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July 24, 200$

IN RE: DOCKET NO. 2002-367-C & 2002-408-C

COPY OF DIRECT TESTIMONY OF JOHN A. RUSCILLI AND
WILLIAM E. TAYLOR, PH.D. FILED ON BEHALF OF BELLSOUTH
HAS BEEN DISTRIBUTED TO THE FOLLOWING:

McDaniel, Chief

Legal Dept. (l)

F. Belser

P. Riley

J. Spearman

Exec. Director

Manager, Utils. Dept.

Audit Dept. (1)

Commissioners (7)
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Oo BELLSOUTH

Bell South Telecommunications, Inc.
Legal Deparhnent
1600 Williams Street
Suite 5200

Columbia, SC 29201

patrickturnertpbegsouthcom

Patrick W. Turner
General Counsel-South Carohna

803 401 2900

July 23, 2003 Fax 803 254 1731

8 0 PUBLIC SERVICE C" ttiISSION

The Honorable Gary E. Walsh
Executive Director
Public Service Commission of South Carolina
Post Office Drawer 11649
Columbia, South Carolina 29211 IJTIIJTIES DEI5UITMENT

ot
idJ

Re: Generic Proceeding to Address Abuse of Market Position
Docket No. 2002-367-C
Proceeding to Define the Term "Inflation-Based Index"
Docket No. 2002-408-C

Dear Mr. Walsh:

Enclosed for filing are the original and twenty-five copies of the Direct testimony of
BellSouth Telecommunications, Inc. (nBellSouthn) witnesses John A. Ruscilli and William E.
Taylor, Ph.D. in the above-referenced matters. The following is a very brief summary of this
testimony.

I. Proposed Definition of Abuse of Market Position

BellSouth believes that the Commission should define "abuse of market position," as
that term is used in Section 58-9-576(B)(5), as "any anticompetitive pricing conduct that harms
the competitive process." This definition is similar, but not identical, to Staff witness Dr.
James Spearman's proposed definition of "any action that effectively prohibits a new firm from
entering a market."

Th dr iti h id r t "~ti tt " d t, th th "
y ti

because not all action that effectively prohibits a new firm from entering the market
harms competition. Assume, for example, that a firm that wants to enter the market is
relatively inefficient and that, as a result of that inefficiency, it simply cannot compete
with the prices being offered by the other competitors in the market. The competitive,
appropriate, and lower prices offered by the other competitors may effectively prohibit
the new firm from entering the market, but there is nothing anticompetitive or improper
about that. To the contrary, that is exactly how competition is supposed to work.
Accordingly, only actions that harm competition should be prohibited.

This definition should refer only to n~ricin " conduct, rather than any conduct, because
S.C. Code Ann. $58-9-576(B)(5) reads:
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The Honorable Gary E. Walsh
July 23, 2003
Page 2

The LEC's (sic) shall set rates for all other services [that is, for services
other than flat-rated local exchange services for residential and single-
line business customers] on a basis that does not unreasonably
discriminate between similarly situated customers; provided, however,
that all such rates are subject to a complaint process for abuse of market
position in accordance with guidelines to be adopted by the commission.
(Emphasis added)

By stating that "rates" are subject to a complaint process for "abuse ofmarket position,"
the statute makes it clear that the Commission may only consider whether pricing
behavior constitutes an abuse of market position.

Additionally, while BellSouth agrees with StaK witness Dr. Spearman that more and
more competitors in the local exchange market are selling bundled offerings, BellSouth does
not believe that this should be a matter of concern to the Commission. As explained in the
attached testimony, the Federal Communications Commission ("FCC") has found that bundling
is consumer-friendly and pro-competitive. The FCC also has found that existing safeguards are
suflicient with regard to bundling. Finally, many local exchange service providers already are
offering both residential and business customers in South Carolina a wide array of bundled
offerings.

IL Proposed Citeria for Determining Whether Various Pricing Conduct
Constitutes "Abuse ofMarket Position."

Since September 2000, BellSouth has been operating pursuant to the price floor the
Commission adopted in its Guidelines Order.'ince July 2002, the rate increases set forth in
the BellSouth tariff that led to the commencement of this proceeding have been in effect. And
competition has flourished. As is set out in detail in Mr. Ruscilli's testimony and in the
attachments thereto, more CLECs in South Carolina are offering more services in South
Carolina to more residential and business customers in South Carolina than ever before.
Clearly, this price floor is more than sufficient to protect competition.

A. Establishment of a "Safe Harbor" of a TSLRIC Price Floor

BellSouth, therefore, believes that the Commission should adopt as a "safe harbor" a
price floor of total service long run incremental costs. In other words, the Commission should
determine that price adjustments for "Other Services" are not an abuse of market position if the
resulting prices are at or above total service long run incremental costs. As BellSouth witness
Dr. Taylor explains in his testimony, this price floor protects against cross subsidies, and it goes
even further than is necessary in protecting against predatory pricing.

See Order Ruling on Guidelines, In Re: Proceeding to Review BellSouth
Telecommunications, Inc. 's Guidelines for Alternate Form ofRegulation, Order No. 2000-676
in Docket No. 1999-469-C (September 26, 2000) ("Guidelines Order").
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This safe harbor provides an economically-sound bright-line test for determining that
pricing conduct clearly is not an abuse of market position. Without this safe harbor, the
Commission could be inundated with complaints any time a LEC operating under the
alternative regulation statute adjusts its prices for "Other Services."

B. Case-by-Case Determination of Prices That Are Not In the Safe
Harbor

As explained in that attached testimony, prices that fall below total service long run
incremental costs may or may not be an abuse of market position, depending on the
circumstances. The Commission, therefore, should address adjustments that result in rates for
"Other Services" that are below total service long run incremental costs in the manner
suggested by Staff witness Dr. Spearman — on a case-by-case basis. In doing so, the
Commission should apply traditional, tried-and-true antitrust principles to determine whether
any such adjustment is, in fact, an abuse of market position.

Finally, for all of the reasons explained in the attached testimony, a price cap for "Other
Services" is neither necessary nor appropriate. Raising prices is not anticompetitive conduct,
so it is not proper to call it an "abuse" of a market position. In any event, BellSouth has
volunteered to comply with the price cap the Commission adopted in its Guidelines Order, and
BellSouth is continuing to volunteer to comply with that cap.

III. Proposed Inflation-Based Index

BellSouth proposes that the Commission adopt the gross domestic product ("GDP")
price index (in either fixed-base or chain-type form) as the "inflation-based index" for the
purposes of S.C. Code Annotated Section 58-9-576(B)(4). As explained in the attached
testimony of Dr. Taylor, the chain-type GDP price index is preferable as a theoretical matter
although, as a practical matter, it is not too diQ'erent from the fixed-base GDP price index. The
chain-type GDP price index is also equivalent to the GDP price deflator that is recommended
by Dr. Speaunan.

By copy of this letter, I am serving the attached testimony on all parties of record as
refiected by the attached Certificate of Service.

Sincerely,

PWT/nml
Enclosure
cc: All Parties of Record
PC Docs ¹498522

Patrick W. Turner
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BELLSOUTH TELECOMMUNICATIONS, INC.

TESTIMONY OF JOHN A. RUSCILLI

Le'-Q

C.

C'EFORE

THE PUBLIC SERVICE COMMISSION OF SOUTH CAROLINA ~
DOCKET NOS. 2002-367-C & 2002-408-C 'W

5 JULY 23, 2003

7 Q. PLEASE STATE YOUR NAME, YOUR POSITION WITH BELLSOUTH

8 TELECOMMUNICATIONS, INC. ("BELLSOUTH") AND YOUR BUSINESS

9 ADDRESS.

10

11 A. My name is John A. Ruscilli. I am employed by BellSouth as Senior Director—

12 Policy Implementation and Regulatory Compliance for the nine-state BellSouth

13 region. My business address is 675 West Peachtree Street, Atlanta, Georgia

14 30375.

15

16 Q. PLEASE PROVIDE A BRIEF DESCRIPTION OF YOUR BACKGROUND

17 AND EXPERIENCE.

18

19 A. I attended the University of Alabama in Birmingham where I earned a Bachelor

20

21

22

23

24

25

of Science Degree in 1979 and a Master of Business Administration in 1982.

After graduation I began employment with South Central Bell as an Account

Executive in Marketing, transferring to AT&T in 1983. I joined BellSouth in late

1984 as an analyst in Market Research, and in late 1985 moved into the Pricing

and Economics organization with various responsibilities for business case

analysis, tariffing, demand analysis and price regulation. In July 1997, I became
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Director of Regulatory and Legislative Affairs for BellSouth Long Distance, Inc.,

with responsibilities that included obtaining the necessary certificates of public

convenience and necessity, testifying, Federal Communications Commission

("FCC") and state regulatory support, federal and state compliance reporting and

tariffing for all 50 states and the FCC. I assumed my current position in July

2000.

7

8 Q.. WHAT IS THE PURPOSE OF YOURTESTIMONY?

10 A. The purpose of my testimony is to:

11

12

13
14
15

16
17
18
19
20
21

22
23
24
25
26
27
28
29

30

31

I. Explain how this proceeding was commenced;

II. Summarize prior Commission Orders addressing section 58-9-576 of
the South Carolina Code;

III. Address BellSouth's proposed definition of "abuse of market position"
from a policy perspective;

IV. Address certain portions of the July 9, 2003 testimony of Staff Witness
Dr. James Spearman from a policy perspective;

V. Explain the policy reasons that support the ability of all carriers—
including incumbent local exchange carriers — to offer "bundles" of
products and services at a single price; and

VI. Set forth the criteria that BellSouth proposes for determining whether
certain actions are an abuse ofmarket position.

In the course of my testimony, I also will describe some of the many offerings

that competitive local exchange carriers ("CLECs") are advertising to residential

and business customers in the State of South Carolina.

32
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I. HOW THIS PROCEEDING WAS COMMENCED

3 Q. PLEASE BRIEFLY DESCRIBE HOW'HIS PROCEEDING WAS

COMMENCED.

6 A.

10

12

On June 6, 2002, BellSouth filed tariff revisions increasing the prices of certain

optional business and residential services pursuant to Section 58-9-576 of the

South Carolina Code. Subsequently, the Consumer Advocate for the State of

South Carolina filed a complaint alleging that BellSouth's price increases are an

abuse of market position. BellSouth filed a Motion to Dismiss the Consumer

Advocate's Complaint on August 23, 2002, and the Consumer Advocate filed a

Response on September 13, 2002.

13

14 On September 19, 2002, the Commission entered an "Order Holding Complaint in

15 Abeyance and Establishing Generic Proceeding," in which the Commission ruled

16 that

17
18

19

20
21

22
23
24
25
26
27

before we can continue to process complaints such as the
Consumer Advocate's, we are going to have to establish a
definition for "abuse of market position" and criteria for
determining whether various behaviors by a Company constitute
"abuse ofmarket position."

Accordingly, we hereby establish a generic proceeding under
Docket No. 1999-469-C, BellSouth's Alternative Regulation
Docket, in order to make this determination.

See Order No. 2002-679 in Docket No. 2002-234-C at 4. The Commission also

28 "decline[dj to stay institution of the prices in BellSouth's filing in this matter." Id.

29 at 5.
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In a separate docket, the Commission entered an Order finding that "a generic

definition of 'inflation-based index'or purposes of local rate increases under S.C.

Code Ann. Section 58-9-576 (Supp. 2002) needs to be established to avoid

piecemeal development of the definition of the concept." See Order No. 2003-82

in Docket No. 2002-408-C at 2.

Finally, the Commission entered an Order consolidating the abuse of market

position issue with the inflation-based index issue and holding that "both issues

10 shall be addressed in one hearing." See Order No. 2003-124 in Docket No. 2002-

367-C.

12

13 Q. %HY IS THE DEFINITION OF THE TERM "ABUSE OF MARKET

14 POSITION" AT ISSUE IN THIS PROCEEDING?

15

16 A. The definition of the term "abuse of market position" is at issue because this term

17

18

appears in Section'58-9-576 of the South Carolina Code, which is the section that

allows certain telephone companies I'ike BellSouth to elect to have the rates, terms

19 and conditions of their regulated services determined pursuant to the alternative

20

21

22

regulation plan described in that statute. Subsections (B)(3) and (B)(4) of that

statute provides that rates for "flat-rated local exchange services for residential

and single-line business customers" are capped for a designated period, after
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which they may be adjusted on an annual basis pursuant to an inflation-based

index. Subsection (B)(5) of the statute provides that

The LEC's (sic) shall set rates for all other services on a basis that
does not unreasonably discriminate between similarly situated
customers; provided, however, that all such rates are subject to a
complaint process for abuse of market position in accordance with
guidelines to be adopted by the commission.

II. PRIOR COMMISSION ORDERS
ADDRESSING SECTION 58-9-576

3
4
5

6
7
8

9 The statute does not define the term "abuse ofmarket position."
10
11

12
13

14

15
16 Q. HAS THIS COMMISSION ALREADY ENTERED ORDERS ADDRESSING

17 SECTION 58-9-576?

18

19 A. Yes, it has. In September 2000, the Commission entered an Order addressing

20 BellSouth's proposal for the establishment of guidelines pursuant to Section 58-9-

21 576(B)(5).'he Commission made at least three decisions in that Order that

22 address Section 58-9-576: one of those decisions relates. to the cap period set

23 forth in section 58-9-576(B)(3); and two of those decisions relate to prices

24 allowed under section 58-9-576(B)(5).

25

26 Q. WHAT DECISION DID THE COMMISSION MAKE REGARDING THE CAP

27 PERIOD SET FORTH IN SECTION 58-9-576(B)(3)?

28

See Order Ruling on Guidelines, In Re: Proceeding to Review Be!ISouth
Telecommunications, Inc. 's Guidelines for Alternate Form of Regulation, Order No.
2000-676 in Docket No. 1999-469-C (September 26, 2000) ("Guidelines Order").
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1'. In its Guidelines Order, the Commission recognized that it previously had entered

an Order (No. 1999-411) adopting an Agreement between BellSouth and the

Consumer Advocate that addressed rates BellSouth may charge for certain

services. See Guidelines Order at p. 9, $3. The Commission decided that for the

term of the Agreement, this prior Order "includes additional services to be capped

and extends the length of the cap period." Id. The Commission also decided that

"once the terms of the agreement are fulfilled, the terms of the statute govern the

pricing ofBellSouth's services." Id.

10 Q. WHAT IS THE FIRST OF THE TWO DECISIONS THE COMMISSION

12

MADE IN THE GUIDELINES ORDER REGARDING THE PRICING

ALLOWED UNDER SECTION 58-9-576(B)(5)?

13

14
15 A.

17

18

The Commission decided that prices for "Other Services" that are subject to

Section 58-9-576(B)(5) "should be set at rates that equal or exceed BellSouth's

long run incremental cost ofproviding such services." See Guidelines Order at p.

10, $6. The Commission explained that "[a]ny prices which deviate from long

19 run incremental costs could indicate an abuse of market power." Id. (emphasis

20 added). As both Staff witness Dr. Spearman and BellSouth Witness Dr. William

21

22

Taylor agree, the use of the term "market power" should be read interchangeably

with the term "market position" in this context.

23
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1 Q. DOES THIS MEAN THAT ANY PRICE THAT IS BELOW LONG RUN

2 INCREMENTAL COST IS, IN FACT, AN ABUSE OF MARKET POSITION?

4 A. No. As the Commission, stated in its Generic Order, prices that are below long

5 run incremental costs "could" indicate an abuse of market position, but they do

6 not necessarily indicate an abuse of market position. It all depends on the

7 circumstances. To give but one example, if another carrier's prices are below that

6 level, for instance, it would not be an abuse of market position for BellSouth to

9 meet that carrier's prices. In fact, Section 58-9-280(I) of the South Carolina Code

10 states that "[t]he incumbent LEC's (sic) subject to this section shall be authorized

11 to meet the offerings of any. local exchange carrier serving the same area by

12 packaging services together, using volume discounts and term discounts, and by

13 offering individual contracts for services, except as restricted by federal law."

14 (Emphasis added).

15

16 Q. WHAT IS THE SECOND OF THE TWO DECISIONS THE COMMISSION

17 MADE IN THE GUIDELINES ORDER REGARDING THE PRICING

18 ALLOWED UNDER SECTION 58-9-576(B)(5)?

19

2O A. Section 576(B)(5) does not impose any "cap" on the prices of any "Other

21

22

23

Services." BellSouth, however, volunteered to operate under a self-imposed cap

with regard to "Other Services," and the Commission ruled that "BellSouth's

voluntary cap on services other than Basic Services is adopted." See Guidelines

Order at p. 10, $7. Specifically, price increases for Other Services "shall not
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exceed five percent of aggregate revenues for Other Services during any given

twelve-month period." Id., $6. "Aggregate revenues" are "total annual revenues

for services covered under section 58-9-576 with the exception of flat-rated

residential and single-line business services." Id.

6 Q. HAS THE COMMISSION ENTERED ANY OTHER ORDER THAT

7 ADDRESSES SECTION 58-9-576?

9 A. Yes, in Docket No. 2900-378-C, several CLECs argued that certain BellSouth

10 promotional offerings unreasonably discriminated against similarly situated

11 customers and that the promotions were an abuse of market position. After an

12 evidentiary hearing, the Commission found that the Complaint "must be denied

13 and dismissed" because BellSouth's offerings were "neither anticompetitive, nor

14 discriminatory, nor is there an abuse of market position by BellSouth...." See

15 Order Ruling on Complaint, In Re: Southeastern Competitive Carriers Ass'n,

16 NewSouth Communications Corp., and Tri Vergent Communications v. Be!ISouth

17 Teiecom. Inc., Order No. 2001-1036 in Docket No. 2000-378-C at p. 14, $ 10

16 (October 29, 2001).

19

III. BELLSOUTH'S PROPOSED DEFINITION OF
"ABUSE OF MARKET POSITION"

20
21

22
23
24
25 Q. HOW DOES BELLSOUTH PROPOSE THAT THE COMMISSION DEF1NE

26 THE TERM "ABUSE OF MARKET POSITION" IN THIS DOCKET?
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1 A. For all of the reasons set forth in the testimony of BellSouth witness Dr. Taylor,

2 BellSouth believes that basically, the Commission should define "abuse of market

3 position," as that term is used in Section 58-9-576(B)(5), as "any anticompetitive

4 pricing conduct that harms the competitive process." This definition would need

5 to be applied to a well-defined product and geographic market.

7 Q. HOW DOES THIS DEFINITION DIFFER FROM THE DEFINITION

8 OFFERED BY STAFF WITNESS DR. JAMES SPEARMAN?

10 A. I will have to defer more specific questions regarding the differences between

11 BellSouth's proposed definition and Dr. Spearman's proposed definition to

12 BellSouth witness Dr. Taylor. I can say, however, that one important difference

13 is that Dr. Spearman uses the phrase "any action," while BellSouth proposed the

14 phrase "any anticom etitive ricin conduct."

18 Q. WHY SHOULD THE WORD "ANTICOMPETITIVE" BE ADDED TO THE

17 DEFINITION DR. SPEARMAN PROPOSED?

18

19 A. Because not all action that effectively prohibits a new firm from entering the

20

21

22

23

market should be prohibited. Assume, for example, that a firm that wants to enter

the market is relatively inefficient and that, as a result of that inefficiency, it

simply cannot compete with the prices being offered by the other competitors in

the market. The competitive, appropriate, and lower prices offered by the other
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competitors may effectively prohibit the new firm Irom entering the market, but

there is nothing anticompetitive or improper about that. To the contrary, that is

exactly how competition is supposed to work.

5 Q. WHY SHOULD THE WORD "PRICING" BE ADDED TO THE DEFINITION

DR. SPEARMAN PROPOSED?

8 A. Because the purpose of this docket is not to define the term "abuse of market

position" in the abstract as a general economic principle. Instead, the purpose of

10 this docket is to define the term "abuse of market position" in the specific context

12

in which the General Assembly used that term in Section 58-9-576(B)(5). This

section reads:

13
14
15

16

17
18

19

20
21

22

23

24

The LEC's (sic) shall set rates for all other services [that is, for
services other than flat-rated local exchange services for residential
and single-line business customers] on a basis that does not
unreasonably discriminate between similarly situated customers;
provided, however, that all such rates are subject to a complaint
process for abuse'f market position in accordance with guidelines
to be adopted by the commission. (Emphasis added)

While I am not an attorney, I do have years of regulatory policy experience, and

based on that experience, it appears to me that by stating that "rates" are subject to

a complaint process for "abuse of market position," the statute makes it clear that

the Commission may only consider whether pricing behavior constitutes an abuse

25 of market position. The Commission, therefore, should not consider any of the

26

27

non-pricing behavior that Dr. Spearman discusses at pages 5-8 of his July 9, 2003

testimony in adopting a definition of abuse of market position. Instead, the

10
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Commission should consider only pricing behavior (and more specifically, for the

reasons explained by BellSouth witness Dr. Taylor, only anticompetitive pricing

behavior) in adopting a definition of "abuse'ofmarket position" in this docket.

6 Q. ARE SAFEGUARDS ALREADY IN PLACE TODAY TO PROTECT

6 AGAINST ANTICOMPETITIVE PRICING CONDUCT BY BELLSOUTH?

8 A. Yes. As I explained above, BellSouth's rates for "Other Services" already are

subject to both a price floor and a price ceiling that protect against anticompetitive

10 pricing conduct.

12

13

14

15

16

The price floor is the requirement that prices for the "Other Services" that are

subject to Section 58-9-576(B)(5) "should be set at rates that equal or exceed

BellSouth's long run incremental cost of providing such services." See

Guidelines Order at p. 10, $6. This floor applies unless BellSouth meets the

offerings of a competitor pursuant to 58-9-280(l) of the South Carolina Code of

Laws.

20

21

23

Additionally, and while not necessary to protect against anticompetitive behavior,

BellSouth's rates for "Other Services" also are subject to the voluntary cap on

"Other Services" that the Commission adopted in its Guidelines Order — price

increases for those services will not exceed "five percent of aggregate revenues

for Other Services during any given twelve-month period." Id., $6.

11
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1 Q. IS BELLSOUTH'S VOLUNTARY PRICE CAP ON RATES FOR "OTHER

2 SERVICES" THE ONLY THING THAT AFFECTS BELLSOUTH'S ABILITY

3 'O RAISE PRICES FOR OTHER SERVICES IN SOUTH CAROLINA'

5 A. Absolutely not. As state statutes envision, competition affects Bellgouth's ability

6 to raise rates for "Other Services" in South Carolina.

6 Q. WHY DO YOU SAY THAT STATE STATUTES ENVISION COMPETITION

9 AFFECTING BELLSOUTH'S ABILITY TO RAISE RATES FOR "OTHER

10 SERVICES" IN SOUTH CAROLINA?

12 A. As BellSouth witness Dr. Taylor explains, the best way to benefit consumers is to

13

14

create an environment in which competition can flourish in South Carolina. This

is exactly what South Carolina statutes do.

15

16 Statutory provisions passed in 1996 take steps necessary to create an environment

17 in which competition can flourish. These provisions are codified as subsections

(B) through (0) of Section 58-9-280. Among other things, these provisions

19 require the Commission to determine requirements„"consistent with applicable

20 federal law," that provide for: interconnection of facilities between local

21 telephone service providers; local number portability; and reasonable unbundling

22 of network elements under specified conditions. See S.C. Code Ann. 1'158-9-

23 280(C). The Commission has implemented the provisions of both this legislation

12
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and the federal Telecommunications Act of 1996, and; as a result, both this

Commission and the FCC have found that the local exchange market in South

Carolina is open to competition. As explained below, this has led to'n

environment in which many local service providers are offering a wide army of

services to both business and residential customers in South Carolina, and

consumers are receiving the benefits of this vibrant competition.

10

12

13

14

In addition to creating an environment where competition can flourish in the local

exchange market, state statutes also protect competition. For companies operating

under alternative regulation, Section 58-9-576(B){5) makes prices for "Other

Services" subject to a complaint process for abuse of market position. For all the

reasons explained by BellSouth witness Dr. Taylor, and consistent with my

understanding of Staff witness Dr. Spearman's testimony, the purpose of this

provision is to protect competition which, in turn, protects consumers.

15

16 Q. BUT DO CUSTOMERS IN SOUTH CAROLINA REALLY HAVE CHOICES

17 WHEN IT COMES TO "OTHER SERVICES?"

18

19 A. Absolutely. For example, if one considers BellSouth's optional residential

20 services that were challenged in the Consumer Advocate's Complaint that led to

21 the initiation of this proceeding, it is clear that CLECs offer the same or similar

22 services to consumers at a wide range ofprices.

23
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B IIS th'~f d thly t f ld tlat ~ll Itl f pl, I

$4.50. According to tariffs on file with the Commission, VarTec offers

residential call waiting for $2.95 per month; NuVox offers residential call waiting

for $4.18 per month; and E-Z Tel offers residential call waiting for $5.00 per

month.

BelISouth's new tariffed monthly rate for residential Call Waitin Deluxe is

$6.50. According to tariffs on file with the Commission, VarTec offers

10

residential call waiting deluxe for $3.95 per month; NuVox oft'ers residential call

waiting deluxe for $5.70 per month; and Knology offers "call waiting display—

residential" for $5.70 per month.

12

13 B IIS th' 'IM thly t f Id dd ~tl f dl I $4.00.

14

15

16

17

According to tariffs on file with the Commission, VarTec offers residential call

forwarding for $2.95 per month; NuVox offers residential call forwarding for

$3.80 per month; E-Z Tel offers residential call forwarding for $5.00 per month;

and Knology offers "call forwarding — residential" for $3.80 per month.

18

19

20

21

B IIS th' '0' thly t f ld tlat ~0 Ill 0 I $ $ .00.

According to tariffs on file with the Commission, VarTec offers residential three

way calling for $2.95 per month; NuVox offers residential three way calling for

22 $3.80 per month; E-Z Tel offers residential three way calling for $5.00 per month;

23 and Knology offers Bthree-way calling — residential" for $3.30 per month.

14
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BellSouth's new tariffed monthly rate for residential call return is $5.00.

According to tariffs on file with the Commission, VarTec offers residential call

return for $2.95 per month; NuVox offers residential call return for $ 3.80 per

month; E-Z Tel offers residential call return for $5.00 per month; and Knology

offers "automatic recall — residential" for $3.80 per month.

BellSouth's new tariffed monthly rate for residential Caller ID Basic is $7.00

According to tariffs on file with the Commission, VarTec offers residential Caller

ID Basic for $4.95 per month; NuVox offers residential Caller ID Basic for $6.65

per month; and E-Z Tel offers residential caller ID for $ 10.00 per month.

12

13

14

15

BellSouth's new tariffed monthly rate for residential Caller ID Deluxe is $7.95.

According to tariffs on file with the Commission, VarTec offers residential Caller

ID Deluxe for $6.95 per month; and NuVox offers residential Caller ID Deluxe

for $7.13 per month.

16

17 The relevant portions of the tariffs referenced above are attached as Exhibit JAR-

18 I to my testimony. I obviously have not attempted to address each and every

20

competitor that offers these services to residential customers in South Carolina,

but this information alone shows that consumers have choices when it comes to

21 local exchange services in this state in general, and when it comes to the optional

22 local exchange services that are the subject of the tariff that led to the initiation of

15
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this proceeding in particular. I discuss even more of the choices that are available

in the form of bundled service offerings later in my testimony.

4 Q. DO PRICE INCREASES LIKE THE ONES IN BELLSOUTH'S TARIFF HARM

5 COMPETITION?

7 A. No. When BellSouth raises prices for its services, it actually makes it easier for

8 competitors to enter the market in South Carolina and offer more choices to

9 consumers. This creates the opportunity for more competition, and more

10 competition benefits consumers.

12 Q. WHY DO YOU SAY THAT PRICE INCREASES BY BELLSOUTH MAKE IT

13 EASIER FOR COMPETITORS TO ENTER TH'E MARKET OR EXPAND

14 THEIR EXISTING MARKET IN SOUTH CAROLINA?

15

16 A. When BellSouth increases its prices, competitors have a greater incentive to offer

17

18

19

competing services, or to market those services aggressively, because the

competitors should have greater success competing against BellSouth when

BellSouth charges more.

20

21 IV. COMMENTS TO DR. SPEARMAN'S TESTIMONY

22

16 ~
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1 Q. ON PAGE 8, LINES 6 THROUGH 7 OF HIS JULY 9, 2003 TESTIMONY,

3

STAFF WITNESS DR. SPEARMAN STATES THAT "PRICES FOR

TELECOMMUNICATIONS SERVICES ARE BASED ON'ONG-RUN

INCREMENTAL OR MARGINAL COSTS (MC) WHICH ARE APPROVED

BY THIS COMMISSION" PLEASE COMMENT ON THAT STATEMENT.

7 A. This statement could be read to suggest that the rates for BellSouth's retail

services bear (or have borne) some particular relationship to the costs of

BellSouth's services. This, however, is simply not the case.

12

13

As was demonstrated in the Universal Service docket (Docket No. 97-239-C),

BellSouth's prices for single-line residential services, for instance, are and have

been below BellSouth's costs of providing the service. Beyond that, prices for

14 such services in general bear (and have borne) an inverse relationship to the costs

15 of those services. The prices for single-line residential services, for example, are

16 lowest in the more rural areas of the state despite the fact that the costs of

17 providing those services are highest in those areas of the state. That means, of

18 course, that other services must be priced well above their costs.

20 Q. DR. SPE~ ALSO STATES (ON PAGE 8, LINES 9-11 OF HIS JULY 9,

21

22

2003 TESTIMONY) THAT "TO THE EXTENT THAT RETAIL PRICES

EXCEED THE COMMISSION APPROVED LONG-RUN 1NCREMENTAL

17
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COSTS, AN ABUSE OF ~T POSITION COULD BE INDICATED."

COULD YOU COMMENT ON THIS STATEMENT?

4 A. For all of the reasons explained by BellSouth witness Dr. Taylor, this statement

does not apply to the telecommunications market in general or to the local

exchange market in particular. Additionally, as discussed above, and as Dr.

Spearman indicates (on page 3, lines 15-16 of his July 9, 2003 testimony), an

abuse of market position involves conduct "that effectively prohibits a new firm

from entering a market." While BellSouth believes that Dr. Spearman's

10

12

13

14

definition should be refined to mean "anticompetitive pricing conduct" that

effectively prohibits new entry, the point is that prices above long run incremental

cost do not prohibit an efficient firm from entering the market. If any carrier is

kept out of a market because it cannot match a price above long run incremental

cost, one must assume that that competitor is less efficient, and it should not be

the role of the Commission to try to prop up such a competitor at the expense of

18 consumers.

17

18

19

20

21

22

Further, I will refer hack to my earlier discussion of the prices that various CLECs

charge for residential call waiting, call waiting deluxe, call forwarding, three way

calling, call return, and caller ID. The prices that CLECs are charging for these

services likely exceed the long-run incremental costs of those services, but that

clearly does not indicate an abuse of market position.

23
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1 Q. DOES DR. SPE~'S STATEMENT THAT "TO THE EXTENT THAT

RETAIL PRICES EXCEED THE COMMISSION APPROVED LONG-RUN

INCREMENTAL COSTS, AN ABUSE OF ~T POSITION COULD BE

INDICATED" HAVE ANY UNIVERSAL SERVICE IMPLICATIONS?

6 A. Yes, it does. The fact that some services (such as single-line residential services)

10

12

are priced well below their costs means that other services must be priced well

above their costs. Increasing restrictions on the ability of a company operating

under alternative regulation to price "other services" above their costs will, in all

likelihood, increase the burden on the state universal service fund. It also will

make it more and more difficult for carries like BellSouth to fulfill their carrier of

last resort obligations.

13

15

Q ON PAGES 5 THROUGH 7 OF HIS JULY 9 DIRECT TESTIMONY, DR.

SPEARMAN DISCUSSES VARIOUS TYPES OF NON-PRICING BEHAVIOR

16

17

THAT, IN HIS VIEW, COULD RESULT IN AN A'BUSE OF MARKET

POSITION. SHOULD THE COMMISSION CONSIDER ANY NON-PRICING

16

19

BEHAVIOR IN DEFINING THE TERM "ABUSE OF ~T POSITION"

IN THIS DOCKET?

20

21 A. No, it should not. As I explained earlier, by stating that "rates" are subject to a

22 complaint process for "abuse of market position," Section 58-9-576(B)(5) makes

19
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it clear that the Commission may only consider whether pricing behavior

constitutes an abuse of market position.

4 Q. AT PAGE 8, LINES 1-2 OF HIS JULY 9 DIRECT TESTIMONY, DR.

5 SPEARS'TATES THAT "PRICE DISCRIMINATION" IS ONE OF THE

6 MATTERS THAT WILL BE OF MOST CONCERN TO THE COMMISSION."

7 SHOULD THE COMMISSION ADDRESS PRICE DISCRIMINATION IN

8 THIS DOCKET?

10 A. No, it should not.

12 Q. WHY NOT?

13

14 A. As I mentioned above, section 58-9-576(B)(5) provides that a LEC's rates for

15 "other services" must satisfy two conditions: (I) they must not unreasonably

16 discriminate between similarly situated customers; and (2) they "are subject to a

17

18

complaint process for abuse of market position...." The purpose of this docket

is only to define the second condition (rates that constitute an abuse of market

19 position) —, not the separate and distinct first condition (unreasonable

20 discrimination between similarly situated customers). The Commission,

21 therefore, should continue to consider allegations of unreasonable discrimination

22 on a case-by-case basis, as it did in resolving the Complaint that certain CLECs

23 filed against BellSouth regarding certain promotions. See Order Ruling on

20
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Complaint, ln Jlet Southeastern Competitive Carriers Ass'n, NewSouth

Communications Corp., and TriVergent Communications v. BellSouth Telecom.

Inc., Order No. 2001-1036 in Docket No. 2000-378-C (October 29, 2001).

V. THE FCC HAS FOUND THAT BUNDLING
IS CONSUMER-FRIENDLY AND PRO-COMPETITIVE

5
6
7
8
9 Q. AT PAGE 8, LINES 1-2 OF HIS JULY 9, 2003 DIRECT TESTIMONY, DR

10 SPE~ STATES THAT "PRODUCT BUNDLING" IS AMONG THE

11 MATTERS THAT WILL BE OF MOST CONCERN TO THE COMMISSION."

12 PLEASE COMMENT ON THIS STATEMENT.

13

14 A. While I agree that more and more competitors in the local exchange market are

15 selling bundled offerings, I do not believe that this should be a matter of concern

16 to the Commission. As I explain below, the FCC has found that bundling is

17 consumer-friendly and pro-competitive. The FCC also has found that existing

18 safeguards are sufficient with regard to bundling. Finally, many local exchange

19 service providers already are offering both residential and'business customers in

20 South Carolina a wide array ofbundled offerings.

21

22 Q. HAS THE FCC RECENTLY ADDRESSED THE ISSUE OF BUNDLING?

23

21
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1 A. Yes. On March 30, 2001, the FCC released what is often referred to as its

"Bundling Order." In the Bundling Order, the FCC clarified that "all facilities-

3 based carriers ma offer bundled acka es of enhanced services and basic

4 telecommunications at a sin le rice sub'ect to existin safe ards." See

5 Bundling Order at $ 1 (emphasis added). The FCC explained that its decision

6
7
8

9

10

11

12

13
14

15
16
17

will benefit consumers by enabling them to take advantage of
innovative and attractive packages of services and equipment;
foster increased com etition in the markets for CPE, enhanced, and
tl * 1; dBII 3 ~lit
re uirements that no lon er make sense in light of current
technological, market, and legal conditions. Moreover, the actions
we take in this order further Con ess'irective in the
Telecommunications Act of 1996 Act 1996 Act that we re eal or
modif an re ulation we determine to be no ion er in the ublic
interest.

Id. (emphasis added).

18

19 Q. HOW DOES THE FCC DEFINE "BUNDLING?"

20

21 A. The FCC defines "bundling" as "the offering of two or more products or services

22 at a single price, typically less than the sum of the separate prices." See Bundling

23 Order at $15.

24

25 Q. IS "BUNDLING" THE SAME AS "ONE-STOP SHOPPING?"

26

Report and Order, In the Matter of I998 Biennial Regulatory Review — Review of
Customer Premises Equipment and Enhances Service Unbundling Rules In the
Interexchange, Exchange Access, and Local Exchange Markets, 16 FCC Rcd. 7418, (Rel.
March 30, 2001).

22
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1 A. No. The FCC explained that its definition of bundling "is different from 'one-

stop'hopping arrangements in which consumers may purchase the components

of a bundle, priced separately, from a single supplier." ld. at $15. The FCC

concluded that "[w]bile 'one-stop'hopping is convenient for consumers,

the can benefit even more from bundled acka es offered at a rice discount."

Id. (emphasis added).

8 Q. DID THE FCC EXPLAIN HOW CONSUMERS BENEFIT MORE FROM

BUNDLING THAN THEY DO FROM "ONE-STOP SHOPPING?"

10

11 . A. Yes, it did. The FCC explained that "consumers benefit from bundling because it

eliminates the need for carriers to separately provision, market, and bill services,

13

14

and therefore reduces the transaction costs that carriers pass on to consumers.'*

Id. at $15. It also explained that bundling "can further reduce costs for

15 consumers by eliminating the time and effort needed to find products and services

16

17

in the market, negotiate appropriate purchase terms, and assemble the desired

combinations." Id. at $ 15.

18

19 Q. DID THE FCC CONSIDER WHETHER CONSUMERS WANT THE OPTION

20 OF PURCHASING BUNDLES OF SERVICES?

22 A. Yes. The FCC stated that "[t]he record shows that consumers want the o tion to

23 urchase bundled acka es of roducts and services and that carriers facing

23
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competition in various service markets seek the ability to respond to this

demand." Id. at $ 16 (emphasis added).

DID THE FCC CONSIDER WHETHER BUNDLING IS OR IS NOT IN THE

PUBLIC INTEREST?

A. Yes, it did, and it found that bundling clearly is in the public interest. The

following are among the many reasons the FCC set forth in support of this

conclusion:

10
11

12

13
14
15
16
17
18

19

20
21 .

22
23
24
25
26
27
28
29
30
31

32
33
34
35
36
37

offering consumers the choice of purchasing packages of products and
services at a single low-rate will encoura e them to subscribe to new
advanced or s ecialized services by reducing the costs that they have to
pay up-front to purchase equipment, or by giving them a choice of relying
on one provider instead of having to assemble the desired combinations on
their own (Id., $10)(emphasis added);

Price bundling also eliminates the transaction costs that caniers have to
b*bl d* t ply 'thth b dl'M,th by~bg th

to offer better rices whenever ossible (Id., $ 10) (emphasis added);

Eliminating and clarifying our bundling restrictions will allow the
suppliers of [CPE, enhanced services, interexchange service, and local
exchange services] to com ete more freel makin consumers the
beneficiaries of dere ulation as we believe Con ess intended when it
passed the 1996 Act (Id., $10) (emphasis added);

all carriers, both incumbent and nondominant carriers, in all markets,
demonstrate a desire to com ete for customers throu bundled service
o~fferin s (Id., $11) (emphasis added);

the influx of new subscribers due to the bundling of advanced
telecommunications services with enhanced services and CPE may cause
the fixed costs of providing service to be spread over a larger population
of users, achieving economies of scale and lowerin the cost of rovidin
service to each subscriber. (Id., $ 17) (emphasis added).

24
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1 Q. ARE THERE OTHER BENEFITS TO BUNDLING?

2 A. Yes. When a carrier offers two {or more) services together at a discounted

bundled price, it may provide consumers the chance to purchase services that they

would not have chosen to purchase at stand-alone prices. For example, if a carrier

charges $3 for service A and $3 for service B on a stand-alone basis, and is

willing to sell these services for $5 as a bundle, some consumers that would not

have purchased both of the services {or even one or the other) at full price may

find it worthwhile to purchase them at the bundled price.

10 Q. DID THE FCC CONSIDER THE STATE OF THE TELECOMMUNICATIONS

MARKETPLACE IN REACHING ITS CONCLUSIONS'

12

13 '. Yes. The FCC found that "consumers can benefit si ificantl b rel in on the

14

15

16

co etitive markets that exist for the com onents contained in a bundle" and it

clarified that all carriers, including incumbent local exchange carriers like

BellSouth, "may offer consumers bundles of enhanced and basic

17 telecommunications services, subject to existing safeguards, thereby encouraging

18 further options for consumers." 1d. at $9 {emphasis added).

19

20 Q. DID THE FCC ADDRESS THE IMPACT THAT ALLOWING BUNDLING

21 WOULD HAVE ON COMPETITION?

22

23 A. Yes. The FCC concluded that "allowing all carriers to bundle products and

25
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services is generally rocom etitive and beneficial to consumers"'nd that

bundling "encoura es corn etition by giving carriers flexibility both to

differentiate themselves from their competitors and to target segments of the

consumer market with product offerings designed to meet the needs of individual

customers." Id. at $ 14 (emphasis added). The FCC also expressly stated its belief

tht "I'lgand I ifyig b dqg tiq 'il~th
com etitive de lo ment of telecommunications services enhanced services, and

CPE." Id. at tt16 (emphasis added). Further, the FCC was

9
10
11

12

13

14
15

16

17
18

19
20
21

particularly persuaded that bundlin can romote the de lo ent
of advanced telecommunications services. For example, as several
commenters explain, many advanced telecommunications services
require specialized CPE that customers would otherwise need to
buy separately because they represent new technologies that
traditional CPE does not support. By providing the necessary
equipment as part of a discounted package, possibly including
leasing or amortizing the purchase of the equipment, a carrier can
eliminate some of the up-front investment cost that inhibits
customers from subscribing to the service.

Id. at $34.

22 Q.. DID THE FCC ADDRESS CONCERNS THAT INCUMBENT LOCAL

23 EXCHANGE CARRIERS MIGHT ATTEMPT TO USE BUNDLING TO

24 HARM COMPETITION IN THE LOCAL EXCHANGE~T?
25

26 A. Yes. The FCC concluded, "in light of the existing circumstances in these

28

29

markets, that the risk of anticom etitive behavior b the incumbent LECs in

bundlin CPE and local exchan e service is low and is outweighed by the

consumer benefits of allowing such bundling." Id. at tt33 (emphasis added).

26
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1
'. DID THE FCC EXPLAIN WHY IT VIEWS THE RISK OF

ANTICOMPETITIVE CONDUCT BY INCUMBENTS AS LOW?

4 A. Yes. The FCC explained that "[w]e view the risk as low not only because of the

economic difficulty that even dominant carriers face in attempting to link forcibly

thp h f p tt th,btt b * fthm'tht
~tt itt*P t t d'dtttt'h t .".Id tt33.( Ph t ddd).

Another factor the FCC considered in reaching its conclusion was

9

10

11

12

13

14
15
16
17

the removal of barriers to en in the local market contained in the
1996 ct and the subse uent increase in local com etition as well
as the Commission's decision to lift similar bundling restrictions in
the cellular markets, that tip the balance in favor of lifting the
bundling restriction on the incumbent LECs'rovision of local
exchange service and CPE.

Jfj., at QO (emphasis added).

16 Q. WHAT ARE SOME OF THE SAFEGUARDS THAT ARE IN PLACE TO

19 PROTECT AGAlNST HARM TO COMPETITION THAT THEORETICALLY

20 COULD BE BROUGHT ABOUT BY BUNDLING?

21

22 A. There are many safeguards that the FCC recognized in its Bundling Order, and I

23 will not attempt to address all of them here. Among the many safeguards that

24 exist, however, is the fact that incumbent carriers that market products and

25 services together at a single price must offer local exchange service components

26 of the bundle to consumers separately at stand-alone prices, which "ensures that

27 carriers cannot restrain competition or impede consumer choice." Id. at $ 18. The

27
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FCC explained that this separate availability of local exchange service

components of a package on nondiscriminatory terms is an essential safeguard

that "prevent[s] the improper extension of market power." Id. at pig. See also,

Id. at $37, $44.

The FCC also noted that "our cost-accounting rules reduce significantly the

BOC's incentive and ability to misallocate costs between their regulated and

unregulated service operations." Id., at $45.

10

12

Finally, while acknowledging that "there is the risk that an incumbent LEC with

market power in the local exchange market could force a customer to purchase

CPE in order to obtain local exchange service," the FCC stated that

13

14
15

16
17

18

18
20
21

22
23
24
25
26
27
28
29
30
31

32
3'3

34

We must now take into account, however, that the 1996 Act
changed dramatically the telecommunications landscape by,
among other things, removin en barriers in the local market.
For instance, section 251 imposes a duty on LECs possessing
market power in the local exchange market to negotiate in good
faith and rovide interconnection to com etitive carriers and
provides a list of minimum standards that the incumbent LEC must
offer, including unbundled access to its network and
interconnection that is at least equal in type, quality, and price that
the incumbent LEC provides to itself or any other party. Incumbent
LECs must also offer for resale at wholesale rates any retail
telecommunications service. Section 253 of the Act also mandates
that states may not enact any requirement that prohibits or has the
effect of prohibiting any entity from providing interstate or
intrastate telecommunications service, and requires states and
localities to manage rights-of-way to which competitors need
access in a competitively-neutral and non-discriminatory manner.
[FN109] As a result local com etition has be un to ow as we
indicated above. As this com etition increases we believe that
incumbent LECs will either offer bundled or unbundled acka es
as consumers demand or risk losin round to more res onsive

28
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Id., at $361

2
3

4 Q. IS THERE ANY BASIS FOR THE FCC'S BELIEF THAT AS COMPETITION

5 CONTINUES TO INCREASE IN THE LOCAL EXCHANGE MARKET,

6 "INCUMBENT LECS WILL EITHER OFFER BUNDLED OR UNBUNDLED

7 PACKAGES AS CONSUMERS DEMAND OR RISK LOSING GROUND TO

8 MORE RESPONSIVE COMPETITORS?"

10 A. Yes. The FCC explained that since it lifted restrictions on bundling cellular

11 service and cellular equipment, "sales of cellular telephones and overall

12 subscribership to cellular service have increased dramatically," and the FCC

13 views bundling "one of the positive factors that encouraged it." Id., at $36.

14
15 Q. DO BELLSOUTH'S COMPETITORS OFFER BUNDLES OF SERVICES

16

17

18

PRICED AT LESS THAN THE SUM OF WHAT THEY WOULD PAY IF

THEY PURCHASED EACH OF THE SERVICES IN THE BUNDLE

INDIVIDUALLY?

19 A. Yes — the highly competitive telecommunications market in South Carolina forces

20

21

22

companies to offer these kinds of bundles. This is evident from Exhibit JAR-2,

which is a copy of a newsletter that appears on NewSouth Communications'ebsite.

In this newsletter, NewSouth explains that:

23
24
25
26

In the past couple of years, most businesses have indicated that
they would prefer to receive their services bundled. In 2000, two
studies by The Strategis Group revealed that 66 percent of
businesses want bundles with at least two services. With this in

29
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mind, many communications providers are launching bundled
packages to suit most businesses'eeds, no matter what their size.

NewSouth's newsletter goes on to explain that at least two reasons support

customers'esire to bundle their services:

5

6
7
8

9
10
11

12

Convenience —Hands down, convenience is the number one reason
businesses are looking for a bundled package of services. Bundles
eliminate tracking of separate bills and also provide a single point of
contact. In summer 2002 a study by Horowitz Associates Inc., a
communications market research firm in Larchmont, N.Y., found that half
of consumers would be willing to buy bundled phone services even if the
plans wouldn't save them any money. The bottom line is that bill-payers
are looking for, and finding, new ways to consolidate.

13

14
15
16

Discounts — Yes, its true. In most cases, businesses are able to save
anywhere from 10 to 50 percent over services ala carte. With more and
more companies utilizing more communications services, this can make a
significant difference.

17

18 Q. WHAT TYPE OF SERVICES TYPICALLY ARE INCLUDED IN THESE

19 BUNDLES?

20 A. As NewSouth's newsletter explains, there are as many types of bundles as there

21 are competitors in the marketplace:

22
23
24
25
26
27
28
29
30

Typical bundles for businesses include a combination of local
phone service, long distance, and Internet access. More complex
bundled packages can often include various speeds of Internet
access, web hosting, phone cards, and other enhanced data and
voice features. Most communication providers have several
bundled choices that fit a business'ize future growth. As the
demand for convenience at the lowest cost grows, bundles will
continue to be tweaked and developed as they evolve. Already,
they can make a big difference for your business.

31 See Exhibit JAR-2.
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As explained in detail below, NewSouth is right with regard to both the residential

market and the business market in South Carolina. Residential and business

customers can choose from a wide array of services (including myriad bundles)

offered by many service providers.

5 A. EXAMPLES OF CLEC RESIDENTIAL OFFERINGS IN SOUTH CAROLINA

8 Q. CAN RESIDENTIAL CUSTOMERS IN SOUTH CAROLINA OBTAIN

9 BUNDLED SERVICE OFFERINGS FROM CLECS?

10

11 A. Absolutely. Birch, DeltaCom, E-Z Tel, Knology, Momentum, MyLine, VarTec,

12 WorldCom (now known as MCI), and Z-Tel are among the many local service

13 providers that offer telecommunications services (including bundles of services)

14 to residential customers in South Carolina.

15

18 Q. PLEASE DESCRIBE SOME OF BIRCH'S RESIDENTIAL OFFERINGS IN

17 SOUTHCAROLINA.

18

19 A. Birch Telecom's webpage advertises at least three packages of services that are

20

21

22

23

24

available to residential customers in South Carolina. These packages range from

$28.50 to $33.50 per month, and each package includes anonymous call rejection,

caller ID, call waiting, and call waiting ID. Other features available from Birch

include auto redial / call return / 3-way calling; call blocker; call forward (remote

access optional); call forward busy line / no answer; call forward selective;

31
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distinctive ring; distinctive ring additional; priority call; and speed call 8. Exhibit

JAR-3 is a copy of the materials I have just referenced.

4 Q. PLEASE DESCRIBE SOME OF DELTACOM'S RESIDENTIAL'OFFERINGS

5 IN SOUTH CAROLINA.

7 A. According to DeltaCom's tariff, DeltaCom does business as "Grapevine" in South

8 Carolina, and its "State of Grape Local Service" for example, offers residential

9 'ustomers who "select "Grapevine" as both their Local Exchange Carrier and

10 Interexchange Carrier (for interstate, intrastate, and intraLATA toll calls)" a

11 primary line for $39.99 per month and up to two additional lines for a monthly

12 charge of $24.99 each. The following features "are also provided at no additional

13 charge on the primary line: call waiting, call waiting ID, caller ID, 3-way calling,

14 anonymous call rejection, blocking for caller ID, international call blocking,

15 collect call blocking, third party blocking, third party collect call blocking, toll

16 call blocking, and 900/976 blocking."

17

18

19 Exhibit JAR-4 is a copy of the materials I have just referenced.

20

21 Q. PLEASE DESCRIBE SOME OF E-.Z TEL'S RESIDENTIAL OFFERINGS.

22
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1 A. E-Z Tel, Inc. recently filed a tariff with the Commission that offers various

2 residential services in South Carolina. Customers who purchase a residential line

3 may add one or more of the following features at a monthly recurring rate of

4 $5.00 each: automatic redial, call block, call for'warding, call forwarding busy I

5 no answer, call rejection, call return, call selector, call waiting, non-published

6 number, speed dial, three-way calling, and hunting. Customers may also add

7 caller ID and call waiting / caller ID to a residential line at a monthly recurring

8 r'ate of $ 10.00 each. Alternatively, residential customers can purchase one of

g three "bundled service packages" that include a line and various features for

$39.99 or less. Exhibit JAR-5 is a copy of the materials I have just referenced.

12 Q. PLEASE DESCRIBE SOME OF KNOLOGY'S RESIDENTIAL OFFERINGS.

13

14 A. Knology's webpage says that "Knology connects you to the world... through our

16 combination of Telephone, Cable TV and Internet Services," and it invites

16 residential subscribers to "Let us design a bundle for you today!" Among the

Knology offerings available in South Carolina is a package for $49.95 per month

19

that includes 1250 minutes of long distance, deluxe caller ID, call waiting display,

and voicemail.

20

21 The webpage also describes Knology Digital Telephone, which includes custom

22 calling features, advanced calling features, directory services, and voice mail

23 Among the features offered on the website are anonymous call rejection,
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automatic callback, automatic recall, call block, call forwarding, distinctive

ringing, selective call acceptance, selective call forwarding, selective call

rejection, speed calling, three-way calling, intelli-ring, call waiting, caller'ID,

caller ID deluxe, call forward busy, call forward don't answer, remote access to

call forwarding, and call waiting display.

In discussing "bundled savings," Knology's website says that "Knology services

are priced to save you more money the more you bundle." Among other things,

"[wjhen you combine Knology's Digital Telephone service with one or more other

10 Knology services, you are eligible for a 5'lo discount on your local phone line(s)

and your Smart Choice feature package!"

.12

13

14

15

Another example of the services that can be bundled with Knology's local

telephone service is discussed in an advertisement that appeared in the Charleston

Post and Courier on June 10, 2003. One side of the ad offers, among other things:

16

17

Expanded Basic Cable $25/month for 3 months

Bundled saving when you add phone and Internet

18
19

20
21

22

23

Knology OneBill — a single convenient monthly statement for all your
Knology services.

The other side of the advertisement offers "High-Speed Internet $25/month for 3

months (including modem)," and it touts "2 Mbps cable modem — faster than any

other cable, DSL or dial-up service."

24

25 Exhibit JAR-6 is a copy of the materials I have just referenced.
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1 Q. PLEASE DESCRIBE SOME OF MOMENTUM'S RESIDENTIAL

2 OFFERINGS.

4 A. A Momentum advertisement that ran in The State newspaper on or about July 6,

5 2003 says "Attention BellSouth Residential Customers: You can Save Big By

6 Joining Momentum Family." (Emphasis added). According to the

7 advertisement, the "Momentum FAMILY 60" offering includes "FREE Unlimited

8 Local Calling," "FREE 60 Minutes Long Distance," and "FREE 10 Popular

9 C~dti F t " f t $29.9$ tg. TE EM t FAMILY

10 Unlimited" offering includes "FREE Unlimited Local Calling," "FREE Unlimited

11 L ~ Di t,g 4 EFEEE tp 9 9 t C~EE F td "f t $42.99

12 month.

13

14

15

Momentum's website further explains that this $42.95 a month offer includes a

line plus caller ID deluxe, call waiting ID, 3-way calling, repeat dialing, call

16 forward, call block, call return, 30 code speed dial, 900/976 rejection, anonymous

17

18

call rejection, and unlimited long distance calling anywhere in the continental

United States.

19

20 Exhibit JAR-7 is a copy of the materials I have just referenced.

21

22 Q. PLEASE DESCRIBE SOME OF MYLINE'S RESIDENTIAL OFFERINGS

23
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1 A. An ad that ran in the Easley Progress and the Daily Journal-Messenger during

2 the week of April 14, 2003 touts MyLine residential services with phrases such as

3 "No Deposit!" '"No Switching Fee!" and "Keep Your Same Number!" According

4 to the ad, "MyLine Basic Phone Service" offers the following from $29.95:

5

6

7

8

9

10

11

12

13
14

16
16

Friends-R-Free unlimited long distance to other My Line
customers;

Local Calling within your basic calling service area;

Three calling features — call waiting, call return, and three way
calling; and

"long distance FREE when calling other MyLine customers and
only 6.9g per minute for all other in-state and state-to-state calls!" .

Additionally, "MyLine Complete Home Phone Service" offers "unlimited long

17 distance to anyonel!!" as well as "local calling within your basic calling service

18 area" and "ten calling features — caller.ID, call waiting, call return, three way

19 calling, call blocking, call forwarding, distinctive ring, auto redial, speed dial, and

20 anonymous call rejection" from $49.95. Exhibit JAR-8 is a copy of the materials

21 I have just referenced.

22

23 Q. PLEASE DESCRIBE SOME OF VARTEC'S RESIDENTIAL OFFERINGS.

24

25 A. VarTec Telecom, Inc.'s webpage indicates that it offers various local residential

26

27

28

service packages in South Carolina that are priced from $29.95 per month to

$49.95 per month. Depending on the package, VarTec offers c@I waiting deluxe,

caller ID deluxe, 300 minutes of domestic long distance, call block, call return,
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repeat dialing, speed calling 8, and three-way calling. Exhibit JAR-9 is a copy of

the materials I have just referenced.

4 Q. PLEASE DESCRIBE SOME OF WORLDCOM'S (NOW KNOWN AS MCI'S)

5 RESIDENTIAL OFFERINGS.

7 A. By now, everyone has seen "the Neighborhood" television commercials and

10

newspaper advertisements featuring actor Danny Glover and the bright yellow

and green colors. In addition to these aggressive television and newspaper

campaigns, MCI also sends direct mail pieces to potential subscribers. One such

piece, which was sent to a person in Spartanburg, South Carolina, tells potential

12 residential customers that

13

14

15

16

Now from your home phone you can get unlimited local and
unlimited long distance from one company, on one bill!

According to this mailing, "for $55.99" a month the "Neighborhood Complete"

17 offering provides "unlimited local calls, unlimited regional calls, unlimited long

18 distance, call waiting, caller ID, and voicemail." The mailing says that customers

19 also receive "10 FREE movie or game rental certificates good at a participating

20

21

22

23

24

BLOCKBUSTER store," and that customers will "continue to earn a free rental

certificate for every $25 [they] spend each month as a member of The

Neighborhood. That's up to 34 free rentals a year!" And that is just one

"Neighborhood" offering — the mailing says that "the Neighborhood has a range

ofplans for you to choose from."

25
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MCI's webpage.says that 'over 2 million customer have joined the Neighborhood,

and its says that

3

4
5

6
7
8

9

10

11

12

The Neighborhood isn't just about talking on your phone — its
'bout getting the most out of it. That's why Call Waiting, Caller

ID, Call Waiting ID, Speed Dial g and Three-Way Calling are
included at no extra charge. So you can do things like: see who'
calling before you answer, call someone at the touch of a button,
get three people on the line whenever you want, and never miss an
important call.

Exhibit JAR-10 is a copy of the materials I have just referenced.

13 Q. PLEASE DESCRIBE SOME OF Z-TEL'S RESIDENTIAL OFFERINGS.

14

15 A. Z-Tel's webpage says that "Z-LineHOME is the first complete home phone

16

17

service. It's everything you need in one package, for less than other phone

companies would charge you for a similar package." This page describes a $59.99

18 per month "Z-LineHOME Unlimited for South Carolina" plan that includes

19 unlimited local calling, unlimited domestic long distance, personal voice assistant,

20 call waiting, caller ID, '3-way calling, speed calling, enhanced voice mail, Find

21

22

Me call forwarding, notify me, and Z-LineHOME access card. Exhibit JAR-11 is

a copy of the materials I have just referenced.

23
24 B. EXAMPLES OF CLEC BUSINESS OFFERINGS IN SOUTH CAROLINA
25
26

27 Q. CAN BUSINESS CUSTOMERS IN SOUTH CAROLINA OBTAIN

28

29

TELECOMMUNICATIONS SERVICES LIKE THOSE THAT ARE SUBJECT

TO BELLSOUTH'S TARIFF FILING FROM OTHER SERVICE PROVIDERS?
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1 A. Absolutely. BTI, Knology, NewSouth, NuVox, Southeastern Telecom and Sprint

2 are among the many local service providers that offer telecommunications

3 services (including bundles of services) to business customers in South Carolina.

5 Q. PLEASE DESCRIBE SOME OF BTI'S BUSINESS OFFERINGS.

7 A. BTI's website says

8

9

10
11

12
13

14

15

Think you'e stuck with the same giant company for local dial
tone? BTI offers th'e same reliable service as the incumbent, with
all of the features and extras your business requires. With the most
"Bell-like" network-in the Southeast, we are your single-source for
a full range of enhanced local service. The difference? Lower rates
and the simplicity ofBTI.

According to its website, BTI offers a "complete selection of custom features

16 (including but not limited to: call waiting, call forwarding, speed dial, three way

17 calling, call return, caller ID, repeat dial, etc.)." This webpage also discusses

18 "BTI's two flagship bundles" and says "[w]hether you require voice, data or

19 Internet, our flexible, customizable packages are the smart business choice" that

20 "simplify your life with one company, one bill, and one point of contact." Exhibit

21 JAR-12 is a copy of the materials I have just referenced.

22

23 Q. PLEASE DESCRIBE SOME OF KNOLOGY'S BUSINESS OFFERINGS.

24

25 A. A Knology advertisement that appeared in the May 2003 edition of the Central

26

27

Savannah River Area Business Monthly magazine offers three phone lines, free

hunting, and two free features for $85.60 per month.. It also says "add high speed
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Internet access and receive 1st month free with free cable modem rental," and it

offers "flat rate long distance as low as $0.05 per minute!!!" Exhibit JAR-13 is a

copy of the materials I have just referenced.

5 Q. PLEASE DESCRIBE SOME OF NEWSOUTH'S BUSINESS OFFERINGS.

7 A. According to its website, NewSouth offers "an array of software-defined features

8 provided by our Lucent AnyMedia™ digital switch," including hunting, call

9 forwarding, call waiting, conferencing, and speed calling. NewSouth also offers

10 various enhanced features, including Individual Dialing Plans that allow its

11 facilities-based voice customers to access separate office location through three,

12 four, or five-digit dialing; conference calling for up to six people "whenever you

13 need it, without higher rates;" queuing that allows customers to redirect excess

14 calls to a waiting group or queue until a line is available, and single and multiple

15 line forwarding. Exhibit JAR-14 is a copy of the materials I have just

16 referenced.

18 Q. PLEASE DESCRIBE SOME OF NUVOX'S BUSINESS OFFERINGS.

19

20 A. NuVox's website offers the NuBundle Business Package that is comprised of

21 "unlimited high-speed Internet access, Web hosting, feature-rich local phone

22 service and long distance service." The website also states that another offering

23 CompleteVoice Plus, "offers feature-rich local service, affordable long distance,
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and robust optional calling features for businesses requiring a powerful

communications solution." Exhibit JAR-15 is a copy of the materials I have just

referenced.

5 Q. PLEASE DESCRIBE SOME OF SOUTHEASTERN TELECOM'S BUSINESS

6 OFFERINGS.

8 A. The June 10, 2003 edition of the Greenvi/le News ran an advertisement for

9 Southeastern Telecom, Inc. touting "competitive rates" for "local/long distance

10 service," "dedicated Internet Services," and "Data

11 Networks/Frame/ATM/IP/DSL." It includes the phrase, "Proudly serving BMW

12 from Day One!" Exhibit JAR-16 is a copy of the materials I have just referenced.

13

14 Q. PLEASE DESCRIBE SOME OF SPRINT'S BUSINESS OFFERINGS.

15 A. A Sprint press release dated April 29, 2003 announces that Sprint is opening

16 several new business sales offices in key cities in South Carolina. Additionally,

17

18

an article that appeared in the May 21, 2003 edition of the Spartanburg Herald-

Journal states that Sprint "is moving to sell local phone service to its cellular and

19 long-distance customers" because it believes "the local plan could develop into an

20 effort to get more people to drop landlines and go all wireless." It goes on to say

21 that a Sprint executive "acknowledges the grave threat that Internet-based

22 communications and other technologies pose to traditional landline calling."

23 Exhibit JAR-17 is a cop'y of the materials I have just referenced.
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C. EXAMPLES OF OFFERINGS VIA OTHER TECHNOLOGIES
2

3
'

Q. THE RESIDENTIAL AND BUSINESS OFFERING YOU HAVE JUST

5 DESCRIBED ARE ALL TRADITIONAL LANDLINE OFFERINGS. IS

6 TRADITIONAL LANDLINE SERVICE THE ONLY TYPE OF

7 TECHNOLOGY BY WHICH VOICE SERVICES ARE AVAILABLE IN

8 SOUTH CAROLINA?

10 A. Not at all. Voice services also are available over wireless and Internet

11 technologies.

12

13 Q. PLEASE GIVE AN EXAMPLE OF VOICE SERVICES THAT ARE

14 AVAILABLE THROUGH WIRELESS TECHNOLOGY IN SOUTH

15 CAROLINA.

16

17 A. You can hardly open a newspaper these days without seeing advertisements for

18

19

20

21

22

23

24

25

wireless packages that include various bundles of local service, long distance

service, and features at highly competitive rates. For example, SunCom (which

is a member of the AT&T Wireless Network) recently ran an advertisement in

The State newspaper that reads, "Get all your calls, all the time, for one low

price." The ad touts the "highest quality digital network," and it says that

customers can "call anytime anywhere." According to the ad, there are "no long

distance or roaming charges," and there is "one flat monthly subscription. Only

$49.95."
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3

A flyer Sprint recently circulated advertises 500 Anytime Minutes, Unlimited

PCS to PCS calling, unlimited night and weekend minutes, and "nationwide long

distance included every minute, every day" for $45.00 per month. The other side

of the flyer says "Sprint gives you an incredible selection of PCS Phones with

features including: built-in camera, full-color screens, games, voice-activated

dialing, caller ID, speakerphone and so much more," and it says "now, save up to

$ 100 on select PCS phones!"

Exhibit JAR-18 is a copy of the materials I have just referenced.

10

11 Q. PLEASE GIVE AN EXAMPLE OF VOICE SERVICES THAT ARE

12 AVAILABLE THROUGH INTERNET TECHNOLOGY IN SOUTH

13 CAROLINA.

14

15 A. Vonage's website advertises, among other things, a plan for $39.99 per month that

offers

17
18
19

20
21

22
23
24
25
26
27
28
29
30

FREE Long Distance

FREE Call Waiting

FREE Voice Mail

FREE Call Forwarding

FREE Repeat Dialing

FREE Call Transfer

FREE Caller ID block
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1

2
3

4
5

7

Int'l Fees to Canada Waived

Virtual Phone Numbers

Any area code of your choice

A recent press release for Vonage discusses "Vonage Digital Voice telephone

service offering free unlimited local and long distance calling, including the most

popular features like call waiting, call forwarding and voicemail for one low, flat

monthly rate." The release quotes the chairman and CEO ofVonage as saying

11

12
13
14
15
16

17.

18
19

20

21

Vonage is bringing South Carolina's capital city the freedom and
flexibility to select an affordable new phone service. As we
expand further into the South, Vonage is the choice for residents
and small businesses offering flat-rate calling plans throughout the
US and Canada that include all of the features, as well as many
features not available from traditional phone carriers like online
voicemail retrieval and area code selection.

(Emphasis added). The press release quotes residential prices of $25.00 per

month to $39.99 per month for residential customers and $39.99 per month to

$69.99 per month for business customers.

22

23

24

25

Additionally, Vonage's service was featured as the cover story in the "Money"

section of the USA Today on July 7, 2003. The article discusses a St. Louis

customer who "ditched his trusty SBC Communications local phone service in

26 favor of an offering from... Vonage." The article goes on to say that:

27
28
29
30
31

32
33
34

Now [the residential customer's] calls travel over the Internet via
his cable broadband line. His typical $ 120 monthly bill has been
cut to a flat $39.99 rate for unlimited local and long distance calls
and features such a caller ID. Because his physical location is
irrelevant for Internet phone service, he was able to choose a
number with a San Francisco area code (415), allowing a close
friend in that city to dodge long-distance charges. Plus, via a PC
he can hear his voice mail by clicking on e-mail, and he can update
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his call-forwarding, track his calls and bills and even change his
phone number, all on the Web.

The article then quotes a cable company executive as saying "the big selling point

for Web-based calling will be a whole new range of features."

Exhibit JAR-19 is a copy of the materials I have just referenced.

9 Q. HAVE YOU DISCUSSED ALL OF THE COMPETITIVE OFFERINGS THAT

10 ARE AVAILABLE TO SOUTH CAROLINA RESIDENTIAL AND BUSINESS

CUSTOMERS?

12 A. No, and given that hundreds of CLECs are authorized to provide local exchange

13

14

15

telecommunications service in South Carolina, it would be impossible to do so.

My testimony hardly scratches the surface of the offerings that are available to

consumers in South Carolina..

16 Q. GIVEN THE AVAILABILITY OF A VARIETY OF BUNDLES FROM A

18

VARIETY OF PROVIDERS, IS BUNDLING LIKELY TO BE AN "ABUSE OF

~T POSITION?"

19 A. No, it is not. When companies that obviously lack market power employ a

20

21

22

bundling marketing strategy in order to succeed in the marketplace, it is

reasonable to infer that there are appropriate pro-competitive reasons for

employing that bundling strategy. In other words, the bundling strategy in no way
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depends on the existence of market power, or the likelihood of acquiring market

power, in order to succeed.

VI. RECOMMENDED CRITERIA

4 Q. DO YOU HAVE ANY SUGGESTIONS AS TO WHAT CRITERIA THE

COMMISSION SHOULD ADOPT FOR DETERMINING WHETHER

CERTAlN CONDUCT IS AN ABUSE OF~T POSITION?

7 A. Yes. Since September 2000, BellSouth has been operating pursuant to the price

floor the Commission adopted in its Guidelines Order. Since July 2002, the rate

increases set forth in the BellSouth tariff that led to the commencement of this

proceeding have been in effect.

12

13

14

And competition has flourished. More CLECs in South Carolina are offering

more services in South Carolina to more customers in South Carolina than ever

before. The existing price floor obviously are more than sufficient to protect the

15 already vibrant and steadily growing competition that benefits consumers in South

16 Carolina.

18

19

20

Therefore, BellSouth believes that the Commission should adopt as a "safe

harbor" a price floor of total service long run incremental costs. As BellSouth

witness Dr. Taylor explains in his testimony, this price floor protects against cross
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subsidies, and it goes even further than is necessary in protecting against

predatory pricing.

4 Q. WHAT DO YOU MEAN WHEN YOU SAY THE COMMISSION SHOULD

5 ADOPT THIS PRICE FLOOR AS A "SAFE HARBOR?"

7 A. By "safe harbor," I mean that the Commission should determine that price

adjustments for "Other Services" are not an abuse of market position if the

resulting prices are at or above total service long run incremental costs.

10

11 Q. WHY IS IT APPROPRIATE TO ADOPT THIS SAFE HARBOR?

12

13 A. This safe harbor provides an economically-sound bright-line test for determining

14 that pricing conduct clearly is not an abuse of market position. Without this safe

15 harbor, the Commission could be inundated with complaints by the Consumer

Advocate and others any time a LEC operating under the alternative regulation

17 statute adjusts its prices for "Other Services."

18
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1 Q. HOW DO YOU SUGGEST THE COMMISSION SHOULD ADDRESS PRICE

2 ADJUSTMENTS THAT DO NOT FALL WITHIN THIS "SAFE HARBOR?"

4 A. As explained both in my testimony and in the testimony of BellSouth witness Dr.

Taylor, prices that fall below total service long run incremental costs may or may

not be an abuse of market position, depending on the circumstances. The

Commission, therefore, should address adjustments that result in rates for "Other

Services" that are below total service long run incremental costs in the manner

suggested by Staff witness Dr. Spearman — on a case-by-case basis. In doing so,

10 the Commission should apply traditional, tried-and-true antitrust principles to

determine whether any such adjustmerit is, in fact, an abuse of market position.

12

13 Q. ARE THERE ANY OTHER 'AFEGUARDS THAT APPLY TO

ADJUSTMENTS TO THE PRICES OF BELLSOUTH'S "OTHER SERVICES?"

15

16 A. Yes. For all of the reasons explained in my testimony and in the testimony of

18

19

20

BellSouth witness Dr. Taylor, a price cap for "Other Services" is neither

necessary nor appropriate: BellSouth, however, volunteered to comply with the

price cap the Commission adopted in its Guidelines Order, and BellSouth is

continuing to volunteer to comply 'with that cap.

48
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1 Q. DOES THAT CONCLUDE YOUR TESTIMONY?

3 A. Yes.

5 498846

49
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EXHIBIT
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BELLSOUTH
TELECOMMUNICATIONS, INC.

SOUTH CAROLINA
ISSUED: July 18, 2002
BY: President - South Carolina

Columbia, South Carolina

OFFICIAL APPROVED VERSION,~ BY Bsrao

GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page 15.2
Cancels Thtrd Revtsed Page 15.2

EFFECTIVE: August I, 2002

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.9 Custom Calling Services (Cont'd)
A13.9.3 Rates

(DELETED)
Refer to A13.33 of this Tariff for discounts applicable to the subscription rate of selected multiple features.

A. Residence

lw Individual Features

(M)

(n)

(M)

(M)

(M)

(a) Call Forwarding Variable

(b) Three-Way Calling
(c) Call Waiting'd)

Speed Calling (8 Code)'e)

Speed Calling (30 Code)

(1) Call Forwarding Busy Line

(g) Call Forwarding Don't Answer
(h) Customer Control Call Forwarding BusyLine'i)

Customer Control Call Fonvarding Don't Answer
(I) Call Forwarding Busy Line Multipath or Customer Control Call Fonvarding Busy

Line Multipath'k)

Call Forwarding Don't Answer Multipath or Customer Control Call Forwarding
Don't Answer Multipath

(1) Call Forwarding Variable Multipath or Remote
Access Call Forwarding Variable Multipath'm)
Remote Access Call Forwarding Variable

(n) Call Waiting Deluxe
(o) Call Forwarding Don't Answer with Ring Control

(p) Star 98 Accesst

Monthly
Rate

$4.00

5.00
450
3.50

4.50
1.00

1.00

3.00

3.00
1.00

3.00

650
6.50

1.00

(50

USOC
ESM
ESC
ESX
ESL
ESF

GCE
GCJ
GJP
GJC

CFSBX

(M)

(M)

(M)

(M)

(M)

(M)

(M)

(MXT)

(MXT)

(MXT)

CFSVX

GCZ
ESXD+
GCJRC
598AF

(MXT)

(M)

(MXT)

(M)m

CFSDX (M)m

Note lt

Note 2I

Note 3I

A Secondary Service Charge is applicable to all listed services except for Call Waiting Deluxe
when provided on a separate order.

Monthly rate per C.O. line equipped.

Monthly rate for up to ten (10) call forwarding path.

Matena( ppeadIE on rhis page previously appeared on page(s) 15.1 and 19 ofthis sccdon
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OFFIOIAL APPROVED VERSION, RELEARED RY REYNQ

Tlurteenth Revised Page 33.43
Cancels Twel(th Revised Page 33.4.3

GENERAL SUBSCRIBER SERVICE TARIFF

EFFECTIVE: June 20, 2002

A13.19.4 Rates and Charges
A. Residence - Individual Features

( I ) Call

Return'ELLSOUTH

TELECOMMUNICATIONS, INC.
SOUTH CAROLINA

ISSUED: June 6, 2002
BY: President - South Carolina

Columbia, South Carolina

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Cont'd)
A13.19.3 Regulations and Limitations of Service (Cont'd)

A. The following limitations apply: (Cont'd)

11. Telephone numbers/names transmitted via Caller ID - Basic, Caller ID - Deluxe, Enhanced Caller ID, Enhanced Caller
ID with Call rMaagement or Call Tracking are intended solely for the use of these subscribers. Resale of this
information is prohibited.

12 Calling party information via Caller ID - Basic, Caller ID - Deluxe, Enhanced Caller ID, Enhanced Caller ID with Call
Management and Call Tracking are not available on operator handled calls.

13. The Company's liability arising out of the provision of any Touchstar service feature, including but not limited to the
dehvery or non-delivery ofcalling numbers/names, is limited as set forth in A23.1 of this Tariff.

14. TouchStaro service features are not available on trunks except as specifically noted in 2. preceding.

15. TouchStaro service can be suspended as specified in A2.3.16 of this Tariff. During the period of suspension, no recurring
charge applies.

16. Peruse Call Rerum, Repeat Dialing, denial of per use Call Return and denial of peruse Repeat Dialing are available to
the following types of service where facilities permit: single line residence, single line business, multi-line residence,
multi-line business and PBX trunks.

(a) Per line
(b) Per use
(c) Denial ofperuse'2)
Repeat Dialing'a)

Pcr line
(b) Per use
(c) Denial of per use

(3) BusyConnect

(a) Per use
(4) Call Selector

(a) Pcr hne
(6) Preferred Call Forwarding

(a) Per line
(6) Call Block

(a) Per line
(7) Call Tracing

(a) Per 1me
(8) Caller ID Basic

(a) Per line (Includes smgle lines, Multi-Line Hunt Groups, and
lines in rotary arrangements)

Nonrecurring
Charge

$ -

.90

.90

Monthly
Rate

ggoc

4.00

Monthly
Rate
4.00

4.00

4.00

4.00

T.OE

USOC
NSS 0)m
NA (I)(T)

BCR (T)

NSO (T)

NA (0(T)

BRD m

NA (IXT)

USOC
NSK m

NCE (T)

NSY (T)

NST (T)

NSD 0)ri')

Note I:

Note 2:

Note 3I

Due to technological limitations, in some locations Call Return and Repeat Dialing cannot be
ordered separately.

Denial of per use Call Return and denial of pcr use Repeat Dialing should not be included in
the determination of appropriate discounts when ordered in conjunction with other vertical
service feanires.

Denial of per use BusyConnect can be obtained using the Repeat Dialing denial of per use
USOC BRD.

0 Registered Saunce Mark ofBellSouth Inteilcaual Pmpeny Corporation
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OFFICIAL AEEEOVEO VEBEION, EELEBIEO Bv BETNQ

Tenth Revised Page 33,4,4
Cancels Ninth Revised Page 33.4.4

GENERAL SUBSCRIBER SERVICE TARIFFBELLSOUTH
TELECOMMUNICATIONS, INC.

SOUTH CAROLINA
ISSUED:June 6, 2002
BY: President - South Carolina

Columbia, South Carolina

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.19 TouchStar Service (Coltt'd)
A13.19.4 Rates and Char'ges (Cont'd)

A. Residence - Individual Features (Cont'd)

(9) Caller ID - Deluxe

EFFECTIVE: June 20, 2002

(a) Per line (Includes single lines, Multi-Line Hunt Groups, and lines in rotary
arrangements

(10) Caller ID — Deluxe (without ACR)

(a) Per line per Multi-Line Hunt Group arrangement
(11) Anonymous Call Rejection

(a) Per line
(12) Calling Number Delivery Blocking Permanent'a)

Per line (chargeable)
(13) Calling Number Delivery Blocking - Permanent (Non-Published and Non-Listed

(a) Per line
B. Business - Individual Features

(I) Call Return

Monthly
Rate

$7.95
USOC

NXMCR (I)(T)

3.00 HBY (T)

$2.00

Customers)
NOBPC

NOBPP

7.95 NXMMN (I)(r)

(a) Per line
(b) Per use
(c) Denial of peruse

(2) Repeat Dialing

(a) Per line

(b) Per use
0 Denial ofper use

(3) BusyConnect

(a) Per use
(4) Call Selector

Nonrecurring
Charge

$-

.90

.90

.90

Monthly
Rate

$5.50

5.00

USOC
NSS (T)

NA 0)(r)
BCR

NSQ 0)(r)
NA (I)(T)

BRD

NA (0(r)

(a) Per line
(5) Preferred Call

(a) Per line
(6) Call Block

(a) Per line
(7) Call Tracing

(a) Per line

Forwarding

Monthly
Rate
53)0

5.00

USOC
NSK

NCE (I)(r)

0)(T)

S SO NST 0)(T)

5.00 NSY

Note lt

Note 2:

Note 3:

Denial of per use Call Return, dental of per use Repeat Dialing and Calling Number Delivery
Blocking - Permanent should not be included in the determination of appropriate discounts
when ordered in con) unction with other vertical service features.

Due to technological limitations, in some locations Call Return and Repeat Dialing cannot
beordered separately.

Denial of per use BusyConnect can be obtained using the Repeat Dialing Denial of per use
USOC BRD.

* Registered Service Mark ofBegSouth Intellccnnl Property Corporanon
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VARTEC TELECOM, INC. SC P.S.C. NO. 1 - LOCAL TELEPHONE

First Revised Page No. 62
Replaces Original Page No. 62

IS SUED: February 22, 2002
ISSUED BY: Melissa A. Smith, Esq.

Vice President - External Legal Affairs
1600 Viceroy Drive
Dallas, Texas 75235
(214) 424-1000

EFFECTIVE: March 25, 2002

4.0 RATE SCHEDULES (Continued)

4.3 (Reserved for Future Use)

4.4 Call Management Features - Rates and Charges

APPROVED FOR RLIHG
THE PUBL!C SERNCE COMM'SgtOH

OF SOUTH CAROL!MA

.NA 19 2002

EYEr UUTiVe Oln "CTOR

Subscribers to Call Management Features will be billed at the following rates in addition
to all charges associated with the Customer's basic local service plan.

Repeat Dialing
Call Block
Call Forwarding
Call Forwarding — Busy Line
Call Forwarding - No Answer
Remote Access to Call Forwarding
Preferred Call Forwarding
Call Waiting .

Caller ID - Basic
Caller ID - Deluxe
Speed Calling
Three-Way Calling
Anonymous Call Rej ection
Call Waiting Deluxe
Calling Number Blocking
Call Return
Call Trace
Caller ID - Deluxe (with ACR)

~M* thl R t

$2.95 (R

$2.95
$2.95
$2.95
$2.95
$3.95
$2.95
$2.95
$4.95
$5.95
$2.95
$2.95
$2.95
$3.95
$2.95 .

$2.95 (to
$4.00 (N)
$6.95 (N)

Per Use
~Char e

$0.75
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

$0.75
N/A
N/A
N/A
$0.75
N/A
N/A

(N)

(N)
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

1 Revkred Page 23
Canceling Original Page 23

E Tl 4- E AND HAR E ontinue

Automatic Radial
Call Block
Call Forwarding
Call Forwarding Busy / No Answer
Call Rejection
Call Return
Call Selector
Call Waiting
Caller ID
Call Waiting / Caller ID
Non-Published Phone Number
Speed Dial
Three-Way Calling
Auto Call Back
Auto Recall
Call Trace
Hunting

~Mthl
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 10.00
$ 10.00
$ 5.00
$ 5.00
$ 5.00

N/A
N/A
N/A

$ 5.00

One-Time
hgtiyg~in ~F

N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

. $ 10.00
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

~Pr
Eve
N/A
N/A
N/A
N/A
NIA
N/A
N/A
N/A
N/A
N/A
N/A
N/A

$0.90
$0.90
$0.90
N/A
N/A

(N)
(N)

(N)
(N)

(N)

(N)
(N)
(N)
(N)

Some material previously found on this page re/ocated to page 24.

(M)

4.3 Directory Listings Rates and Charges

4.3.1

Primary Listing (one number):

4.32. ~R" i h

Primary Usting (one number):

Issued: June 30, 2003
By. Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6830 Wallirig Lane

Dallas, Texas 75231

Effective: July 30, 2003
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Knology of South Carolina, Iac. South Carolina Price List No. I

Fourth Revised Page 4
Cancels Third Revised Page 4

CURRENT PRICE LIST

Item
Ta riff

Reference
Current
-Prjet

Connection, New Service, Residential - First Line

Connection, New Service, Residential - First Line Bundlet
Connection, New Service, Business
Connection, New Service, Residential - Additional Line

Connection, New Service, Business - Additional Line
Termination Charge
Additional Line, Residential
Additional Line, Residential Bundled
Additional Line, Business
Service Move or Change, Residential
Service Move or Change, Business
Premise Visit Charge
Residential Area Calling Plan
Returned Check Charge
Service Restoration, Residrntial
Service Restoration, Business
PIC/LPIC Change Charge- Residential
PIC/LPIC Change Charge - Business

-.RS'-Party

Service, Business Resale

5.3.A. ]

5.3.A. I

5.3.A. I

5.3.A. I

5.3.A. I

5.4
5.3.A. I

5.3.A. I

5.3.A. I

5.3.A.2
5.3.A.2
5.5.2.A
6.3.2

as specified by S.C.
5.7.2
5.7.2
5.8.2
5.8.2
6.1.2

.- .-."634~v
6.1.2
6.1.2

Statutes
8

5

5

5

8

5

5

29.95 (I)
9.95 (N)

30.00
9.95

10.00

15.40 (I)
12.65 g)
43.40

8.00
10.00
45.00
21.60

29.95
50.00

1.50

1.50

15.40
4 4.65.=+"
37.83
47.40

Additional Alpha Listing, Residential
Additional Alpha Listing, Business
Foreign Directory Listing, Residential
Foreign Directory Listing, Business
Non-Listed telephone Number, Residentiaf
Non-Listed telephone Number, Business
Non-Published Number, Residential
Non-Published Number, Business
Rotary Service - Residential
Rotary Service - Business

7.1.7.A
7.1.7.A
7.1.7.A
7.1.7.A
7.1.7.A
7.1.7.A
7.1.7.A
7.1.7.A

8.1.2.A.S
8.1.2.A.S

1.20
1.20

1.00
1.50
0.80
0.80
1. 75

1.75

7.50
10.00

CI

mÃ~0&aoO
OO

~O
te

I

Call Waiting Display - Business
n.trt.BP= ~g '-- '~;70= g)
8.9.1.B.7 5 5.95

&sued: April 18, 2003
Issued by:

Rodger Iohnson, President
Knology of South Carolina, Inc.

1241 O.G. Skinner Drive
West Point, Georgia 31833

Effective:
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Knology of South Carolina, Inc.

CURRENT PRICK LIST

South Carolina Price List No. 1

Second Revised Page 5
Cancels First Revised Page 5

Item
Ta riff

Reference
Current

Price
Anonymous Call Rejection - Residential
Anonymous Call Rejection - Business

identiaI~
Automatic Call Back - Business
Automatic Recall - Residential
Automatic Recall - Business

Call Forwarding - Business
Distinctive Ringing - Residential
Distinctive Ringing - Business
Selective Call Acceptance - Residential
Selective Call Acceptance - Business

Selective Cali Forwarding - Business
Selective Call Rejection - Residential
Selective Call Rejection - Business
Intel li-Ring - Residence
Intel li-Ring - Business
Speed Calling (8) - Residential
Speed Calling (8) - Business

8.9.1.B.2
8.9.1.B.3
8.9.1.B.3

8.1.1.A.I
8.9.1.B.8
8.9.1.B.8
8.9.1.B.9

- 8.9.1.B.9 .

8.9.1.B.I 0
8.9.1.B.] I

8.9.1.B.I I

8.9.1.B.I 2
8.9.1.B.I 2

8.1.1.A.5
8.1.].A.5

4.50
3.80 (I)
4.95

A6 (I)
4.95
3.80 (I)
4.50
3.80 0)
4.50
.80- (I)

4.95
3.80 g)
4.95
3.80 0)
7.95
3.30 (I)
4.95

8.9.1.B. I 5 3.00
8.9.1.B. I 5 3.75

—8~.~ 3.80- (I)

Three-Way Calling - Business

Enhartce~ gk Choicrfeatures:
Cal I Transfer
Cali Pickup
Hold/Consultation
User Transfer/Conferencing
User Transfer/Conferencing with Call Pickup
User Transfer/Conferencing»dth Call hold
User Transfer/Conferencing with Call Pickup and CallHo'ix

Way Conference
Intercom
To! I Restriction/Authorization Code

usmeis Choice'(hxcludes Six Way Cottferenpe

8.1.1.A.4

8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2
8.7.2

$

$
$

$
$

$

$
$
$
$

4.95

3. 75

0.50
1.50

525
5.75
5.25
5.75

12.00

3.00
3.75

15.53

I

O'uttn ca O

~ued: April 18, 2003
Issued by:

Rodger Johnson, President
Knology of South Carolina, Inc.

1241 O.G. Skinner Drive
West Point, Georgia 31833

Effective:
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NuVox Communications. Inc. SOUTH CAROLINA TARIFF NO. 1

CTION 4 ~ RA

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Per Use

SE
Enhanced Caller ID vnth Call Management wi ACR

Flexibk Call Forwarding

Flexibk Call Forwarding (Audio Calling Name)

Message Waiting Indicator - Audible

Message Waiting Indicator - AudibkNisual

My Call Service 1

My Call Service 2

Preference C49

Preferred Call Forwarding

Remote Access Call Forwarding Variable

Repeat Dialing, Per Activation

Repeat Dialing

Speed Calling 30

Speed Calling 8

Three Way Calling

Verification and Interruption of Busy

Verification of Busy

NuVox Communications Vaice Mail

NuVox Communications Voice Mail, Setup

Additional Listing

Additional 800 Listing

tnsidc Wire Maintenance
Non-Published listing
Non-Listed Listing

~lute-feature Discounts svaaable with nan-
pachaged Features

¹ of Features, 2

¹ of Features, 3

¹ of Features, 4

¹ of Features, 5

¹ of Features, 6

¹ of Features, 7

af Features, 8

¹ of Features, 9

¹ of Features, 10

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

one-tiirie

MOnthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Monthly

Mon8rly

Manthly

TES, CONT.
$ 16.10

$8.50

$ 10.40

$0,57

$0AS

$7.55

$ 9A5

$4.28

$4.70

$6.50

$0.71

$4.2S

$5.65

$4.70

$4.70

$0.86

$0AO

$6.89

$ 14.25

$ 1.14

$1.14

Non-reg.

$0.00

$0.00

($0.75)

($2.25)

($4.50)

($6.75)

($ 9.00)

($11.25)

($ 1330)

($15.75)

($ 18.00)

N1ACR

FCS

FCSCN

MWWAV

ORS

ORS1X

NSK

NCE

NIA

NSQ

ESF

ESL

ESC

MPMXX

CLT

SZS

SEQ I X

NPU
NLT

MFD2X

MFD3X

MFD4X

MFD5X

MFD6X

MFDTX

MFDSX

MFD9X

MFD1A

Original Page 39,2

na

4.75

6.65

.48

AS

3.SO

5.70

3.99

3.99

6.46

0.00

3.99

4.28

3.33

3.80

.86

.40

4.26 MBBRX

1.14 RLT

Non- Reg.
1.66

.76

( 50)

(1.50)

(3.00)

(4.50)

(6.00)

(7.SO)

(9.00)

($1050)

($ 12.00)

ISSUED: September 21, 2001 EFFECTIVE: September 22, 2001

ISSUED BY: Hamilton Russell, lil
NuVox Communications. Inc.
301 N. Main Street, Suite 500
Greenville, South Carolina 29601
Telephone (664)271-6335

PRESUnr60';LID

"= ROIJ irf

C'RBLIII'Ep

22 2001

r7.:0

ev i-
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NUVox Communications. Inc. SOUTH CAROLINA TARIFF NO. 1

SECTION 4 - RATES, CONT.
Original Page 39.1

Anonymous Call Rejecson IACR)

Busy Radial, Per Activahon

Call Block

Call Forwarding Busy Lrna

Call Forwarding Busy Line - Customer Control

Call Forwarding Busy Line - Multipath

Call Forwarding Don't Answer

Cab Forwarding Don't Answer - Ring Control

Call Forwarding Don'I Answer - Mulipath

Call Forwarding Dont Answer - Custonwr Control

Call Forwarding Variable

Call Forwarding Variable - Multipath or Remote
Access
Cal Return, Per Activa6on

Call Return, par line

Can Tmc'ng

Call Waiting Deluxe with Dan' answer

Call Wailing De/uxe with Conferencing
Call Wailing

Caher ID Basic

Caller ID Deluxe w/a ACR

Caller ID Deluxe w/ACR

Caang 8 Delivery Bkrctdng - Permanent

Cathng 6 Calvary'Skating - Parmanwa (Itorv
publshad / an-hstecg
C atomized Code R stricSon Opbon1

Cuskxnizad Coda R stricban Op6on 2

Customized Code Restricson Oplon 3

Customized Coda Restric6an Cpdan 4

Customized Cods R stric6on Opdon 5

Customized Code Restric6on Opbon S

Enhanced Caller ID vr/hh ACR

Enhanced Caller ID whh Cal Management, ACR.
and cal forwarding Dont Answer

Monthly

Par I/sa

Monthly

Monthly

Monthly

Monthly

Monthly'onthly

Monthly

Monthly

Monthly

Monthly

Per IJse

Mon6//y

Mont/uy

Monthly

Monthly

Monthly

Monlhly

Monthly

Monthly

Monthly

Monthly

$3.55 BY

$0,00 N/A

$4 25 NSY

//$2.80 GCE

$5.94 GJP

$3.33 CFSBX

$ 2.80 GCJ

$2.80 GCFRC

'$2.85 CFSDX

$5.94 GCJ

$4.70 ESM

$2.85 CFSVX

$0.71 WA

$4.70 NSS

$4.70 NST

ESXDL

ESXDC
$4.70 ESX

$850 NSD

$9.50 NXMMN

$9.45 NXMCR

$0.00 NOB

$0,00 NOBNP

CREX1

$428 CREX2

$4,25 CREX3

$0.00 CREX4

$0.00 CREXS

$0.00 CREXS

$15.1S NXECR

$15.10 NCACR

2.85

n/a

3.99

.95

2.85

1.90

.95

2.85

1.90

.95

2.85

0.00

3.80

3.99

5.70

5.70
4.18

6.55

7.13

7.13

0.00

0.00

2ISS

4.85
0.00

0.00

0.00

ISSUED: September 21, 2001 EFFECTIVE: September 22, 2001

ISSUED BY: Hamilton Russell, III

NMVox Communications. Inc.
301 N. Main Street, Suite 500
Greenville, South Carolina 29601
Telephone. (864)271-6335

IrpcESIPYEQ YJLIQ

TFIE PLISUC SEITVICE KN7'SSC „
QF SQUTH CAYIQUtIA

$p 22 2001

gjcaaaCI W
EXECUTIVE DIRECTC'-l
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A Newsletter for Businesses on the Go.

It's All About the Bundle

Winter may be the perfect time to bundle your clothes, but
that's not the only thing. Now is a perfect time to consider
bundling your communications services. In the past couple of
years, most businesses have indicated that they would prefer to
receive their services bundled. In 2000, two studies by The
Sfrafegis Group revealed that 66 percent of businesses want
bundles with at least two services. With this in mind, many
communications providers are launching bundled packages to
suit most businesses'eeds, no matter what their size.

Two main factors stand out as reasons businesses want to bundle
their service:

~ Convenience - Hands down, convenience is the number
one reason businesses are looking for a bundled package
of services. Bundles eliminate tracking of separate bills
and also provide a single point of contact. In summer 2002
a study by Horowifz Associates inc., a communications
market research firm in Larchmont, N.Y., found that half of
consumers would be willing to buy bundled phone
services even if the plans wouldn't save them any money.
The bottom line is that bill-payers are looking for, and
fir.ding, new ways to consolidate.

~ Discounts - Yes. its true. In most cases, businesses are able
to save anywhere from 10 to 50 percent over services ala
carte. With more and more companies utilizing more
communications services, this can make a significant
difference.

A third reason that often gets overlooked is efficiency. While
efficiency may not always come to top of mind. utilizing existing
telecommunication iines more efliciently can be cost effective
in both the short term and long term. For example. if you have
more than 12 phone lines. leasing a T-l line can be a
economical way to scale up to 24 digital lines. combined for
both voice and Internet services. Efficiency can also be a large
factor for growing companies that need scalability.

Typical bundles for businesses include a combination of local
phone service, (ong distance, and Internet access. More
complex bundled packages can often include various speeds
of Internet access, web hosting, phone cards, and other
enhanced data anc voice features. Most communication
provider-.have several bundled choices that fit a business'ize

hrtp vwww.newsouth.cnm'ev i:etters jarruari 2003.himl 7'21'2003
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future growth. As the demand for convenience at the lowest
cost grows, bundles will continue to be tweeked and developed
as they evolve, Already, they can make a big difference for your
business.

Suite T
NewSouth's latest bundle is a
sweet deal for businesses.
F t 'rot-pr ' ca *t @If'nycombination of voice and
data services. this one is almost
too sweet to pass up, For more ill Illil )I'P4 IIIIIII ll IIP
on Suite T and all it has to offer,
click here.

Enhanced Voice Services
Expand your communications capabilities today with
NewSouth's latest enhanced voice services. These include Mulit-
way Calling, individualized Dialing Plans, Queuing, and
Customer Recovery. Click here to learn all about these
additional services.

In the News
NewSouth Communications to Sell Systems Business to
Greenvitle-based Company
January 27, 2003

NewSouth Communications Now Offering Enhanced Voice
Services to Customers Across the South
January 20. 2003

NewSouth Communications Launches Suite T as Latest Bundled
Product
January 3, 2003

In Touch
NewSouth Communications wants to hear from you. Please let
us know how we can serve you. To contact us, click here or visit
our website at www.newsouth.corn.

Ctlck here tb unsbbscnbe tb this nai&etter.

NewChoice. NewTechnology. NewValue.

http:/!w~vw.newsouth.corn'ewsletters/january 2003.html 7/21/2003
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I I I

Sl~
tejecam

Where hr sertrlce ave8tsblet
Enter arse code. plus first 3 digss ot number. wrlh N~ pun

To order:
(866) 347-3843
8 a.m ro 8.30 p.m. CST

out irc: u y s tnp rom t e streets to star o

Products & Pricing
1 Congratulations! Service is available in your neighborhood.

Need help'
Please try our FAQs
section first.

Make payment
Now you can pay your
bill online.

» Tell a friend about us
&. Get updates by email

Please read through the information below or
check out the chart at the bottom of this
page to learn about our local packages.

When you'd like to place an order or if you
have additional questions that can't be
answered online (see our FAQs or Support
sections), give us a call at:

(866) 347-3843.

Fees and taxes

Please note that we
charge Ihe same
industry standard local
and state lees and
taxes. These costs are
in addition to the regular
rates listed below.

& Local phone service bundles

e Home

0
~ Home

0
~ Home

Connection'"
Anonymous Call Rejection, Caller ID, Call Waiting 8 Call
Waiting ID Options
Plus, two additional feature(s)
Price: $28.50 monthly
Connection Pius~
Anonymous Call Rejection, Caller ID, Call Waiting & Call

Waiting ID Options
One additional feature
Plus, 30 minutes of long-distance
Price: $30.00 monthly
Connection Premium ~
Anonymous Call Rejection, Caller ID, Call Waiting & Call

Waiting ID Options
One additional feature
Plus, 90 minutes of long-distance
Price: $33.50 monthly

& Other options

~ Extended local calling plan
o Sprawler Plus

Hate paying ridiculous long-distance rates on calls to

http://vvts~v.birch.corn/athomc'local~hone service/scclbc.shtmi 7/7/2003
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places just a few miles down the road7
o Price: $12.50 monthly

~ Additional features
o Price

~ Most features: approximately $2.00 each per
month

~ Call Forward Busy Line/No Answer: only $1.00 per
month

Products 8 pnmng I About Birch I Business site I Supocn I Home I contact ttie 'vvebnuts
To order: Please call us at (tl66) 347&843 between 8 a.m. and 7 P.m. CST. 2002 Birch Telecom

http:/'wv,w.birch.corn/athome/local phone service/scclbc.shtml 7'7/2003
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ITC"DELTACOM COMMUNICATIONS, INC. SOUTH CAROLINA TARIFF P.S.C. NO. 1 —LOCAL
d/b/a Grapevine Original Page 166
TRANSMITTAL NO. 49

LOCAL EXCHANGE SERVICE

SECTION 6 — APPENDIX B — GRAPEVINE SERVICES AND RATES (continued)

6.6 State of Grape Local Service

Customers who subscribe to this service must select Grapevine as both their Local
Exchange Carrier and Interexchange Carrier (for interstate, intrastate and intraLATA toll
calls). This service is not available for subscription as a stand-alone service; concurrent
with enrollment in this plan, customers must also subscribe to Grapevine's companion
residential Long Distance Service. State of Grape Local Service is designed for use by
residential customers with basic residential lines only and is limited to three (3) lines at a
single service address.

A monthly recurring charge as set forth below will apply for subscription to both State of
Grape Local and Long Distance Service. Unlimited local exchange voice service and
touch tone calling are included in the monthly recurring fee.

Primary Line
First Additional Line
Second Additional Line

Actual Maximum
$39.99 $ 100.00
$24.99 $62.50
$24.99 $62.50

The following features, where facilities are available, are also provided at no additional
charge:

Call Waiting
Call Waiting ID

Caller ID

3-Way Calling
Anonymous Call Rejection
Blocking for Caller ID

International Call Blocking
Collect Call Blocking
Third Party Blocking
Third Party Collect Call Blocking
Toll Call Blocking
900/976 Blocking

The following are not included in the monthly recurring charge: non-recurring charges,
operator services, operator assistance, directory assistance, directory listing options,
interstate line charge, taxes, surcharges, data usage charges, per use charges and
custom calling features and/or blocking options not included above.

PRKUVHVSlO
THE FuBUC SERV ."= CC-. M;="N'.4

Or SOtfiii CAROLINA

SER 0 q
."L')'»

EXECUTIVE DII i8CTt/A

ISSUE DATE: December 12, 2002 EFFECTIVE DATE: December 12, 2002
Nanette S, Edwards, Senior Manager-Regulatory Attorney

ITC"Delta Com
4092 South Memorial Parkway

Huntsville, Alabama 35802
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ITC"DELTACOM COMMUNICATIONS, INC, SOUTH CAROLINA TARIFF P.S.C. NO. 1 —LOCAL
d/b/a Grapevine First Revision Page 167
TRANSMITTAL NO. 53 Cancels Original Page 167

LOCAL EXCHANGE SERVICE

SECTION 6 — APPENDIX B — GRAPEVINE SERVICES AND RATES (continued)

6.6 State of Grape Local Service (continued)

The customer may order additional optional custom calling features, where facilities
are available. A list of these features and associated per-line monthly recurring
charges are set forth below.

. Actual Maximum
Voice Mail 8 Stutter Tone with

Call Forward Busy 5 Call Forward Don't Answer $5.95 $ 15.00
Cail Forward Variable $4.00 $ 10.00
Call Return $4.00 $ 10.00
Repeat Dial *

$4.00 $ 10.00

Customers who do not subscribe to optional features on a monthly basis (N)
will incur a non-recurring charge of $ 1.00 per use, per feature, each time a (N)

feature is activated. (N)

State of Grape Local Service customers will be charged intraLATA and intrastate
long distance rates specified in the companion residential Long Distance Service as
set forth in Appendix B of ITC"DeltaCom Communications, Inc/s South Carolina
Tariff No. 2.

Installation charges for lines and/or custom calling features (both included and
optional) will be waived at time of initial service activation. If additional lines or
features are added at any time after initial service activation, the customer will incur
a change or installation charge based on existing tariff rates.,

Upon disconnection or termination of the companion residential Long Distance
Service offering, State of Grape Local Service and corresponding rates received by
the customer under this tariff will terminate as well.

The Company reserves the right to disconnect customer's residential service or to
adjust such service to include a monthly recurring data usage charge of $50.00
($ 125.00 maximum), upon appropriate customer notification, if it is determined that
usage is not consistent with normal residential voice applications.

State of Grape Local Service and/or optional features may not be available in all
areas. Customers can contact a Grapevine customer service representative at
1-866-259-1000 to find out whether this service is available in their area.

ISSUE DATE: May 9, 2003 EFFECTIVE DATE: May 9, 2003
Nanette S. Edwards, Senior Manager-Regulatory Attorney

ITC~DeitaCom
4092 South Memorial Parkway

Huntsville, Alabama 35802
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ITC"DELTACOM COMMUNICATIONS, INC.
d/b/a Grapevine
TRANSMITTAL NO. 49

SOUTH CAROLINA TARIFF P.S.C. NO. 1-LOCAL
Original Page 168

LOCAL EXCHANGE SERVICE

SECTION 6-'APPENDIX B — GRAPEVINE SERVICES AND RATE'S (continued)

6.7 GrapeNation Local Service

Customers who subscribe to this service must select Grapevine as both their Local
Exchange Carrier and Interexchange Carrier (for interstate, intrastate and intraLATA toll
calls). This service is not available for subscription as a stand-alone service; concurrent
with enrollment in this plan, customers must also subscribe to Grapevine's companion
residential Long Distance Service. GrapeNation Local Service is designed for use by
residential customers with basic residential lines only and is limited to three (3) lines at a
single service address.

A monthly recurring ch'arge as set forth below will apply for subscription to both
GrapeNation Local and Long Distance Service. Unlimited local exchange voice service
and touch tone calling are included in the monthly recurring fee.

Primary Line
First Additional Line
Second Additional Line

Actual . Maximum
$64.99 $ 162.50
$24.99 $ 62.50
$24.99 $ 62.50

The following features, where facilities are available, are also provided at no additional
charge:

Q
CCI
C'J

~g
:.Bo

CC:o~
JC. O
- cc ~- IJJ

Q ICJ
A LI
CIJ Q
CL

$ tc

t0

Call Waiting
Call Waiting ID

Caller ID

3-Way Calling
Anonymous Cali Rejection
Blocking for Caller ID
900/976 Blocking

International Call Blocking
Collect Call Blocking
Third Party Blocking
Third Party Collect Call Blocking
Toll Call Blocking
Voice Mail with Call Forward Busy

8 Cail Forward Don't Answer *

Voice Mail is provided at no additional charge on Customer"s Primary Line.
Customers subscribing to Voice Mail on Additional Lines will incur a monthly
recurring charge of $5.95 ($ 15.00 maximum) per line for each additional line.

The following are not included in the monthly recurring charge: non-recurring charges,
operator services, operator assistance, directory assistance, directory listing options,
interstate line charge, taxes, surcharges, data usage charges, per use charges and
custom calling features and/or blocking options not included above.

ISSUE DATE: December 12, 2002 EFFECTIVE DATE: December 12, 2002
Nanette S. Edwards, Senior Manager-Regulatory Attorney

ITCxDeltaCom
4092 South Memorial Parkway

Huntsville, Alabama 35802
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ITC"DELTACOM COMMUNICATIONS, INC. SOUTH CAROLINA TARIFF P.S.C. NO. 1-LOCAL
d/b/a Grapevine First Revision Page 169
TRANSMITTAL NO. 53 Cancels Original Page 169

LOCAL EXCHANGE SERVICE

SECTION 6 — APPENDIX B — GRAPEVINE SERVICES AND RATES (continued)

6.7 GrapeNation Local Service (continued)

The customer may order additional optional custom calling features, where
facilities are available. A list of these features and associated per-line monthly
recurring charges are set forth below.

Call Forward Variable
Call Return *

Repeat Dial

Actual
$4.00
$4. 00
$4.00

Maximum
$ 10.00
$ 10.00 (T)

$ 10.00 (T)

* Customers who do not subscribe to optional features on a monthly basis
will incur a non-recurring charge of $ 1.00 per use, per feature, each time
a feature is activated. (N)

GrapeNation Local Service customers will be charged intraLATA and intrastate
long distance rates specified in the companion residential Long Distance Service
as set forth in Appendix B of ITC"DeltaCom Communications, Inc.'s South
Carolina Tariff No. 2.

Installation charges for lines and/or custom calling features (both included and
i- optional) will be waived at time of initial service activation, If additional lines orn~ features are added at any time after initial service activation, the customer will
a incur a change or installation charge based on existing tariff rates.

~ Upon disconnection or termination of the companion residential Long Distance.i Service offering, GrapeNation Local Service and corresponding rates received byf othe customer under this tariff will terminate as well.

The Company reserves the right to disconnect customer's residential service or to
adjust such service to include a monthly recurring data usage charge of $50.00
($ 125.00 maximum), upon appropriate customer notification, if it is determined
that usage is not consistent with normal residential voice applications.

GrapeNation Local Service and/or optional features may not be available in all
areas. Customers can contact a Grapevine customer service representative at
1-866-259-1000 to find out whether this service is available in their area.

ISSUE DATE May 9, 2003 EFFECTIVE DATE: May 9, 2003
Nanette S. Edwards, Senior Manager-Regulatory Attorney

ITC*DeltaCom
4092 South Memorial Parkway

Huntsville, Alabama 35802
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ITC~DELTACOM COMMUNICATIONS, INC. SOUTH CAROLINA TARIFF P.S.C. NO. 1-LOCAL
d/b/a Grapevine Original Pf)g t)OVALS '

TRANSMITTAL NO. 52 filed'LY&:/'..",EFF/ICE COMLIIM

PF 60tfiii CAAOUNA

LOCAL EXCHANGE SERVICE
26200'ECTION6 — APPENDIX B — GRAPEVINE SERVICES AND RATES (continued

6.8 Grapevine Affinity Program
axacuere eFKcfN

The Grapevine Affinity Program is a benefit package which allows individual
residential subscribers who are members or employees of participating trade
associations, professional organizations, or business entities (affinity groups) to
take advantage of discounts as specified below. Affinity groups and/or entities
must agree to a one year term to qualify for participation in this program.

Affinity members who subscribe to Grapevine Services will receive discounts, up
to a maximum of 10%, off base monthly recurring charges. Charges for additional
services, directory assistance, operator assistance, per use and per minute usage
charges, taxes, and surcharges will not apply to the discount. End user discounts
will appear on individual subscriber's monthly invoice in the form of a credit.

Customers receiving benefits under the Associations Program are not eligible for
benefits under the Grapevine Affinity Program.

6.9. Grapevine Associations Program

The Associations Program is available to new and/or existing residential
customers who are members of a recognized professional or trade association or
Non-profit organization. Eligible customers will receive a 3% discount off local,
long distance, and, if applicable, internet services, excluding taxes, non-recurring
charges, operator assistance, directory assistance, regulatory line charges, and/or
surcharges. Certification of membership is required and will be verified
periodically. Misrepresentation of membership could result in removal of
discounts. Customers receiving benefits under the Grapevine Affinity Program are
not eligible for benefits under the Associations Program.

6.10 Grapevine Referral Program

Any existing Grapevine customer who refers a potential customer to Grapevine
will receive a one-time credit should the referred customer subscribe to and
remain a Grapevine customer for at least 30 days. The referred customer must
provide the name of the existing Grapevine customer who made the referral upon
ordering the.new Grapevine service. A one-time credit of $25.00 will be applied to
the existing customers next scheduled bill and expires with that bill. The credit
does not apply separately for interstate or intrastafe service(s), and cannot be
redeemed for cash.

ISSUE DATE: March 26, 2003 EFFECTIVE DATE: March 26, 2003
Nanette S. Edwards, Senior Manager-Regulatory Attorney

ITC"DeltaCom
4092 South Memorial Parkway

Huntsville, Alabama 35802
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6830 Walling Lane
Dallas, Texas 76231

June 27, 2003

Via Federal Ex ress

Mr. Gary Walsh
Executive Director
South Carolina Public Service Commission
101 Executive Drive
Columbia, South Carolina 29210

S OFFICE

REI Local Tariff Revision for E-Z Tel, Inc.
Proposed Effective Date: July 30, 2003

Dear Mr. Walsh,

Transmitted for filing is an original and four (4) copies of revised local tariff pages for E-
Z Tel, Inc. This filing introduces Residential and Commercial Service Packages, Affinity
Packages, additional Optional Calling Features and Misceganeous Services .and
incorporates text changes. The Company respectfully requests this revision to become
effecti ve on July 30, 2003.

Original
Original
Original
Original
Original
Original

Page 19,1 'age19.2
Page 19.3
Page 19.4
Page 19.5
Page 19.6

Original Page 19.7

Original Page 19.8

Original Page 19.9

1" Revised Page 2
1" Revised Page 19

Updates Check Sheet
Revised Resold Local Service description and indicates text
relocated to page 19.6
Introduces Bundled Service Packages
Introduces Toll Service included in Service Packages
Introduces Affinity Commercial Packages
Introduces Affinity Residential Packages
Introduces Affinity Residential Packages (Cont.)
Introduces additional Optional Calling Features and
indicates text relocated from Page 19
Introduces additional Optional Calling Features and
indicates text relocated from Page 22
Introduces additional Optional Calling Features and
indicates text relocated from Page 22
Introduces additional Optional Calling Features and
indicates text relocated from Page 22
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June 27, 2003
Mr. Gary Walsh
Executive Secretary
South Carolina Public Service Commission
Page 2

Original Page 21.1
I*'evised Page 22

Original Page 22.1

Original Page 22.2

Original Page 22.3

- I" Revised Page 23

Original Page 24

Original Page 25

Original Page 26

Original Page 27

Original Page 28

Original Page 29

Introduces Directory Assistance
Introduces and Revises Bundled and Unbundled Non-
Recurring Service Rates — Cuizent Rates
Introduces and Revises Bundled and Unbundled Recurring
Service Rates; Introduces Affinity Commercial Service
Rates — Current Rates
Introduces Affinity Residential Unbundled Service Rates—
Current Rates
Introduces Affinity Residential Bundled Service Rates—
Current Rates
Introduces additional Optional Calling Feature Rates;
indicates text relocated to Page 24; Incorporates text for
Directory Listings — Current Rates
Introduces Miscellaneous Service Rates and Directory
Assistance Rates; indicates text relocated from Page 23—
Current Rates
Introduces Minimum and Maximum Rates for Residential
and Commercial Local Service
Introduces Minimum and Maximum Rates for Affinity
Commercial
Introduces Minimum and Maximum Rates for Affinity
Residential Unbundled Service
Introduces Minimum and Maximum Rates for Affinity
Residential Bundled Service
Introduces Minimum and Maximum Rates for Affinity
Residential Bundled Service - Continued

Please date-stamp the Receipt copy of this filing and return it to the undersigned in the
enclosed pre-paid Fed-Ex Envelope. Please refer all questions and correspondence

-regarding this filing to me.

Sheri Pringle
Director — Regulatory Affairs
Comm South Companies, Inc.
214.355.7005
s isnsle Cacommsouth.net

Enclosure
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

1" Revised Page 2
Replacing Original Page 2

CHECK SHEET

Pages 1 through 29 inclusive of this tariff are eftective as of the date shown at the bottom of the
respective pages. Original and revised pages, as named below, comprise all changes from the original
tariff and are currently in effect as of the date on the bottom of this page.

~acaee

1

2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
19.1
19.2
19.3
19.4
19.5
19.6
19.7
19.8
19.9
20
21
21.1
22
22.1
22.2
22.3
23
24

Revision
Original
1" Revised
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Original
Ori'ginal
Original
Original
Original
1*'evised
Original
Original
Odginal
Original
Original
Original
Original
Original
Original
Original
Original
Original
1e Revised
Original
Original
Original
1e Revised
Original

~Pa e
25
26
27
28
29

Revision
Original
Original
Original
Original
Original

'Indicates pagesincluded Mrfth this filing.

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6830 Walling Lane

Dallas, Texas?5231

Effective: July 30, 2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

1st Revised Page 19
Replacing Original Page 19

SECTION 3 - DESCRIPTION OF SERVICES

Resold Local Exchange Service

3.1.1 Resokl local exchange service is provided by the Company through resale of local
exchange access and local exchange service provided by an Underlying Carrier, The
Company's Services consist of (i) Prepaid Service (ii) Optional Service Features, (iii)
Directory Listing Service, and (iv) 911 Service.

3.1.2 Prepaid Service is a prepaid, switched, intrastate, telecommunications service which
permits Customers to establish communications between two locations within the State of
South Carolina. Prepaid Service is available only within a local calling area.

3.1.2.1 General:
Prepaid Service provides a Customer with a single, voice-grade communications
channel, including a telephone number and Directory Listing. The Company's
Prepaid Service permits a Customer to: (i) place calls within the Local Calling
Area; (ii) access 911 Service if available in the Customer's Local Calling Area;
(ig) place calls to toll-free "800 or "888 telephone numbers. Service will be
charged on a monthly basis, and upon payment, a Customer will have unlimited
use of the aforementioned service for that month. For an additional charge,
Customers may also purchase optional feature packages or individual optional
features as listed in Section 3.1.3 of this tariff.

Unless otherwise specified in the description of the Bundled Service Package in
(Ti

this tariff, the Company's Prepaid Service does not permit a Customer to
originate callas to direct dial (1+) or (0+) toll services or to caller-paid information
services (e.g., "900", "976", "711"). Calls to telephone numbers used for toll
services and caller-paid information services will be blocked by the Company.

3.1.2.22t d dF t .2 hP Ptdd 1 C t 1
I

tdd tth lyl
exchange service.

Maten'al previously found on this page now relocated to page 1 9.8

(M)

(M)
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ECTION3-DESCRIPTION F ERVI ES Continued

3.1 Resold Local Exchange Service (Continued)

3.12.3 I rv'.

General

The Customer may select one of the following Bundled Service
Packages, where facilities and services permit. Basic Service is available
in all areas served by the Company, Premium and Commercial Services
are only available where the Company is able to economically obtained
Unbundled Network Elements with Switching Platform. Basic Unbundled
Service (with the exception of Commercial Service) is available at all
locations. All calling features are purchased separately from Basic
Unbundled Service.

Descri tion of Packa es

Bundle Service
Packa e
Basic Service

Value Service

Premium
Service

Commercial
SeNIce

Additional
Commercial
Line

Local Calling

Unlimited Local
Callin

Unlimited Local
Callin

Unlimited Local
Calling

Unlimited Local
Calling

Unlimited Local
Calling

Features Included

None

Call Waiting, 3 Way Calling, Call
Return, Call Forwardin
Call Waiting, Caller ID, Call
Forward, 3-Way Calling, Call
Return, Speed Dial, Call
Rejection, Call Block, Call
Selector, Auto Redial
Hunting, Speed Dial, 3 Way
Calling, Caller ID, Call
Forwarding, White Page Business
Listin
Choice of all features selected on
Maine Line

Intrastate
Toll

Usa e
None

None

None

None

None

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs
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SECTION 3- DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.2.3 undled ervice Packa es ontinu d
(N)

C. Toll Service

When toll usage is iyEluded in the calling package, calls are measured
and decremented in one minute increments. The minimum call duration
is one minute. Available call minutes may be used for interLATA or
intraLATA calling. Calls are established by dialing a Company-provided
toll-free access number from the telephone line associated with the
Company's local service.

(1) Unlimited Lon Distance

Packages that include Unlimited Long Distance: This service is
for use by Residential Customers lor the purpose of point-to-
point two-way residential voice applications. If the Customer
uses Unlimited Service for non-residential purposes, including
but not limited to commercial facsimile, resale,'elemarketing,
dial-up internet connections, autodialing, three-way calling or
voice chat line services, or home office use, the Company may,
without notice, suspend, restrict, or cancel the Customer's Long
Distance Service or may adjust Customer's service to another
plan or disconnect pursuant to the rules promulgated by the
SCPSC for shutoff of residential services. (N

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs
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SECTION 3- DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

2.1.2.4 A~f4 ~ 1 2 2

(N
Affinity Packages are offered to affinity groups for their associated members,
organizations, agencies or similar entities. The affinity group must have a pre-
existing arrangement with the Company.

Affinit ommercial Pa ka

Affinity Commercial Package is a prepaid, switched, intrastate,
telecommunications service that permits the business Customer to
establish communications between two locations within the Customer'
local calling area. Affinity Commercial Package is available as a bundled
or unbundled package.

A nonrecurring Service Processing Fee applies per line. When the
Service Processing Fee is $90.00 or more, the Customer has the option
to one third of this charge upon installation ot service, one third on the
first invoice and one third on second invoice. For an additional line. the
Customer has the option to pay the first half of this charge with the initial
payment and the remainder is deterred to the Customer's first bill.

. A Conversion Fee applies when the Customer is converting existing
service from the Incumbent Local Exchange Carrier to the Company.

Affinit Commercial Bundled

The Affinity Commercial Bundled Package includes Basic
Service, Hunting, Speed Dial, 3 Way, Caller ID, Call Forwarding,
White Page Business Listing. Each Additional Line includes
Basic Service and choice of all features offered on Main Line.
Acceptance of an order for service is subject to availability ot
network elements supplied by the Incumbent Local Exchange
Carrier. (N

Issued: June 30, 2003
By: Sheri Pringie, Director — Regulatory Affairs
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SECTION 3- DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.2.4 Affini Packa es ontinued

Affini i nti k

Affinity Residential Package is a prepaid, switched, intrastate,
telecommunications service that permits the residential Customer to
establish communications between two locations within the Customer'
local calling area. Affinity Residential Package is available as a bundled
or unbundled package. A nonrecurring Service Processing Fee applies
per line.

Affini Residential - Unbundled

Affinity Residential Basic Unbundled services does not include
any features or Member-to-Member long distance service.

Affinit Residential - Com lete TSR

Affinity Residential - Complete TSR Package is an unbundled
service which includes Call Waiting/Caller ID and choice of one
other available feature and Member to Member Long Distance.

Affini Residential Basic - Bundled

. Affinity Residential Basic - Bundled Package is a bundled service
which includes Call Forwarding, Call Return, Call Blocker, Speed
Dial, Anonymous Call Rejection and Auto Dial where available.
Additional line service is available at the same price as the initial
line.

Issued: June 30, 2003
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SECTION 3 — DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.2.4 Affinit Packa es ontinued

2. Affini Residential Packa es ontinued

d. Affinit Residential Com lete - Bundled

Affinity Residential Complete is a bundled service package which
includes Call Forwarding, Call Waiting Call Return, Call Blocker,
Speed Dial, Anonymous Call Rejection, 3-Way Calling, Auto
Redial (where available) Call Waiting/Caller ID and Unlimited
Member-to-Member Long Distance.

ffini Residential Premium — Bundl d

Affinity Residential Premium is a bundled service package which
includes Call Forwarding, Call Waiting, Call Return, Call Blocker,
Speed Dial, Anonymous Call Rejection, 3-Way Calling, Auto
Redial (where available) Call Waiting/Caller ID and Unlimited
Long Distance'.

t
Unlimited Long Distance is subject to terms and conditions as noted in Section 3.t.2.2.0.(t) of this Tariff.

Issued:June 30, 2003
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SECTION 3 - DESCRIPTION OF SERV! CES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.3 Optional Features

Prepaid Service Customers may select from the following optional teatures: Auto Redial,
Auto Call Back, Auto Recall, Call Block, Call Forwarding, Call Forwarding Busy/No
Answer, Call Rejection, Call Return, Cail Selector, Cail Waiting, Caller ID, Call
Waiting/Caller ID, Non-Published Phone Number, Speed Dial, Three Way Calling,
Customer Initiated Trace and Hunting.

3.1.3.1 Auto Redial

Allows the Customer to automatically redial the last number the Customer
attempted to call.

3.1.3.2 Auto Call Back

Auto Call Back allows the Customer to place a call to a number to a number that
is busy. A confirmation announcement is heard, the customer hangs up and a
queuing process begins. For a period of time both the calling and called lines are
checked periodically for availability to complete the calL When the called line
becomes idle, the customer is notified, via a distinctive ring, that the network is
ready to place the call. When the Customer picks up the telephone the call will

automaticaily be placed.

3.1.3.3 Auto Recall

Auto Recall, when activated, automaticaily redials the last number the customer
attempted to call. If the called line is not busy, the call will be placed.

3.1.3.4 Call Block

Enables the customer to block calls from pre-selected telephone numbers and/or,
the last incoming call (without knowing the number). To block specified telephone
numbers, the Customer builds a screening list. To block an unknown number
after receiving the call, the Customer enters a code to add the number to their
screening list. If facilities are unavailable to provide incoming call screening via
the Customer's list, standard call completion will occur. Customers whose
telephone numbers are blocked are directed to a recorded announcement.

Some material found on this page relocated from page tg.
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SECTION 3 — DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.3 Optional Features (Continued)

3.1.3.5 Call Forwarding

Allows calls to automatically ring to another phone number.

3.1.3.6 Call Forwarding i No Answer

(M)

(N)

Allows incoming calls that encounter a busy condition or which are not answered
after a predetermined number of rings to be automatically forwarded to a pre-
designated telephone number within the exchange or on the long distance
telecommunications network.

3JL3.7 Call Rejection

Allows the Customer to automatically reject all incoming calls that have been
marked anonymous by the calling party who has activated a Caller ID Blocking
feature.

3.1.3.8 Call Return

The subscriber may return the last call to the Customer's telephone number by
dialing a one or two-digit code.

(M)

3.1.3.9 Call Selector

Provides a distinctive ringing pattern to the subscribin'g Customer for up to six
specific telephone numbers.

3.1.3.10 Call Waiting

Allows the Customer to be notified of an incoming call while the Customer is
having a conversation with another party.

(N)

(N)

(M)

Material found on this page relocated from page 22.
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SECTION 3- DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service {Continued)

3.1.3 Optional Features (Continued)

3.1.3.11 Caller ID

Caller ID is an optional feature that allows the subscriber to see the telephone
number of an incoming call display'ed on the customer provided display unit. The
telephone number ot an iricoming call will display between the first and second
rings. Caller ID service works only on calls that originate and terminate in central
offices which are equipped and have SS7 connectivity. Caller ID is available to
customers by monthly subscription only, which provides unlimited use of this
service. The Caller I'D box is not included in the rate for the monthly service fee.

The telephone numbers that will be displayed on a Caller ID subscriber's display
unit include listed, non-listed and non-published telephone numbers.

Telephone numbers that will not be displayed to the Caller ID subscriber are: (1)
calls from customers who use Per-Call Blocking or Per-Line Blocking; (2) calls
from customers located in central offices not a part of the SS7 Signaling Syslem;
(3) calls placed through an operator. When these type of calls are received by a
Caller ID subscriber, their display unit will notify them that the calling telephone
number, is unavailable.

3.1.3.12 Call Wailing / Caller ID

Call Waiting / Caller ID allows for the display of the name and/or number of an
incoming telephone call on the Customer's Customer Premise Equipment
("CPE") when the Customer is already speaking on the telephone. This service
allows the Customer to decide to answer the new incoming call. Call Waiting ID
is offered subject to the following limitations:

A. The Customer must also subscribe to Call Waiting and Caller ID Name
and Number;

B. The Customer is responsible for furnishing his or her own CPE which
must include the Caller ID capability necessary to display the calling
party's name and/or number.

Materiai found on this page relocated from page 22.
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SECTION 3- DESCRIPTION OF SERVICES Continued

3.1 Resold Local Exchange Service (Continued)

3.1.3 Optional Features (Continued)

3.1.3.13 Non-Published Phone Number
(N)

Allows the Customer to keep his local phone number out of the phone book or (

directory assistance.
(N)

3.1.3.14 Speed Dial

The Subscriber may call pre-selected, pre-programmed telephone numbers by
dialing a one or two-digit code.

(M)

3,1.3.15 Three Way Calling

Allows the Customer to add a third party to a conversion.

3.1.3.16 Customer Initiated Trace

This service allows the tracing of nuisance calls. The tracing is activated upon
entering the specified dial code. The originating telephone number, outgoing
trunk number or terminatin'g number, and the time and date are generated for
every call.

(M)

(N)

3.1.3.17 Hunting

Permits a complete hunt over all the lines in a prearranged group. If no idle line
is encountered, the hunt will continue until it reaches the line that was originally
called. (N)

Some material found on this page relocated from page 22.
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SECTION 3- DESCRIPTION OF SERVICES ontinued

3.3 Directory Asststance

Directory Assistance Provides for identification of telephone directory numbers, via an operator or
automated platform. Customers are provided with a maximum of two (2) listings per call to
Directory Assistance.

(N)

Where facilities and equipment permit and upon the Customer's request, calls to Directory
Assistance can be completed for an additional charge.

When a Customer notifies the Company that the Customer has reached a wrong number, been
accidentally disconnected, or experienced a call with poor transmission quality, the Customer will

be given appropriate credit for that call.

3.3.1 Directo Assistance Call Com letion

Directory Assistance Call Completion is a service provided by the Company whereby the
Company operator completes the call to the desired number. A per call charge applies for
the use of Directory Call Completion. This per call charge is in addition to the charge for (N)
Directory Assistance and any applicable long distance usage charges.

Issued: June 30, 2003
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SECTION 4 — RATES AND CHARGES

urrent Rates

4.1 Local Exchange Services

4.1.1 Prepaid Local Exchange Service Rates and Charges

A Prepaid Local Exchange Service Customer will be charged applicable Nonrecurring
Charges and monthly Recurring Charges as specified below, based on the Bundled
Service Package selected by the customer. When optional features are added after initial
installation of service, nonrecurring charges and applicable monthly charge{a) will apply
as specified in Section 4.2 and 4.4.

(N)

An Installation Charge applies to each line installed. Half of the Installation
Charge is payable in advance with the first month of service. The remaining half
of the Installation Charge is payable at the time the second month's recurring
charges are due. A Carrier Conversion charge also applies to each account
when the customer previously had local service with the underlying incumbent
local exchange carrier. The Carrier Conversion Charge is payable in advance (N)
with the first month of service.

1. Residential Service

Installation Charge, Per Line (Basic)
installation Charge, Per Line (Value)
Installation Charge, Per Line (Premium)
Carrier Conversion, Per Account

Commercial ervice

installation Charge, Per Line
Carrier Conversion, Per Account

Nonrecurrin
Bundled Service

Packacae
$25.00 (N)
$35.00 (N)
$35.00 (N)
$ 5.00 (N)

Nonrecurrin
Bundled Service

~Packa e
$30.00 (N)
$ 5.00 (N)

Char e
Unbundled
Packacle

$35.00 (R)
N/A
N/A
$20.00

Char e
Unbundled

Basic Service
N/A
N/A

Issued: June 30, 2003
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SECTION 4 — RATES AND CHARGES Continued

Current Rates

4.1 Local Exchange Services (Continued)

4.1,1 Prepaid Local Exchange Service Rates and Charges (Continued)

B. ~R«i h *

f. ~Rid

Monthl Recurrin har e

Basic Service
Value Service
Premium Service

2. ~il 2

Bundled Service
~Packa e

$37.99 (N} (

$37.99 (N)
$39.99 (N)

Unbundied
Packacaee

$39.99 (R)
N/A
N/A

Commercial Service
Each additional Line

Monthl Recurrin Char es
Bundled Service Unbundled

PackacaeeBasic Service
$44.95 (N) N/A

$39.95 (N} N/A

C. ~Afh f P 2

1. Affinit ommerciai Pack

a. Affin'ommercial B ndl

Each Initial Line
Each Additional Line

Per Line Conversion Fee

Monthly
urrin har e
$44.95 (N)
$39.95 (N)

Nonrecurring
Charche

$30.00 (N)
$30.00 (N)

N/A $ 5.00 (N)

Issued: June 30, 2003
By: Sheri Pringle, Director- Regulatory Affairs
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SECTION 4 — RATES AND CHARGES Continued

Current Rates

4.1 Local Exchange Services (Continued)

4.1.1 Prepaid Local Exchange Service Rates and Charges (Continued)

C. Affinit Packa es cont'd

2. Affini Residential Unbundfed Service

Each Initial Line
Each Additional Line

Per Line Conversion Fee

Monthly~Ri Ch
$49.95
$49.95

N/A

Nonrecurring
Charche
$39.00
$39.00

$25.00

cm fete ervic

Each initial Line
Each Additional Line

Per Line Conversion Fee

Monthly
~R«Ch

$59.95
$59.95

N/A

Nonrecurring
Charche
$39.00
$39 00

$25.00

Issued: June 30, 2003
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SECTION 4- RATES AND CHARGES Continued

Current Rates

4.1 Local Exchange Services (Continued)

4.1.1 Prepaid Local Exchange Service Rates and Charges (Continued)

C. Affinit Packa es cont'd

Affini Residential Bundled Service

a. Basic Service

Zone1 &2
Each Initial Line
Each Additional Line

Per Line Conversion
Fee

Monthly
~R«i h

$29.95
$29.95

Nonrecurring
Charche

. $39.00
$39.00

$12.00

om lete Service

All Zones
Each initial Line
Each Additional Line

Per Line Conversion
Fee

Monthly~R«Ch
$39.95
$39.95

Nonrecurring
~Char e

$39.00
$39.00

$ 12.00

Pr mium ervice

All Zones
Each Initial Line
Each Additional Line

Monthly~Ri Ch

$49.95
$49.95

Nonrecurring
~Char e

$39.00
$39.00

Per Line Conversion
Fee

N/A $ 12.00

issued: June 30, 2003
By: Sheri Pringie, Director — Regulatory Affairs
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SECTION 4 — RATES AND CHARGES Continued

~tR t

4.2 Optional Features Rates

Automatic Redial
Call Block
Call Forwarding
Call Forwarding Busy/ No Answer'all

Rejection
Call Return
Call Selector
Call Waiting
Caller ID
Call Waiting / CaTfer ID
Non-Publisher( Phone Number
Speed Dial .
Three-Way Calling
Auto Call Back
Auto Recall
Call Trace
Hunting

M~onthl

$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 5.00
$ 10.00

'10.00
$ 5.00
$ 5.00
$ 5.00

NIA
N/A
N/A

$ 5.00

One-Time
Activation Fee

N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

$10.00
N/A
NIA
N/A
NIA
N/A
N/A
N/A
N/A

Per lese
Fee
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A
N/A

$0.90
$0.90
$0.90
N/A
N/A

(N)
(N)

(N)
(N)

(N)

(N)

(N)
(N)
(N)
(N)

Some material previously found on this page relocated to page 24.

(iM)

(M)

4.3 Directory Listings Rates and Charges

4.3.1 Non-Recurrin Char es

Primary Listing (one number):

4.2.2 ~Ri CR

Primary Listing (one number):

N/C

N/C

Issued: June 30, 2003
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Effective: July 30, 2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 24

SECTION 4 — RATES AND CHARGES Continued

Current Rates

4.4 Miscellaneous Rates and Charges (N)

4.4.1 Service Reconnection Fee:

4.4.2 Optional Feature Addition Charge:

4.4.3 Transfer Fee: '.4.4

IntraLATA Call Collect

Nonrecurrin Char e
$20.00

$15.00

$50.00

$ 2.25

(M)

(N)

4.4.5 Voice Mail Service
With Unbundled Local Service
With Bundled Local Service

Monthl Recurrin Char e
$6.95
$4.95

4.5. Directory Assistance Services

Local Directory Assistance, Per Call Charge
Nonrecurrin Char e

$0.90

National Directory Assistance; Per Call Charge

4.5.1 Directory Assistance Cal! Complete, Per Call Charge

$ 1.10

$0.75'Per
Call Charge in Addition to Directory Assistance

Charge.
(N)

4.6 Other Charges (M)

Carrier will concur in the maximum rates filed by the incumbent local exchange carrier for all other
services not addressed herein. (M)

'Some material found on this page relocated from page 23.

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6630 Walling Lane

Dallas, Texas 75231

Effective: July 30, 2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 25

SECTION 4 — RATES AND CHARGES Continued

I n 'tes
RESIDENTIAL AND MMER IAL PREPAID L AL EX HANGE ERVI E RATE AND HAR E

Recurrin har es

Residential Monthly Service Charge
Commercial Monthly Service Charge

Minimum

$30. 00
$35.00

Maximum

$47.00
$57.00

Minimum Maximum

One-time Activation (Residential)
One-Time Activation (Commercial)

$25.00
$30.00

$46.00
$50.00

Issued: June 30, 2003
By. Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6830 Walling Lane

Dallas. Texas 75231

Effective: July 30, 2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 26

SECTION 4 — RATES AND CHARGES Continued

'n m a Maximum Rates Cont'd

Affini C mmer ialPacka e

Affini Commercial Bundled

1. Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Monthly Recurring Charge
Minimum Maximum
$22.00 $90.00
$20.00 $80.00

2. Nonrecurrin Char e

Each Initial Line
Each Additional Line

Per Line Conversion Fee

Nonrecurring Charge
Minimum Maximum
$10.00 $40.00
$10.00 . $40.00

$2.50 $ 10.00

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, inc.
6830 Walling Lane

Dallas, Texas 75231

Effective: July 30„2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 27

SECTION 4 — RATES AND CHARGES Continued

Minimum nd Maximum Rates ont'd

(Cont'd)

Affinit Residential Packa es

A. Affinit Residential Unbundled Service

Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Monthly Recurring Charge
Minimum Maximum
$20.00 $80. 00
$20.00 $80.00

Nonrecurrin Char e

Each initial Line
Each Additional Line

Per Line Conversion Fee

Nonrecurring Charge
Minimum Maximum
$11.00 $84.00
$11.00 $84.00

$ 12.00 $50.00

Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Each Initial Line
Each Additional Line

Monthly Recurring Charge
Minimum Maximum
$25.00 $100,00
$25.00 $ 100.00

Nonrecurring Charge
Minimum Maximum
$21.00 $84.00
$21.00 $84.00

Per Line Conversion Fee $11.00 $50.00

Issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6830 Walling Lane

Dallas, Texas 75231

Effective: July 30, 2003



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
100

of194

E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 28

SECTION 4- RATES AND CHARGES Continued

Minimum and Maximum Rates Cont'd

(Cont'd)

Affinit Residential Packs es

Affinit Residential Bundled Service

1. ~Bi i*

Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Monthly Recurring Charge
Minimum Maximum
$20.00 $80.00
$20.00 $80.00

Nonr currin Char e

Each initial Line
Each Additional Line

Nonrecurring Charge
Minimum Maximum
$11.00 $84.00
$11.00 $84.00

Per Line Conversion Fee

~Clt S

$12.00 $50. 00

Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Nonrecurrin Char e

Each Initial Line
Each Additional Line

Per Line Conversion Fee

Monthly Recurring Charge
Minimum Maximum
$25.00 $ 100.00
$25.00 $100.00

Nonrecurring Charge
Minimum Maximum
$21.00 $84.00
$21.00 $84.00

$12.00 $50.00

issued: June 30, 2003
By: Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, inc.
6830 Walling Lane

Dallas, Texas 75231

Effective: July 30, 2003
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E-Z TEL, INC.

FINAL TARIFF

South Carolina Tariff No. 1

Original Page 29

SECTION 4- RATES AND CHARGES Continued

Minimum and Maximum Rates Cont'd

(Cont'd)

Affinit Residential Packs e ont'd

Affinit Residential Bundled Service Cont'd

Premium Service

Monthl Recurrin Char e

Each Initial Line
Each Additional Line

Nonrecurrin Char e

Each Initial Line
Each Additional Line

Per Line Conversion Fee

Monthly Recurring Charge
Minimum Maximum
$35.00 $100.00
$35.00 $100.00

Nonrecurring Charge
Minimum Maximum

$31.00 $84.00
$31.00 $84.00

$12.00 $50.00

Issued: June 30, 2003
By. Sheri Pringle, Director — Regulatory Affairs

E-Z Tel, Inc.
6830 Walling Lane

Dallas, Texas 75231-

Effective: July 30, 2003
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E-Z TEL, INC. FILES TARIFF REVISIONS

E-Z Tel, Inc., in its South Carolina Tariff No. 1, is introducing Bundled Service
Packages, Residential and Business Affinity Packages, additional Optional Calling
Features and making textual changes.

A copy of the proposal is on file in the Offices of the Public Service Commission of South
Carolina, Synergy Business Park, 101 Executive Center Dr., Columbia, South Carolina,
and is available through Ms. Sheri Pringle, Director-Regulatory Affairs, E-Z Tel, Inc., 6830
Walling Lane, Dallas, TX, 76231.

Any person who wishes to testify and present evidence at the hearing, if one is
scheduled, should notify Gary E. Walsh, Executive Director, at the address below and
Ms. Sheri Pringle at the previously stated address in wditing, on or before July 15,
2003, and indicate the amount of time required for his presentation. Please refer to
Tariff No. 2003-265.

Any person who wishes to present his views to the Public Service Commission may
do so in writing, on or before July 15, 2003. Please refer to Tariff No. 2003-265.

Any person who wishes to participate in this matter, as a Party of Record should file a
Petition to intervene in accordance with the Commission's Procedures, on or before
July 15, 2003. Please refer to Tariff. No. 2003-265.

Persons seeking information about the Commission's Procedures should contact the
Commission by dialing (803) 896-5105.

GARY E. WALSH
Executive. Director
Public Service Commission of South Carolina
P. O. Drawer 11649
Columbia, South Carolina 29211

7/1/03
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EXHIBIT

JAR-6
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~ ~ &tSOUT US SERVICES CUSTOMER SUPPORT PRESS ROON INVESTORS

n-.c,„&c„„;„
fromOI1| Gl'eBtCompany

Services for home Phon- Cobb:TV internet

Get 'Connected
Enter yourZip Code betowto
check your address for servicl
avaitabilty and any special ottl
that may apply.

zip code

httn''««.Lnnl&n& t corn indes t1 tcht tr'inn.ct1P 1 'r&rl
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o s ABOUT US SERYICES CUSTOMER SUPPORT PRESS ROOM lNVESTORS

Se

Sennces for Home
Telephone
Cable TV

High-Speed Internet
Bundled Savings
Knology Cities

~~7 TOOAT!

Savings, Simplicity and Service.

Connect with Knology

Knology connects you to the world. And
most importantly, to the ones you love,
through our combination of Telephone,
Cable TV and Internet Services. Al! with
the convenience and savings of working
with one great company.

Charleston,SC

Make your Knology
Payments Online.

Let us design a bundle
for you today]

& Knology Digital Telephone Service

& Knology Digital Cable TV & Music

P Knology High-Speed Internet

Special Offers For Charleston

Basic/Expanded Basic at $25/month
for 3 months
Standard Install rates will apply.

Get Intro Talk Line for $9.95 per
month for 6 months!
Bundle your Knology cable or internet
service with our great telephone offer
of $9.95 per month for 6 months. Use
our Seven Sense plan for your long
distance calls, too.

Local phone service with FREE long
distance for S49.95 per month!
Local phone service with FREE long
distance (1250 minutes of use) for just
$49.95 per month. This plan includes
Deluxe Caller ID, Call waiting display
and voicemail. Keep your current
phone number and call anywhere in
the continental USA, in-state or out-of-
state when combined with Knology
cable. Free installation. Long distance

htti: uuu I,nninev corn ~et7!ces index.cffm 7 7 grirtn



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
107

of194
~iwugy, ulc. Page 2 of 2

calls are free up to 1250 minutes of
use per month and $ .05 per minute for
every minute over 1250. Taxes and
surcharges are additional. Subject to
terms and conditions. Some
restrictions may apply.

$ 12 a month for 12 months for
Knology telephone service
Take advantage of Knology's $ 12 for
12 telephone offer. Knology bundled
customers can take advantage of this
offer.

httfu +au.knnln& i.cnm .eriices index.cfm 7sgnn
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~ e AsoUT Us sERYIGE5 cusTQMER sUppoRT papss RooM IRVERToas

Se

Services for Home
Telephone

Local Service
Custom Features
Advanced Features
Long Distance
Universal Service Fund
User Guide
FACts

Cable TV

High-Speed internet
Bundled Savings
Knology Cities

~trPu',W) TODAY

Make Your fenofogy
Payments Onkne

Knolog Digital Telephone

Our service offedings include:

u Sing(e-line and multi-line
residential telephone services

n Custom Calling Features

n. Advanced Calling Features

o Directory Services

u Voice Mail

More Value, More Savings

For just a few dollars more a
month, you can enjoy the custom
calling services of call forwarding,
call waiting, three-way calling,
speed calling and Caller ID.

n Sign-Up Online!

httinl ««nu.j;nnjngru.ettm Sert ieeS telenhnne Cfrn T
"

2nD ~
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~ ~ AEDUT Us sERvlcss cusTDMER suppoRT pREss Roo&r INYEBTQR5

Se

Services for Home

Telephone
Local Service

& Custom Features
Advanced Features
Lone Distance
Universal Service Fund
User Guide
FAQs

Cable TV

High-Speed Internet
Bundled Savings
Knology Cities

~~g& TODAY!

Charlesto'n,SC

Moke Your Knofogy
Poyrnenrs Online,

Knology Digital Telephone

Custom Calling Features

Custom Calling Features describe those features that are controlled by you. Yi

turn these features on or off at your convenience, usually by dialing a special e

code.

o Anonymous Call Rejection
o Automatic Callback
o Automatic Recall
o Call Block
o Call Forwarding
o Distinctive Ringing
o Selective Call Acceptance
o Seleotive Call Forwarding
o Selective Call Rejection
o Speed Calling
n Three-Way Calling

o Anonymous Call Rejection Hov hhi-

Lets you refuse calls from any caller who has blocked delivery of their telef
number.

Never have to take a call from an unknown or private number.

o Automatic Callback Hhv, iih i u

Automatically redials the last number you attempted to call. If the called lint
the feature will continue to check the line for 30 minutes.

Saves you time by not having to rediai the whole number over again. Also,
is busy, allows you to do other things while waiting for the person you are c

get off the phone.

o Automatic Recall
Redials the last number that called you.

Hhv rr i

Never have to run to the phone again. This feature allows you to return the
missed call.

httn rw ww.knnlngy.cnm'sertdces'telenhnne.custnm.features.cfm T " Snn:
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c Call Block How do I u

Allows you, on a per use basis, to prevent your telephone name and numb
appearing on the Caller ID box of the called party.

Let's you maintain your privacy by not allowing your name and/or number f

displayed to the called party.

a Call Forwarding
Allows you to control when and where calls are forwarded.

How do I

Don't want to miss your calls, but need to leave your house or business? H

forwarding route all your calls from your regular line to another number, suI
cegular number.

o Distinctive Ringing How do I u

Allows you to assign a distinctive ring and call-waiting tone to incoming call
designated telephone numbers.

Know who is calling by the sound of the ringing tone. Don't have to rush ov
at Caller ID.

c Selective Call Acceptance How do I u

Allows only calls from certain telephone numbers to ring the phone.

Allows you to accept only calls from certain numbers and notify all other ca
you are not accepting calls at that time. Great for when you do not want to
disturbed by the phone except for calls from certain people.

o Selective Call Forwarding How dolu

Allows numbers that you designate to be forwarded to another phone numi

Waiting for a specific phone call? You can designate exactly which calls yo
receive on your cellular phone, or any other designated line while you are;
home or the office.

c Selective Call Rejection How do I u

Allows you to keep certain preprogrammed telephone numbers from reach

Prevents unwanted calls from reaching you by rejecting calls from a predet
list of telephone numbers.

o Speed Calling How do I u

Simplifies dialing for frequently called local or long distance calls.

Saves time and the possibility of misdialing your most frequently dialed nur
Allows up to 9 speed dial numbers.

c Three-Way Calling

Allows you to bring a third party into the conversation.

How o

hap www.knolnos'.cnm services tetenhnne.cus!nm.features.cfm 7 '00 '
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You can have two other people on the line at the same time, either local or
distance. This allows friends and family the ability to get together when fao
meetings are difficult.

http: 'www.knology.corn 'sert ices 'telephone.custom. features.c fm 7'7/2 W"
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~ ~ ABOUT US SERVICES cUSTOMER SUPPORT PRESS ROOM INTESTORS

Se

Services for Home
Telephone

Loco! Service
Custom Features

O Advanced Featu es
Long Distance
Universal Service Fund
User Guide
FAQS

Cable TV

High-Speed Internet
Bundled Savings
Knology Cities

Q~~& TODAY!

Charleston,SC

Knology Digital Telephone

Advanced Calling Features

Advanced Calling Features describes those features that are more complex (ri
more programming or switch capacity). These features allow even greater mar
of your calls.

a Intelli-Ring
o Call Waiting
a Caller ID

te Caller ID Deluxe
a Call Forward Busy
o Call Forward Don't Answer
o Remote Access to Call Forwarding
et Call Waiting Display

Nake Your Knofogy
Payments Online.

B Intelli-Ring
Allows two different telephone numbers to ring on the same line with distinc
ringing tones.
Great for a home-based business or family with teens. Based on the numb!
you will know who the call is for and how to answer the call.

a Call Waiting with Cancel Call Waiting
If you are on the phone, a distinctive beep signals you that another call is ir
Allows you to place the first call on hold to answer the second call. The can
feature allows you to deactivate the call waiting signal on a per use basis. V

Waiting is canceled, the second caller will hear a busy signal, or go to Voict
you subscribe to Voicemail).
This feature gives you the ability to receive two calls on one line without pa
second phone line. If you know you are going to be on an important call ani
wish to be interrupted, you can dial '73 and any additional callers will eithei
busy signal, or, if you subscribe to voicemail, go to your voice mail box.

a Caller ID (number only)
Displays the calling party's number. The number will be displayed regardle.
directory status of the number (non-listed or non-published) unless the calli
has placed the call using Call Blocking.
Allows you to see what telephone number the call is originating from. You c

decide to answer the call if the number is recognizable or not. Reduces an»
unwanted or unsolicited phone calls.
'epend:ng on factors that are not controlled by Knology, all names and ni

hi»n ««« I rit!ivi»v.ccm'services'telent one sifvtncetf,feature»ccfm " 'n 'Sr)rt ~
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may not appear.

o Caller ID Deluxe {name and number)
Displays the calling party's name and number. The name and number will t
displayed regardless of the directory status of the calling party {non-listed o.

published) unless the calling party has placed the call using Call Blocking.
Calling parties are no longer a mystery. With name and number, allows the
verify who is calling before answering the call, even if the number is unfami
* Depending on factors that are not controlled by Knology, all names and nt
may not appear.

n Call Forward Busy
When your phone line is busy, allows the caller to be transferred to a pre-d&
number such as a mobile phone or pager.
This feature allows greater control over your incoming calls so that you can
manage your business.

o Call Forward Don't Answer
When you are unable to answer the phone, allows the caller to be transferr
pre-determined number such as a mobile phone or pager.
This feature allows greater control over your incoming calls so that you can
manage your business.

o Remote Access to Call Forwarding
Provides access to the Call Forwarding feature when you are not at your of
Enables greater management of your call forwarding feature so that you ca
when and where your calls are forwarded, even if you are away from the of

n Call Waiting Display
Allows a customer with Caller ID to see the number and or name informatic
call waiting party.
This feature allows the person with Caller lD to know who is interrupting the
They can see the number and/or name information and then determine if th
like to answer the incoming call.

httn: utw u'.I nnlnav.cc tn'cervices'tr lephnne advanced.features.cfrn 7'7'AA"
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o ~ ABOUT US SERVICES CUSTOMER SUPPORT PRESS ROOM INVESTORS

Se

Services tor Home
Telephone

Local Service
Custom Features
Advanced Features

0 Long Distance
Universal Service Fund
User Guide
FAOs

Cable Tt/

High-Speed Internet
Bundled Savings
Knology Cities

Q~SW& TOOAV!

Long Distance Services

Knology Long-Distance Phone Service. Make your money go farther.

Knology offers affordable direct-dial long distance rates to anywhere in the cor
United States and, unlike other phone companies, great rates for long distanct
within your state, as well. Knology also offers simple, flat-rate, direct-dial interr
calling, as well.

We offer a choice of residential calling plans, so that you can select the one th
for you. And you may request to receive a convenient calling card for making k

distance calls when you'e away from home.

o Knology's Seven Sense Plan
o Knology's 15/1 0 Plan
o Calling Cards
o International

Charleston,SC

Make Your Knofogy
Poymerns Onkne

o Knology's Seven Sense Plan

Monthly Fee

Usage Threshold

$4.95 per month, per account
(nol per line)

None

Rate per minute $0.07

These rates are for interstate and intrastate direct dial long distance service w
continental United States.

o Knology's 15/10 Plan

Monthly Fee None

Usage Threshold Up to $35.00 Over $35.00

Rate per minute $0.15 $0.10

These rates are for interstate and intrastate direct dial long distance service w
continental United States.

o Calling Cards
Knology's domestic Calling Card rate is one low flat rate of $0.27 per minute vt

surcharges, unless calling from a payphone. The payphone surcharge for call.
originating from a payphone, is $0.30 per call.

httiu ns wu.knolnpvccnmrsert icev 'eler hnne.long.distance -fm 7r7 200 ~
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o international

Knology offers a simple, flat rate direct dial international calling. Each country
rate per minute with no additional fees, surcharges, or minimums per call. For
a specific country, please contact your local Knology office.

hno wncn..f'nnioev.corn:services telephone.irma.distance.cfm 7!7'"riel)
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~ e AROUT US SERVICES, CUSTOSSER SUPPORT, PRESS ROOSE 'NVESTORS

Services for Home
Telephone
Cable TV

High-Speed Internet
Bundled Savings
Knology Cities

~~& TOOATI

Bundled Savings

Knology services are priced to save
you more money the more you
bundle. That's the convenience and
savings that come with bundling your
telecommunications needs with
Knology.

Telephone Discount
When you combine Knology's Digital
Telephone service with one or more
other Knology services, you are
eligible for a 5&% discount on your
local phone line(s) and your Smart
Choice feature packagel

Internet Discount
The more Knology services you
bundle, the more you save on
Knology's High-speed Internet
Access. Bundle Knology's Cable TV
one other service and you save $ 10 a
month, bundle two and you save between $15 to $20 a month!

Charleston, SC

Mala. Your Knaiogy
Psymerns Onsne.

Cable TV Package Discounts
When you combine Knology's Digital Telephone service and/or Knology's High
Internet service, you are eligible for Cable TV Package discounts in addition tc
Telephone and Internet discounts reflected above!

httm au w.kn«tn& v.corn'sert icesrhundled.savinac.ctm 06 26 00$
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CALL AMO ENROLL TOOAVl

0 -80oQo-30 Qo-75$ I
No Cost To twitch ~ No Instalhrgon Necessary ~ No Interruption In Service

One Monthly Sill For Everything ~ Keep Your Current Numbers And Features

Seamless Conversion ~ Sales Agent Opportunities Available

A Southeast-Based Company
'p 88 css' Iselclss mahcl8 macsmtdt svaaatal lcf $5.85.~ ccs smmas ms/ gsvytgs vBn/ 8888d 4 pla 88/acted arsf ztvm pcs ssdllds IBsss snd ntgtaaNÃ/ charges slmh &8 U basal
5 ~ Fmsf stem 44 charges Bsf mlay charges gtarmard tmm and «actmges ammge $ 18 Ic 3 I 3 pw ane. pe mc tfl Momentum e ms af/Salad mh any clhe Beaphcm amma tmvmvt



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
120

of194
LVLVnleli Lilail'mllT

Page I ofl

~42:9Z.
Dur Most Popular Plan

http;//in~~v.momentnmfamiiy.corn index.asp 07/08/2003



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
121

of194
la+I I Ul

'-Way Calling
Repeat Oiatlng
Call Forward

So Code Speed anal
'oo/976 Restriction

anonymous Call Rejection

http'n'n'.r mnmentumfamily.corn'images 'bnd.'headc urer A I Rif r 9 ~AA:
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0 you.

'o installation or tcehnleiins are involved
No service lnteruptlons

'asy as changing your long distance provider
No surprises

hitp: rvuu.momenrumfamily.cnm images bodi heads os er 0.:.eif
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e Did someone say
free phone servicef
Click here for more info,

900/976 Restriction

Anonymous Call Rejection
30 Code Speed Dial

FREE

FREE

FREE

$ 150,000 Sweepstakes!
lick,here for morZ insfp,

The New 510,000 Winner!
ick here for more info.

Special Options~ Voicemail Package 55.95

'he voicemail package includes everything you need! Callers are
sent to voicemail whether you are away from home or on the phone!
If you wonder if you have a message, you may listen to the dial tone
and if it stutters you have a message! We also include visual
message ipdicator if available and Star98 to retrieve messages
quickly and easily!~ Inside Wire Maintenance f3.95

'or a nominal monthly fee, Momentum's Inside Wire Maintenance
plan will insure you from the cost of fixing or troubleshooting your
inside telephone wiring and/or jacks.~ Expanded Loqal Area Calling 58.95

'ith Momentum's Expanded Area Calling, you can talk to friends and
family in the expanded calling area at any time, for as long as you
want, for one flat monthly rate.
wh"., '.' ., t, O'. 5&canoed 'cdi 'i: c:"'2

Ie' d . Cd "r rc- .'; cd p ."Idee ocd'
International Calling Plan $ 3.95'f you make international calls, this package is a musti Save up to

75'/d off standard international rates. (International calls for
customers who do not select the package are automatically pnced at
the standard rate.)

h!!i uu . sinn!enturnfamiii cnm feature acn 7 R iF!fi'
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~ Dialup Internet $ 19,95

«With over 2500 pops (point of presence) across america, we provide
you with internet access anywhere ln the country. And with our
website, you are able to check your mail from anywhere in the
worldl~ Calling Card No Activation Fee!

~ Add the convenience of a travel card when you join the
Momentumfamily, great rates, no activation fee, no monthly
charges. At only $ 1.00 per call, plus 15 cents per minute anywhere
in the U.S., you can't beat it. There's no monthly fee so if you don'
use it, it'l cost you nothing!~ Additional Lines (without features) $ 19.95

'onvert an additional telephone line for one flat monthly fee. It
provides unlimited local calling and can be used for voice, fax or
dialup internet.

* Note: These features are subject to ayallablllty in your central office.

Imagine, oui lovv motunly ice!cit EVERYTHING.
Learn how you can get Free Phone Service. It's easy. Click here to start.

»Privacy Policy»Terms of Seivice»interstate Tariff «llomentum's I'Jo ".

http'vww.mnmentumfamii)Acorn'features asp 7fft'sAA'
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$ 180,000 Sweepstekesl
II'~l~kh r for

The New $ 10,000 Wlnnerl

II~II ~hr ~(r m ~rnf

lf one of your MomentumFamily members wins the $ 10 000, you '0 automaticagy win $ 1 000, Jut

person in you MomentumFamilyl lf one of their MomentumFamily members wins the $ 10,000, 0

MomentumFamlly member win $ 1,000 each.

And how do 1 get Free Phone Services

once you get 20 members in your MomentumFamgy, we'l give you the MomentumFamily plan y

Every month! This could save you over $ 800 a year in addition to the savings you'e enioying Ju:

Momentumfamlly customer!

kefewing ~ hiend I~ easy,

They can Join by visiting our web site, wwn.mo mentumfamd.cco, call our toll-free number, 87

the reply card on one of our brochures and mail It in. Ask them to use your telephone number, a

code and they automatlcagy become a member of your MomentumFamily.

Now do 1 know who I ~ In my NomentumFsmsyr

A hst of your MomentumFamdy ls included on your monthly bill or you can log in at any time to I

has iomed your NomentumFamily

For omcial sweepstakes riiles ~li k h

For more information on Free Phone Service, ~4h r .

Imagine, one low monthly fee for EVERYTHING.
Learn how you can get Free Phone Service. It's easy. Click here to start.

http://v nh~tmomentumfamily.corn/telefriend.asp 07/08/2003
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Home imihoiie Service
MyLine" Basic "'29"
Home Phone Service

Friends-R-FREE
Unlimited Long Distance'o other
MyLine customersll

' local Cnfffna wittrrn your haste calling
servls e ardri

~ Three Callirra F air rreS - Calf Waiting. Call

rehrrn rand fl rrr e way catling.

I onu Dislonr r FRFF when calling other
MyLine'" r r rslorners and only 6.src pey
mrnufo fnr nfl other rrr-state ond state-to-
sfafr rnffsr

No,. Qepoei4l
Mo Iwltchlnl iI'ee)

!

'eeP Your Sltllle
Number)

From$4995MyLine" Complete
Home Phone Service
~ Unlimited Long Distance To anyonelll

Local Calling - within your ttosfc catling senrfce area

ijnIIInl'toll Long
Bistaneo To Anyonol

-$
, 95

':.:~ SeNi|;et
e Ten Calling Features - Caller ID". Call Waiting. Call Return,

Three Way Calling. Call Bfoctdng. Call Forwarding, Distinctive Ring
Auto Redtal, Speed Dial, Anonymous Call Refection.

No Switching Fee r Keep Your Same Ph

I
' 'lobal ID¹ 274-451-6114

Call Monday - Saturday S am to 9 pm CST
Sunday i 2 pm to 9 pm CST

Business Opportunity Available ~ Independent Living
Make 6 to 7 figure income ~ Call 449-0837 ~ Ask for Don
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var t ec t etecom, tnc. Page I of I

ng Distance for

minute
mum per completed call

and in-state calls
onthly tee
hours a day. 7 days a week
hange your existing carrier

IRHERS
o Residential
s Business

~ Residential ~ Pay Your Bill

~ Ask VarTec
~ Contact Us

Copyright@ 2DO3 VarTec Telecom, Xnc.

jtnn; auu A artcc.cn!n Hottte.asp A7 ASi ~AA ~



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
131

of194
VarTec l efecom, Inc. rage i ot 4

Long Distance

Local Services

Other Pl'oducts

Addi! lonsl Features

Anonynmus Cag Reiectloll

Call Fonmrdlng Busy
Unr

Call Forwanrmg - Do Not
AIcnref

call Forwarrsng — variable

Call Welting

Cager ID - Bask

Camng Number Bloddng-

Pmtened Cag Forwarrang

Ve Tec Smndard Voice
Mail - sskfenym

gmwl To Frisnrts

Local and
O~E Long Oistance
,b.i... Service

OneChoice gives you MO
with a variety of packages;

Sign Up Nowl
3ust Call

1-800-779-223

Choose the one that fits your
needs!

Included Features $ 29.95 $33.9 $33.9 $49.9!

~ Call Welting Deluxe

~ Caller ID-Deluxe

~ 300 Minutes of Domestic Long Distance

~ Csg Block

~ Call Return

~ Repeat Diagng

~ Speed Caging 0

~ Three.Way Caging

Friends- Friends- Friends- OneCho
R-Free R-Free R-Free Elite

$ .05 $ .07

Your Choice of Long Distance Plan

7 0 f minute
After the included minutes all
U.S. long distance calls are just
7C a minute — 24 hours a day, 7
days a week

5 Cl minute
After the included minutes all
U.S. long distance calls are jus
5e a minute with a low 50e
minimum per completed call—
24 hours a day, 7 days a week

~ The caller ID and call waiting Deluxe services are sublect to service availabinty and do not include squit
~ Any unused minutes will be forfeited at the end of each month.

Note: Limited time offer. The Unlimited and Friends-R-Free promotion's unlimited calling is f&

residential voice service only and is not intended for commercial or data use exceeding typic
levels. Friends-R-Free and Unlimited originating and terminating telephone numbers must bc
VarTec Telecom Friends-R-Free promotion simultaneously to receive the benefits of the Frien
promotion.

hll, uuhi.tar,ec cnm'jncalcervicejncaj.asr lty 0C 2003
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Var I'ec i ejecom, inc. I aj,*e2 of 2

Notice: OneChoice package rate does not include emergency service surcharges, end user lin
governmental taxes and fees, including the universal Service Fund and similar state funds. O
and fees may apply. This promotion is not available to all households and is subject to credit
service availability. promotion package is per household line and is not available for buslnes
details of service and the various service options, see VarTec Telecorn Terms and Conditions
tile with the applicable utility commission of thc customer's state of residence. International
call rates for Directory Assistance or optional services are not included and separate rates ap

P ur~sP
I

H I~LIN v
Copyright 2003 VarTec Telecom, Ihc.

hllrc 'u w w t haec.cnm jncalserl ice'lnca1.acn nT nh 2nn-
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Vari cc Telecom, inc. Page l of 2

~ ~

lf
Long Dlslaaca

Local BaNlaes

Other Prednels

Adda lone l Faalvras

Anonymous Call Flaiaauan

Call Forwarding . Busy
Line

Call Farwanfing - Da Nol
Aiiswar

Call Forwarding - Vanabla

Call Walling

Caller 1D - Banc

Calling Number Blocking-
ennananl

Choose the one that fits
your needs!

Friends- Friends- OneChoice OneCho
R-Free R-Free Elite Elite $ .I
5.05 5.07

OneChoice gives you MO

Q E Long Distance
Local and with a variety of packages

Sign Up Now!
0 ho i ceo SerVICe 3ust Call

'-SOO-779-223

Fra/errec Caa Fon a Clog

VarTac Slandard Voice
Maa - Rasidandal

Included Features
~ Caa Waalng Deluxe

~ Caser lo-Deluxe

~ soc Mlnulas al Domestic Long Distance

~ Caa Black

533. 9 533.9 549.95 $53.9

Email To Frlarals

~ Call Return

~ Repeal Dialing

~ Baaed Calgng 0

~ Three-Way Casing

Your Choice of Long Distance Plan

7 0/ minute
After the included minutes all
U.S. long distance calls are just
7C a minute — 24 hours a day, 7
days a week

S 0/ minute
After the included minutes all
U.S. long distance calls are jus
5e a minute with a low 50B
minimum per completed call—
24 hours a day, 7 days a week

~ The caner ln and call waiting Deluxe services are subiect to service availability and do not Induda equll
~ Any unused minutes wgl be forfeited at the end of each month.

Note: Limited time offer. The Unlimited and Friends-R-Free promotion's unlimited calling is fr
residential voice service only and is not intended for commercial or data use exceeding typic
levels. Friends-R-Free and Unlimited originating and terminating telephone numbers must ba
VarTec Teiecom Friends-R-Free promotion simultaneously to receive the benefits of the Frien
promotion.

httn: u'uutuartcL'urn jnt;tjccrt ice jrTonj.,tcn AT ila 2/tft t
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Var'1 ec 1 ejecom, itic. Page 2 of 2

Notice: OneChoice package rate does not include emergency service surcharges, end user lln
governmental taxes and fees, Including the Universal 5«rvlce Fund and similar state funds. 0
and fees may apply. This promotion is not available to all households and is subject to credit
service availability. promotion package is per household line and is not available for busines.
details of service and the various service options; see VarTec Telecom Terms and Conditions.
file with the applicable utility commission of the customer's state of residence. International
call rates for Directory Assistance or optional services are not included and separate rates ap

~rr r IH,I~LIN s
CopyrightPc 2003 VarTec Telecom, Inc.

hcp: wuw.varied.com localcenicejocahasp 0 nagnn:



AC
C
EPTED

FO
R
PR

O
C
ESSIN

G
-2019

N
ovem

ber4
10:25

AM
-SC

PSC
-2002-367-C

-Page
135

of194
VarTec Teiecom, Inc. Page I of I

@El

smelt Business

Large Business

Boos narL!

smell To silenus

Large Business Products
Information for Large Businesses

Small Business Products
Liberty Line

LOCB
bhta

Servl
fgr BB 1B!r

 sic@

~pi e In ILierr
Copyright 2003 VarTec Teiecom, Inc.

h'rru uuu Lans'LLLiom nrnduci. h.!'ines- hu=incgu.asn n7 ne nn:
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512 Thornhill Dr.

Spartanburg, SC 29301-6425
I15I1I IiI1115II1IIincnl! iIIinIn!1511I1Ii! i 1iiII11IiIiI1! iI

Join The Neighborhood
and you'l aLso get

10 FREE
rentals at

BLSCKBUSTEB'00029253208110

Get unlimited local and unlimited long distance with The Neighborhood.
Talk to anyone. anywhere in the U.S., at any time.

Now from your home phone you can get unlimited local and unlimited long distance from
one company, on one bill! Just call The Neighborhood, built by MCI — the first nalionwide
local and long distance phone company — and ask for Neighborhood Complete.

With Neighborhood Complete. you get all this for $55.99 a month!'
unlimited local calls ~ unlimited tong distance ~ caller id

~ unlimited regional calls ~ cag waiting ~ voicemail

Join today to get 10 FREE rental certificates good at BLOCKBUSTER!'oin
The Neighborhood now and you'l gel 10 FREE movie or game rental certificates good at a

paAicipating BLOCKBUSTER store plus, you'l continue to eam a free rental certificate for every 325
you spend each month as a member of The Neighborhood." That's up to 34 free rentals a year!

The Neighborhood has a range of plans for you to choose from.
Ca ll 1 -800-207-2875. Hurry. offer ends June 30, 2003.

Michael Cordy
Director, Parlnership Markeling
Blockbuster Inc.

Catherine Smith
Director, Partnership Marketing
MCI

saa back k11 061alla

5 766 55667 701 4'150151 1250616

Neighborhood
built by mci

Where local end long distance come together.

898OWK
ZLBD
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Join ine Neighborhood today, and
you'e on your way to FREE rentals

at BLOCKBUSTER'every month!

Netghborhood
bUilt by mci

You'l earn a free rental certificate good for one (1) FREE movie or
game rental at a participating BLOCKBUSTER store for every s25

you spend each month as a member of The Neighborhood."*

The place to rent 8 buy movies and games is BNCKBUSTER!

Hake It a BLOCKBUSTERNight'or

residential voice seneca only Call for pnckvg and availabdity in your area
'Addioonal Netwcvk Access Charge ot ssrrnolh lor 1st line, camel cost Recovery charge ol I.s'4, Federal Universal seneca Fee, in-state fees and taxes apply
*ddrlional slate Network Access charge of $3 2Brmcnth applms for Michigan ress)ants.

Exisang customers not eligible Ioi bonus offer. bul can earn a rental cenificale good at partrcrpasng BLQCKBUsTER'tores for every $25 spent each month on MCI

swvices Must be at east 18 years old and authonzed lo select Ihe phone service camer lor your household Each rental cemficate gcod for one (I) mowe (DvD or
VHS). or game metal arid is redeemable at a parscipaong BLOCKBUSTER store Your rental cersscates rwif arnve witt»n 3.5 weeks ol fairing The Neighborhood Please
allow additional arne il you are requeshng serves tor a new phone number. You must remain an Mcl customer tlvough the arne of lulkllment lo receive your lus borius

The loilowing MCt'ervices count toward the $25 spending threshold Long Distance. Local Tall. MCI Cating Card, l.ocai sensces and International calls. Local Tall

service may also be referred to as in-state long distance, local long distance regional toll or shorter distance calls For each incremenlal $25 ccnsumers spend during
that month. Ihey wia eam one additional rentai certrficate Rental certrlicates are good toward one ( I free mowe (DvD or vHs) or game enter Based on Mcl spending
nel of taxes, credss and discounts, if any Lxivt one bonus program per MCI account

Membership rules apply for rentals at BLOCKBUSTER. Umit one (I) rectal certificate redempcon per membership account per vol to BLOCKBUSTER. Customer s
responsible for all applicable taxes snd exlended viewing fees Rental certificates cannot be combined wxh any other discounts or offers, cannot be exchanged lor
cash. and may not be sold, transferred, or reproduced. Rental certificates must tie reiinqwshed at arne of redemption. void rf lost or stolen. Free rental cemficates are
redeemable at a partimpakng BLOCKBUSTER store in the Urvled States. It recifpenl rents multiple moves/games when redeeming certificate, credit will be
applied to lowest rental pnce cash value of enter encicate is 1100e BLocKBUsTER name, design and related marks are trademarks of Blockbuster Inc
c)2003 Blockbuster Inc All rghls reserved
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The Neighborhood - Features and Benefits Page 1 of2

Whether it's the unlimited calls, unbmited OSL Internet access, thl
features, or one low monthly price, The Neighborhood is the best I

a look at the features and benefits that have the whole country tal

W ar~nffrrtidn

Unlimited local, regional and long distance cage
Most people have a hard tune believ ng us. but it's true. With The
can make all the stat2-to-state, in-state, regionalflocal toll and loc
whenever you want, to wi omever you want One low monthly pnc

Unlimited DSL Internet access
Stay connected to the internet gu hours a day, 7 days a week and
slow dial up aga n oo .rsrad nlusc, snare Dhotos and much more
ticks cine io ~ montniv Dr e cove~2 sn r u phone and internet n

The most popular features at no extra charge
The Neghborhr .7 2 r. fust about tali«v on your phone - ts aboi
out of it. That: hy Ca we tmg. Ca!2 .':. all Wa,tng!O. Speed
Way Calhng a e.n iuoec at no ertra cha ge. So you ca oo th ngs
calhng before y- a. sue call someone at the torch oF a but on, I

the line whene.er you v.anL ano neve miw an important call.

Personal Voicemail gr faessage Center
vou don tel a. rav. tc c. on the phone to enioy the featu es of
vou can use o ~ 'Noufv Me" feature to ece ve e.ma i or oagee alai
messages — ti 2r r eck your inessaoe. v phone o on the web tr
Cent2r

One company, nne bill
me Nmghoor. v o sn I; st a grea; o i: D»tar:e oea . t's a true '.

traditional local Dhone Dmoany vl ti're N'hborhood, you can
and long distance servic2 and 5 of the most popular call no faatu 2

one monthly D ce. From one company -I e Neighborhood heine e
send ng vou - asv.t .read bit for ai'our calls and features, a
Dlace t- can d vsu ne r .tome. ser ce

greet partner programs

mour

2"ter yc 2 - 2 nu '" '::,:l Iiecv ava iat Icr
burro:o

htttn: tt'ttwt.thenei hhorhood.coin 'res loca! Sert ice'Isles t'eanrres.isn'. Lihnartner— DEF I t' Af'6'2rIO'
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'fhe Neighborhood - Features and Benefits Page 2 of 2

to check ave lao.urv and o c., i ".-vhe l gnhom.od, yye do,
inlormvt or ';. aiv ilner uurpcsv.

For new custonie onlv Sgxx c ihy -:.... ':; v i e lor prim

Unl,m ted call,nc s for es dent ai voice serv:a only c~hk her for

Addrt onal taxes and su.cna ges apply.

pnvacy policy I Legal Not ces i serv ce Agreement 5 cate schedule

httP: tt'ttht'.theneirvhhnrhnnd.Corn res IOCal Seryiee'jSPSyfeatures.iCPOSul r arlnet — DEF.C i ... n6 26 2rtrti
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The Neighborhood - Product Details Page 1 of 2

I I I I I I

~ - I I ~ placate
Q,attottt 0th:j3,

«wfg™ ='--

aa

g@V+fitfgl~k~jtp rlght&r., joItI

If the phone number above Is not the number you entered, stick h
re-enter your phone number.

I I '

~ ' I

Perfect for: people wha want unlimited local and long dip
5 features — for one low monthly price on one bill.

See list below for full details.

Q Unsmited long dtstance calls

II Unlimited local toll calls

tl Unlimited local calls

Q One company, one bill

Q call waiting, caller ID, call waibng ID, speed Dial 8 and 7
at no extra charge

Q Personal Voicemait 8 Message Center

tm Add unlimited calls to Canada

Q Low rate calling card

il Customize your service with the tatest features

II Additional phone lines

«For new customers only. 50rtk off applies ta monthly fee for prim

Unlimited calbng is for residential vates service only. ~4k h r for

Additional taxes and surcharges apply. ~tk h r far details.

with Neighborhood Complete

~' I I Nei h r cod ca~mt f detail

Perfect rori people who want unlimited local, long distan«
high speed Internet access, plus 8 features — far one low
one bill.

see list below for full details.

g3 Unlimited lang distance calls

iH Unkmited local toil calls

83 Unkmited local calls

Q3 One company, one bill

83 Catt Waiting, Caller ID, Cali Walhng ID, greed Dial 8 and 7
at no extra charge

Eii Personal voicemail I! Message Cer ter

g3 Add unlimited calls to canada
Low rate catbng card

http: wwtt.the-eighhorhood.corn'res local service isps ioin plans.isl psuhpartnei=DFF
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Il customize your service with the latest features

g Additional phone lines

Ii Unlimited DEL internet access (where available)

DSL serwce requires one year service agreement. Early terminatio
equipment Is not returned in good working order within 30 days oi
will receive your DSL self-installation kit within 3 weeks after your
and long distance service is active. ~II h r for complete terms'Fornew customers only. 50th off appaes to monthly fee for prim.

Unlimited calling is for residential voice service only. ~II k h r for

Additional taxes and surcharges apply. ~ic h r for details.

for Neighborhood HISpeed

lllis ofNih rh I d til

Perfect for: people who want unlimited local calling but d
unlimited long distance calling.

See list below for full details.

11 Unlimited local calls

Q Low rate for ail long distance calls

11 One company, one bill

II call waiting, caller ID, cail waiting lD and Three-way call
charge

Q Low rate calling card

II Customize your service with the most popular features

Q Additional phone lines

Unhmited calang Is for residential voice service only. ~ik h r for

Additional taxes and surcharges apply. ~hk r for details.

I with Neighborhood Advantage

I llli INei h rh dA v n

tFor new customers only. Sgre off applies to monthly fee for prim.

prvacv pohcy I
.- Ncecm I Ser «e Aoreen eni a pates.heduie

httru rtytyttkthetteighbnrhnnd.enltt'res lnCal Sert'iee i:tys inin tylanq.iqttnsuhrrartner— DEF... Ft6 26 ".Fill."
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Feature Descrlptlonsl
Lopftgbgng Dfstknce
Enffpnadd Phane Featureb
Wab Enbblpd Featurpa
Find Mp
Ypips'riiait
Nqllty Ma
Qne Bill
Z-jineHQME Access Card

Package Includecu
~ Unbmited Lccal Catling
~ U km led Domestic Long Distance
~ Personal Voice Ass slant
~ Call wa bng
~ Caller ID

~ LLWay Calimg
~ Speed Caitng
~ Enhanced Voice Mail

~ Fnd ate cail Forward ng
~ Notify Me
~ Z-L r.eHOME Access Card

Wab Baaed Features:
~ L stan To Va camail or,

~ Set up Nobly Me Optior
~ Set up F nd Me Optians
~ Access Live Custamei I

~ Make Payr.".ants Oniine

There was a bme when you had ta pea separale companies for your local and lang distanca phone s rvice Ana I

you pick and pay lor each ndividual leature yau wantec tao z.Tel put an end to aa that with 1.L neHQME fhe s
tor home phor e sew ce

zLineHQME gives you ioca anti long mstance casing popular cail rg leatur s '. ke vo carne I cail wa,ng and m
untim ted MemDer-la.MemDer lang diatanae ali fram Ore COmPar r an One C I far an. PnCe eVery ma Ih There a
switch and you car ever keep your currert phone numDe 'nd you =an p ck:lie pi i leal bes'. suits you

Z-LineHOME Unlimited is mtended for Person to Person, Residential Voice Service Only.

Configure Your Service:
ro cc verryavreksl g pnane numaerirl la Zrei ken ce nier: e umbsns wins 'aids oe'owe cnaose a
orresoond rp z. Te c aduci .'rien cr k ine Buy Now oui:cn Deio

Please Noteit'c nav Muilpie Lnes DSL o Dslnct e Rng- 'e 'c = mpora 'o,star rc wit van
Deic =-". ace cnc

httrfk'turehase.y-tehenm'tynrtal Ztel Order LyetSaleFGrnunFrnmFrnntPage.dn".nrderdine.a... 07 ! I 200v
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Your Pnmary Lne 1843 f528 f8345 Z-LitteHOME Unlimited ($59.99/mo)

Your Second L nef,~ t

Your Th rd Lir e t
Addiuonai voicema,i ccats 54 95 lor I to 4 Add I onat Voicema i Boxes 5 to 8 costs 54.95, tfow many Vo carne I

Ik

I 2 Tel offe s a w re Mairlenance plan which will cove tne cost to reps for replace your phone wnng betwee
netWOrk interlaCe Pcint IWn Ch S uauasy a gray bOX adnCned tc Ine Outa de Ol yaur readenoe) uP IO and nCiud ng
inside your house I damage is caused by normal wea and tear The cost of In 4 plan s oniy S4 95 per month.

Long Distance Rates

Slate-to.Sate

ln.Stale

ZuuneHOME Access Card i800 Accessi

20 cents per mmute

20 cents per m nuts

rss tr e 080 t scour z fal I nssxie I a I cia rss I vA ssa s t tan c us

Telecommunicakons services prowded by z-Tel commurucations. Inc. e 2000-2003 z-Tel Technologies. tnc, All nghts reserved.

7', . ier etcalecCirnunFrnmFrntttPage.do'.order.litte.a... 07'l l'2003
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Search

Home i Car tact U" 'nuamer Sr.. --
.'S tr I

& Products and Services

& Bundled Products
Simplici-T
VoicePack

& Voice Services
Local
Long Distance

& Dale
Frame Relay
Private Line

& Internet
Dedicated
Dial Up
DSL
internet Use Polcy

& Our Network

& Carner Services

VGjCC if=i'I/jCES
Voice service ls the core of our business and the fffeffne of yours. Choose BTI for a full range c
voice services, with lower rates and the flexibility to configure the perfect fit for your enterprise.

Local
Think you'e stuck with the same giant company for local dial tone? BTI offers the same
reliable service as the incumbent, with all of the features and extras your business requires.
With the most 'Sell-like'etwork in the Southeast, we are your single-source for a full range
enhanced local service. The difterence? Lower rates and the simplicity of BTL From 911/4t'nd

ISDN (PRI and BRI service) to local number portability and Centrex, BTI local service
delivers.
& more

Long Distanca
Long distance is not 'One Size Fits All.'hink aff long distance providers are the same? Not
so. BTI started life as a long distance provider twenty years ago on the premise that
businesses want a competitive long distance alternative.

At BTI, we deliver more than just a phone calL We provide feature-rich long distance service
with the ability to integrate local, data and Internet for a complete telecommunications
solution. We'e unbeatable when it comes to reliability and price.

We'e teamed a thing or two about long distance service over the years. Unlike many of our
competitors, BTI owns and operates its own network facilities. This allows us to provide a
solution that meets your needs, not ours. With BTI, you are never forced into a plan that
doesn't match your objectives. Experience the difference with a custom-designed long distar
solution to fit your business strategy.
& more

For more information:
E-mail us or contact your local BTI office at 1-800~-22?9.

Copy iam O 2003
Business Teleaam. tnc.
AS rights reserved

Legal/Regulatory
j

Terms al Use
j

Privacy j Copynght Notice
j

Disdaimer

httpc "www.bti.corn'~ Dice services.asp 7/7'2/jft3
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Search Lc

Home Contact Us t Customer Service t Site t

& Products and Services

& Bundled Products
Simplici-T
VoicePsck

& Voice Services
Local

Long Distance
& Data

Frame Relay
Private Line

& Internet
Dedicated
Dial Up
DSL
Internet Use Poicy

& Our Network

& Garner Services

LQ(:c) I

Think you'e stuck with the same giant company for local dial tone? BTI offers the same reliable sen
ss the incumbent, with all of the features and extras your business requires. With the most 'Bell-like'etwork

in the Soulheast, we are your single-source'for a full range of enhanced local service. The
difference? Lower rates and the simplicity of BTI. From 911/411 and ISDN (PRI and BRI service) to
number portability and Centrex, BTI local service delivers,

Local Service Features:
& Ability lo bundle voice, data and internet on one integrated bill for savings a

convenience
& Large service footprint across 17 states
& Designed for business applications
& Keep the same numbers with local number portability (LNP)
& Full411 and E911 connectivity
& White and yellow page directory listings

Local Options:
& Business lines
& Business trunks
& PBX trunks
& Two-way DID trunks
& Local /1 data IP integrated over T-l
& Citywide Centrex
& ISDN BRI
& ISDN PRI
& Complete selection of custom features (including but not limited to: call
waiting, cali forwarding, speed dial, three way calling, call return, caller ID,
repeat dial, etc.)
& Voice mail with choice of five package options; includes custom features,
secure access and unique telemail service
& Direct inward dial
& Expanded area calling
& Operator and automated directory assistance

For more information:
E-mail us or contact your local BTI oNce at 1400444-2279.

Copyngt:t Q 2003
Business Telecom. Inc
Ait hgh s reserved

Legsvnegutstory
]

Terms of Use
)

phvscy j copyright Nonce
]

Disclaimer

)Tttp://rvnutxhbti.corn!local.asp 7/7/2003
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Home 'ontact Us I Customer Service I Site I

& Products and Services

& Bundled Products
Simplici-T
VoicePsck

& Voice Services
Local
Long Distance

& Dais
Frame Relay
Private Line

& Internet

Dedicated
Dial Up
DSL
Internet Use Polcy

» Our Network

Predictable, flat rate monthly pricing allows for accurate budget forecasting, while competlve pricint
impacts your bottom line. It adds up to an elegant, easy solution that liberates you to focus on your
business. End the headache of multiple vendors, contracts, and bills. Bundle up with BTI!

simpiici-T

Min pire.l- r

Life should be simpky. And business communications should be pure Simplici.
BTI's Simplici-T ends the headache of dealing with multiple vendors, contract:
and bills. With BTI's Simplici-T, local, long distance and Internet seMce
elegantly converge in one product, on one bill, from one company. Best of all,
BTI provides this service on one T-1 circuit at one simple price, taking the
guesswork out of your monthly invoice. Predictable payments and E-billing
provide flexibility to suit your enterprise.
& more

Eyurs~tI. ~ Produc:ts
Slmplici-T and VoicePack are BTI's two flagship bundles. Whether you require voice, data or Interr
our flexible, customtzable packages are the smart business choice. BTI bundled products simplify yr
life with one company, one bill, and one point of contact.

& Garner S rvices

Voice H -i:r

!GICEPBCi&s '

voice revolution, packed to go. Your business requires reliable, affordabl
voice communications. What you don't need are complicated plans, numerou.
vendors, and multiple bills. BTI cuts through the crowd with a comprehensive
business solution with all the extras. BTI's VoicePack is a power duo of local t
long distance telephone service tied up in one convenient bundle.

Best of all, VoicePack is offered at one simple, flat rate price, taking the
guesswork out of your montly invoice. Predictable payment and E-billing deliv
flextMay to suit your enterprise. For a revolution in voice communications, gra
VoicePack It's all you need.
& more

For mora Information:
E-mail us or contact your local BTI grace at T~-444-227g.

Copyright ip 2003
Busmess Telsconu Inc
Ail nghts reserved

Legal/Regulatory
(

Teens oi Use
[

Pnvscy
(

cocynghl Notice
(

Disctaimer

http winy.bti.corn/bundled~roducts.agp 7'2 I '2003
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KmOLoov
%here

business connects...

Sweet deal for the Spring!

Bundle for your Business!!!,.-- -,...

3 phone lines
Free Hunt
2 Free Features**
$85.60 per month!! *

Add High Speed Internet
Access and receive 1st month
&ee with f'ree cable modem
rental.*** Call today at

364-2273 (CARE)

Flat rate Long Distance as one ol tbe
low as $0.05 per minute!!! most valuable

business

pu ~ .
Ooe» nta include all applicapl tedcral. »tate

and I «ul ta»a».'uice plait not included. " U»ta55555.

connections
you can xnake.

20 CSR"t Bus»des» Sfttnrhlc
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Internel 8 Data
Voice
Bundles
Telecom Terms
Promotions

Long Distance I Small Business Solutions I Voice Mail
I Conference Calling I Phone Cards I Enhanced Features

Local Service

The heart of your telecommunications solution is local service. NewSouth
Communications'ucent SESS AnyMedia™ digital switches enable us to
provide you with the best quality service at the lowest prices. And, when
you switch your local service to NewSouth, you enjoy the savings of
NewArea, an extended local calling area offered free of charge. Our local
service offering includes a variety of enhanced features to meet the
varying needs of your business.

Features:
PBX Trunks
Business Exchange Lines
Extended NewArea
Point-to-Point

Have an Account Executive Contact Me.

Tariffs I Legal Notice I Acceptable Use Policy I Terms of Service I Site Map I Contact Us I 600-67
copyrighlo 2001 Nevrsouth communications8 All rights reserved.

http /www.newsouth.corn/products/voice'local'n I 35.asp 7r7 2003
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http: //www.newsouth.corn/images:ns'final pop-uphead.jpg 7/7/2003
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Business Exchange Lines

NewSouth Communications'usiness Exchange Lines
enable you to customize the features and functionality of
your telephones. The choice in options ranges from
purchasing a simple "dial tone'ine without any features, to
the option of selecting an array of software-defined
features provided by our Lucent AnyMedia™ digital switch.
NewSouth Communications'eatures are specially
designed to allow you to save time, control costs, and work
more efficiently. Examples of our features include:

Hunting
Call Forwarding
Call Waiting
Conferencing
Speed Calling
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Internet 8, Data
Voice
Bundles
Telecom Terms
Promotions

Local Service I Long Distance I Small Business Solutions
I Voice Mail I Conference Calling I Phone Cards

Enhanced Features
NewSouth offers several ways to expand your business communication
capabilities through our suite of enhanced voice features.

Individualized Dialing Plan
Convienient and saves your business money. With an Individualized
Dialing Plan, NewSouth's facility voice customers can access separate
office locations through three, four, or five digit dialing. No costly
equipment required or short or long haul point-to-point Tt's required.

Multi-way Calling
Enjoy conference calling for up to six people whenever you need it,
without higher rates. Multi-way calling lets a caller add another voice line
user to an existing conversation up to a six party conference maximum.

Queuing
No more busy signals! When all lines are in use, queuing allows your
business to redirect excess calls to a waiting group or queue until a line is
available.

Customer Recovery
When nature strikes, your business will be ready. Customer Recovery
allows the you to forward calls to a secondary number(s) before a
disaster hits. Two options are available:

Single line forwarding
Customer controlled call forwarding - the customer can input the
forwarding number using any phone whether it is a pay phone, cell
phone, etc. to forward his main telephone number (MTN) in the event
of an emergency.
MuHiple line forwarding
This option is available for businesses needing to forward multiple
lines during a natural disaster that could potentially cause telephone
outages. Your business prepares a pre-determined list of where each
of the numbers will be forwarded.

Have an Account Executive Contact Me.

Tariffs I Legal Notice I Acceptable Use Policy I Terms of Service I Site Map I Contact Us I 800-67
Copyrighast 2001 Newsouth Communicatione8 All rights reserved.

http:/'www.newsouth.corn/products'voice,'enhanced features,'ai60.asp 7r7/2003
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Internet 8 Data
Voice
Bundles
Teiecom Terms
P romotions

Suite T™"

A sweet deal for your business, NewSouth
Communications'uite T i offers a T1 in any
combination of voice and data channels. Whether
their needs are high-speed connectivity or muftiple
voice lines, businesses enjoy one flat rate month after
month for ail of their communication needs on one bill.

NewSolutions™
Now small businesses can get that same edge with NewSolutions™ from
NewSouth Communications. A total communication package,
NewSolutions™ provides everything a small business needs to be
successful. Without the traps and hassles usually expected with
traditional providers. And the long distance is FREE.

NewSolutions™ includes:
Local Service
High-speed Internet Access
E-mai!
Long Distance with 200 minutes FREE per line per month
WebHosting
Low installation costs

NewSolutions Secure'"
Now, in addition to our original NewSolutions™ Internet, data, and voice
bundle, weVe added LANLock Internet secudity management tool - a
great way to get reliable and secure service from one provider.

BroadbandSolutions'"
For tne Internet-focused business, BroadbandSolutions™ provides more
bandwidth to small-to-medium sized businesses, bundled with FREE long
,distance and voice services. One fixed price from one provider that meet
your business'ommunication needs.

BroadbandSolutions™includes:
High-speed Internet Access (384k - 1280k)
Long Distance with 200 minutes FREE per line per month
Local Service
E-mai!
WeoHosting

cw installation costs

BroadbandSolutions Securer"
Much like NewSolutions Secure™, BroadbandSolutions Secure«
packages BroadbandSolutions~ with NewSouth's managed, Internet
security tool, LANLock™. Businesses that are investing in more Internet
capa&ilities can protect their interests from cyber-attacks such as cyber-
:heft and compute." viruses.

Have ar Account Executive Contact Me.

http:/ wham.newsouth.corn'products/bund!es default.asp 7/21/2003
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Tariffs I Legal Notice I Acceptable Use Policy I Terms of Service I Site Map I Contact Us I 800-67

copyrlghte 200t Newsouth commuhlcstlohse All rights reserusd.

http: "ts~.newsouth.corn,'products/bundles 'default,asp 7/21/2003
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Nu Bundle sa

Overview 4

Features end Benefits

Market Availability

Contact Us

NuBundle Overview

The NuBundle Business Package is composed of unlimited high-speed
Internet access, Web hosting. feature-rich local phone service and long
distance service.

'; With the NuBundle, you can experience the following advantages:

. Sga.up'a'ar'

'uBurdrr Spar',
trxeprpmap- FW

~ Simplicity: One bill lor all services
~ Efficiency: Conduct business more etfectively through simplified

communications management
~ Speed: Allows for data transmission speeds exponentially faster than

traditional analog modems
~ Always up: Eliminates dialing-in and busy signals; the service is

always connected

Nuvox Communications, Inc. 2001
Legal Notices

http:"www.nuvox.comfindex.php't 2 7/7ra00"
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Nuavnrtle sa

Overview

Features snd Benefits &

Market Availability

contact us

hfuBundle Features and Benefits

The NuBundle Business Package includes the following features and
benefits:

Internet

Sgn-vs w saw.

High-speed internet access - enables you to navigate the Web at
speeds from 256kbps to 1.544Mbps
Unlimited Internet usage - offers you the ability to access the Internet
as often as you like
Web hosting solutions - provide the ability to market your business
online
Domain name registration - allows you to personalize your
Web presence (www.yourcompany.corn}
Search engine registration - makes it possible to add your URL to the
most powerful search engines on the Web
20 e-mail accounts — increase productivity through this global
communication tool
Control Panel access - faciTitates account management via Ihe
internet
Feature available at an additional charge;

o Remote Access via diaf-up service - provides comprehensive
connectivity to the internet

Long Distance

Outbound and inbound services — enable you to call anywhere in the
world
200 minutes of long distance per line per month (includes interstate.
intrastate. local loll and BXX calls - calling card and international calls
are not included}
Calling cards - make it possible to call long distance from any location
in the U.S., at any time of day
Account codes — allow you to track long distance billing information

Local Service

Feature-rich local lines offer robust calling features to enhance your
communication capabilities.
Features available at an additional cost:

o NuVox Voice Mai! - offers a broad range ol messagtng
features to enhance your business communications
capabilities.

o Remote Listing Service - provides callers with a local number
that may be torwarded to your business location.

http: y/tvww.nuvox.corn/index.php'23 7 '7 f200.3
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NuVox Communications, Inc. 2001
Legal Notices

http L!/invw.nuvox.corn!index,php/23 717'2003
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Nuaundle as

OveMew

Features end Benefits

Market Aveasblllty I

Contact Us

Market Availability

NuVox offers service tor this product in the following markels:

Akron, OH,
Atlanta, GA.
Charleston, SC.
Charlotte, NC.
Cincinnati, OH.
Columbia, SC.
Columbus, OH.
Dayton, OH.
Greensboro, NC.
Greenville, SC.
Indianapolis, IN.
Jacksonville, FL.
Kansas City, MO.
Knoxville, TN.
Lexington, KY,
Little Rock, AR.
Louisville, KY,
Miami / Ft. Lauderdale FL.
Nashville, TN,
Oklahoma City, OK,
Raleigh, NC.
Springfield, MO.
St. Louis, MO.
Tulsa, OK.
Wichita, KS.
Wilmington, NC.

Nuvox Communications, Inc. 2001
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Voice S8Nlces sx

ISDN-PRI

Toil Services

CompleleVoice Plus

. Voice Mail

Nuvox Voice Services

Your business relies on communication services to stay in touch with your
customers and for them to contact you. NuVox provides a complete and
affordable selection of Voice Services to meet the needs of your
business. Benefit from large local calling areas. simple service plans,
standard features, and other optional services ail on one convenient
bill. Whether your business requires business lines or digital trunks, NuVox
has the solution for your business.

. S gn-ou for gcr. r

NuVox's Midwest markets offer a selection of a la carte local and long
distance services to best meet the needs of your business. In NuVox's
Southeast markets, you may select from our CompleteVoice and ISDN PRI
service offerings for your local and long distance communications.

Nuvox Communications, Inc. 2001
I egal Notices
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Voice Senrices sa

ISBN-PRI

Overview
Features and Benefits

Market Availability

Contact Us

Toll Services

Completevoice Plus

Voice Mail

ISDN-PRf Overview

NuVox Communications'ntegrated Services Digital Network Pnmary Rate
Interface ilSDN PRI) otters high quality, low cost, switched digital
communications over standard phone lines. The concept of ISDN is the
integration ot analog voice with digital data over the same network. The
NuVox ISDN PRI conforms to the CCITI NI2 standard and is delivered on a
digital pipe with 23 "B" channels to cany voice and a single "D'hannel that
carries control and signaling information. Our ISDN PRI supports switched
inbound and outbound voice for both fecal and long distance.

S gr rup 'or Sewir

Nuvox Communications, Inc. 2001
Legal Notices
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Voice Services n
ISON-PAI w

Overview

~ Features snd Benefits
Market Availability

Conrad us
Toll Services

CompieteVoice Plus

Voice Mail

ISDN-PRI Features and Benefits

Standard Service Features

~ 23 "B" and "D" service
~ Simple flat rate pricing in most areas
~ Includes port, interface and channels
~ Calling Name and Number Delivery Interface delivers calling party

telephone number and/or listed name (where technically available) to
the called party

~ Dynamic Channel Allocation enables a customer to designate lhe
quantity of call types

~ Dialed Number IdentiTication Service (DNIS) provides the PBX/ACD
with the toll-free telephone number that was dialed by the caller

Sgmuc'c Sour

Optional Service Features

~ Backup "D" channel enhances survivability when three or more ISDN
PRIS share a "D" channel

~ Direct Inward Dialing (DID) provides direct access to extension
numbers

~ DID Numbers available

NuVox Communications, Inc. 2001
Legal Notices
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Voice SONiccs A

ISDN-PRI w

Overview

Features snd Benefits

Market Availability

NuVox ofiers service for thfs product in the following markets. Click on a city
below to learn more about its service and calling areas,

S g cup roi Scrvv

Market Availability
Contact Us

TCS SCNiccs

Completevoice Plus

Voice Mail

~ Akron, OH.
~ Atlanta, GA.
~ Charleston, SC.
~ Chariotte, NC.
~ Cincinnati, OH.
~ Columbia, SC.
~ Columbus, OH.
~ Dayton, OH.
~ Greensboro, NC.
~ Greenville. SC.
~ Indianapolis, IN.
~ Jacksonville, FL.
~ Kansas City, MO.
~ Knoxville, TN.
~ Lexington. KY.
~ Little Rock, AR.
~ Louisville, KY.
~ Miami, Ft. Lauderdale FL.
~ Nashville, TN.
~ Oklahoma City. OK.
~ Raleigh, NC.
~ Springfield, MO.
~ St. Louis, MO. (Metro East
~ Tulsa, OK.
~ Wichita, KS.
~ Wilmington, NC.

St. Louis)

NUVox Communications, Inc. 2001
Legal Notices
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Voice Services sa

ISDN-PRl

Tdl Services

ccmptetevcice plus~
Overview
Features snd Benefits

Market Avsilabdity

Contact Us

Voice Mail

CompfeteVoice Plus Overview

CompleteVoice Plus offers feature-rich local service, affordable long
distance, and robust optional calling features for businesses requiring a
powerful communications solution. This product is available to customers
requiring Business Line Service and Trunk Service.

Sgn-up ro 4rrvv

NuVox Communications, Inc. 2001
Legal Notices
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Voice Services sa

ISBN-PRI

Toll Services

Comptetevoice Plus v

Overview

Features enrt Benefits
Market Availability

Contact Us

Voice Mail

CompleteVoice Plus Features and Benefits

CompleteVoice Plus offers the following features via Business Lines or Trunk
Services:

Local Service

Business Line Service offers robust calling features.
Trunk Services provide DID, DOD or two-way transmissions.
Features available at an additional cost:

o NuVox Voice Mail - offers a broad range of massaging
features to enhance your business communications
capabilities.

o Remote Listing Service - provides callers with a local number
that may be forwarded to your business location.

Sec.up to Sc r«

Long Distance

Outbound and inbound services — enable you to cail anywhere in the
world
200 minutes of long distance per line per month (includes interstate,
intrastate, local toll and SXX calls - calling card and international calls
are not included)
Calling cards - make it possible to call long distance from any location
in the U.S., at any time of day
Account codes — allow you to track long distance billing information

NuVox Communications, Inc. 200t
Legal Notices
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Voice Services sa

ISDN-PRI

Toft Services

Completevoice Plus v
Overview

Features and Benefits

~ Market Availability

Contact Us

Voice Mail

Market Availability

NuVox offers service for this product in the following markets:

Akron, OH.
Atlanta, GA.
Charleston, SC.
Charlotte, NC.
Cincinnati, OH.
Columbia, SC.
Columbus, OH.
Dayton, OH.
Greensboro, NC.
Graenville, SC.
indianapolis, IN.
Jacksonville, FL.
Kansas City, MO.
Knoxville, TN.
Lexington, KY.
Ltttle Rock, AR.
Louisville, KY.
Miami / Ft. Lauderdale FL.
Nashville, TN.
Oklahoma City, OK.
Raleigh, NC.
Springfield, MO.
St. Louis, MO.
Tulsa, OK.
Wichita, KS.
Wilmington, NC.

Sign-up for Saivii

NuVox Communications, Inc. 2001
Legal Notices
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Sprint I Sprint Expands South Carolina Presence Page 1 of 1

~ SPlVflt Ona Spiim. nilany Sslafians."

Sprint.cern Personal . Business

Ah Sii '. INCh* i; A lnl ai Itvv i ili, ip ia

Sprint Expands South Carolina Presence with New Business Sales Force
Sprint optimism about SC opportunities drives new focus on delivering solutions to businesses around the state

3eff Shafer, Sprint, 913-794-3614, eff s shafer mail.s rint com
Tom Matthews, Sprint Local Telecommunications Division, 919-554-71S5,
tom.r matthews mail s rint com

Overland Park, Kan. — April 29, 2003

New, global resources are on the way for South Carolina businesses seeking advanced communications solutions and new
technologies to help them compete in an Increasingly challenging environment. Sprint (NYSE: FON, FCS), which has long
provided communications services to South Carolina businesses, today announced that it Is expanding Its presence In the
state through the opening af several new business sales offices in key cities.

Sprint Business, the unit of Sprint that services business customers with a wide range of voice and data solutions, is
adding sales and technical staff in Greenvlge/Spartanburg, Columbia and Charleston. The offices will enable Sprint to
better understand and serve companies across the state.

"Sprint is continually exploring how to best serve Important, growing markets, and the timing Is now right for us to
expand our presence In South Carolina," said Gary Linsin, vice president, Sprint Business - Southeast. "Businesses need
a communications partner that nat only understands technology, but that understands their competitive environment,
their culture and their vision. A greater local presence in South Carolina will help us deliver even greater value to our
existing customers In the state and to those who we expect to win."

The nevi South Carolina offices will be led by Lance Behymer, branch director, Sprint Business Sales. "Sauth Carolina has
a number of growmg market segments — like manufacturing, textiles and healthcare services — for which Sprint has a
powerful set of solutions," Behymer said. "I believe that by enhancing our presence in South Carolina, we will better
understand the opportunities and challenges that face businesses here. Sprint is the only company that has national
wireless and wireline networks that, together, can create a wide range of exciting, cutting-edge new solutions to help
South Carolina businesses compete around the state and around the world."

In addition to the new sales focus in Sauth Carolina, Sprint has stated that it expects to invest some $ 10 million this year
in South Carolina on local telephone service projects to continue providing customers with high-quality voice and data
service and to deploy new communication technologies. The company's South Carogna investments will include the
continued aggressive deployment of sprint Fastcannectiai osL high-speed Internet service. A significant portion of that
investment also will be In fiber-optic related projects.

About Sprint
Sprint is a global integrated communications provider serving more than 26 million customers in over 100 countries. With
approximately 70,000 employees worldwide and nearly $ 27 billion in annual revenues, Sprint is widely recognized for .

developing, engineering and deploying state-of-the-art network technologies, including the United States'irst nationwide
ag-digital, fiber-optic network and an award-winning Tier 1 Internet backbone. Sprint provides local voice and data
services in 18 states and operates the largest 100-percent digital, nationwide PCS wireless network in the United States.
For more information, visit www.s~rin ~

Copyright Sprint 2003. All rights reserved.

http: //144.226.116.29/PR/CDA/PR CDA Press Releases Detail PF/0,3680,1111589,00.... 7/22/2003
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lular and long-distance customers, a
belated embrace of the industry's
attempts to overcame its tumult by
wooing consumers with all-inclusive
caUing plans.

It may seem counterintuitive, but
Sprint believes the local plan could
develop into an effort to get more peo-
ple to drop landlines end go all wire-
less. That strategy, described by e
Sprint executive 'Ibesday, acknowi-
edges the grave threat that Imernat-
based commmdcations and other tech-
nologies pose to traditional landline~e.

Sprint bas been test-marketing
packages of local, Iong~tenue and
wireless service to customers in 35
states for several momhs.

The company plans to extend the
packages without much fanfare, large-
ly by adding insects to bills to its 18
million cellular and 6 oui!ion lang~-
tance customers, Len Lacer, head of
Sprint PCS. the company's wireless
division. said. Thc move is designed to
keep Sprmt competitive vnth telecom-
munications mvals that offer "bun-

dles "

of services. Sprint's top two long.
distance competitors, AT&T and MCI,
offer local service in many states.

The Baby Bell regional phone carri-
ers are aggressively packaging iong- ~

distance with locai service, high-speed
Internet access and in some cases
wireless calling,

Sprint already offers iocsi service
in parts of 18 states by using ecting k
uifrsstructure it owns.

5'lcs I' tt
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Sprint.

Clearly the co lest phones.

Sprint gives you an incredible selection of PCS Phones with features including:

built-in cameras, full-color screens, games, voice activated dialing, caller lD,

speakerphone and so much more. All this plus the amazing voice clarity you'e

come to expect. Only Sprint built the largest all-digital, all-PCS nationwide network

with advanced multimedia. services reaching more than 230 million people for

clarity you can see and hear. And with PCS Vision" from Sprint, you can do more

than just make a phone call, Visit your nearby Sprint Store today to choose the

perfect PCS Phone for you and experience a whole new way to look at wireless.

See special offers on back.

Now, save up to $100 on select PCS Phones!

i

0
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PCS Phone.

Save'10
on fantasic accessories.

rag. '99915

gIOUM

FREE
I 5 )

ICS m» ar cvvm'
y - r rmca 1)a51

s

Now get a FREE PCS Phone after $100 savings. Instant savings requires

in-store activation on a new line of servos with preferred credit. Mail-in

rebate requires acovation on a new line of service.

,'ave s'$0 Instantly
, with the purchase of any faceplate'nd colored earbud for the PCS Phone by

,'Nokia'(model 3585i).

500 Anytime Minutes.
Unlimited PCS to PCS Calling .

Unlimited Night & Weekend Minutes.
Nationgfvide Long Distance included.
Every minute. Every day.

Available on calls from anywhere on our nar„.r wide PCS nelwork with a!wo-year PCS Advantage Agreen;er 1.

~ Sprlot;

Certified PCS Vision 'pecialists, for complete demonstrations:

~ Sprint Store
Tne PCS Cenrer

COLUMBIA
'36 Narorsor. Blvc
3C." '9'.3243

*Open Sunday

ceC cr Nor c n

9C.322
'Open Sunday

490C '-cr: or
.90), rav-tins

CATCE

3 5 re»Ca abhor. CC

rcc )cc.cv)j

LEIIIHCTOH
aet 9 vc

cC). cc . Or,i

FLORENCE
2'60 Was: Evans 51

"943l 317.1991

'Open Sunday

STORE HOURS:
V -Cm 'Cs -7om

4:

csxlNGroN stone HQURs:

PCS Business Sales:
'.?66.Cm»9':..

:"vz rene).srnd dr).'.-" =."'»emw I»v ... »w Oemc'2, . Xd J- u 5'O'I'worn,:.--u a,o-ate ro rrf-
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VCl NAG E
Tws BROADBAND PHCNE CoMPANY

Im Mn~
il
~~r

II

~iv""
II
~'m~'i rmw

I

Username:~
Password: f

Forget

Vonage Customers Are Talking

The clarity is very good
veryclear. I love n
having to pay ext
for the caller ID an
call forwarding.

- rv"elanie Rabuse

Vonage In The News
You generally gel to keep your
own number, and il works with
your current phone, noi a

computer... more &

Vonage Today,

Vonage Becomes First Broadband Telephcny
Provider To Acavate 30,000 Lines

::. Corporate Inlonpation ..":. Site Map .::. Contac's .::. pnnyaoy policy .::. Terms Ot Service .::. Ailirwtes program .::.

Vonage Oigitatvotce™ is a service mark of Yonage Holdings Corp.
copyright 2003, vonage Holdings corp., As Rights Reserved.

hnp:/lwwtv.vonage.ccmf 06f26r2003
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- Vonage DigitalVoice .::. The BROADBAND Phone Company Page 1 of 2

R Press Releases

Vonage Digital Voice + Launches service in Winston-
Salem, North Carolina

.Press Contacts

Residents and Small Businesses near Lake Murray Can Now
Get Unlimited Local and Long Distance Calling for an Affordable
Flat Rate

Edison, NJ, llllay 19 - Vonage, a leading provider of digital
telephone service, today announced the availability of Vonage
Digital Voice™ service in Columbia, South Carolina.

High-speed Internet subscribers in the center of South Carolina
can take advantage of Vonage Digital Voice telephone
service offering free unlimited local and long distance calling,
induding the mosf popular features like call waiting, call
forwarding and voicemail for one low, flat monthly rate. Vonage
Digital Voice customers in Columbia can now choose
telephone numbers within the popular [803) area code.

"Vonage is bringing South Carolina's capital sty the freedom
and flexibility to select an affordable new phone service," said
Jeffrey A. Citron, chairman & CEO of Vonage. "As we expand
further into the south, Vonage is the choice for residents and
small businesses offering flat-rate cafling plans throughout the
US and Canada that include afl of the features, as well as many
features not available from traditional phone carriers like online
voicemail retrieval and area code selection."

Brooke Schulz

Vonage

732.528.2627

brooke. schulz@vonagr

Mitchell Slepian

Vonage

732.528.2677

mltchefl.sleptanlmvona&

Michele Husak

Connors Communicatic

212.798.1414

michele@connors.corn

Using the latest technology, Vonage Digital Voice M sets the
standard for the new generation of phone service with
residential and business calling plans:

~ Residential Premium Unlimited Plan - $39.99/month for
unlimited calling throughout the United States and
Canada.

~ Residential Unlimited Local Plan - $25.99/month for
unlimited local calling plus 500 minutes of United States
long distance and Canadian calling.

~ Small Business Unlimited Plan — $69.99/month for
unlimited cafling throughout the United States and
Canada, including a free dedicated fax line.

http://www.vonage.corn/corporate/press index.php?PR=2003 05 19 0 7/22/2003
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~ Small Business Basic Plan - $39.99/month for 1500
minutes of calling throughout the United States and
Canada, including a free dedicated fax line.

~ Services and hardware Induded for free in all Vonage
Digital VoiceSM plans:

o Voicemail
o Caller ID
o Call waiting
o Call fonvarding
o Call transfer
o Call return ( 69)
o Caller ID block ( 67)
o Repeat dialing
o Area code selection
c International call block
o Bandwidth saver
o Web-based account management, voicemail

retrieval and real-time inbound/outbound calling
activity

o International calling at significantly reduced
rates, such as:

~ London 6lt per minute
~ Tel Aviv 6P per minute
~ Sydney 6lt per minute

About Vonage
Vonage is redefining communications by offering consumers
and small businesses an affordable alternative to traditional
telephone service. The fastest growing telephony company in
the US, Vonage's service area encompasses more than 1000
active rate centers in over 100 US markets. Sold directly
through www.vonage.corn and partners such as Amazon.corn,
Vonage currently has nearly 24,000 lines in service. Over 1.5
million calls per week are made using Digital Voice, the easy-to-
use, feature-rich, flat rate phone service. Vonage is
headquartered in Edison, New Jersey. For more information
about Vonage's products and services, please visit
www.vonage.corn or call 1-VONAGE-HELP. Vonage Digital
Voice is a trademark of Vonage Holdings Corp.

Using the Vonsge mark snd other Vonsge Holdings Corp. intellectual property such as logos, slogans, trade dress, and graphical
packaging. products, or services requires express written permission from Vonage Holdings Corp.

Use of confusingly similar or disparaging terms is s violation of our intellectual property rights.
ei2001 - 2003, Vonage Holdings Corp., All Rights Reserved.

http: //www.vonage.corn/corporate/press index.php?PR=2003 05 19 0 7/22/2003
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Vonage Digital Voice~ Launches Service in Charleston, South
Carolina

Residents and Small Bus/nesses from West Ash/ey lo James Island Can
Now Gel Unlimited Local and Long Ois/ance Calling for an A/fordab/e

Flat Rate

Edison, NJ, May 20 - Vonage, a leading provider of digital telephone
service, today announced the availability of Vonage Digital Voice™

service in Charleston, South Carolina.

High-speed Internet subscribers in southeastern South Carolina can
take advantage of Vonage Digital Voice telephone service offering free

unlimited local and long distance calling, including the most popular
features like call waiting, call forwarding and voicemail for one low, flat
monthly rate. Vonage Digital Voice customers in Charleston can now

choose telephone numbers within the popular (643) area code.

"Vonage is excited to bring an affordable, full featured phone service to
Charieston, the historic cultural capital of the South, said Jeffrey A.

Citron, chairman & CEO of Vonage. Now residents and small
businesses in the Charleston area can use their high-speed Internet

connection for a better phone service, including free unlimited local and
long distance throughout the US and Canada, reduced International

calling rates and all of the latest features combined with great service
and sound quality."

Using the latest technology, Vonage Digital Voice sets the standard for
the new generation of phone service with residential and business

calling plans:

~ Residential Premium Unlimited Plan - $39.99/month for
unlimited calling throughout the United States and Canada.

~ Residential Unlimited Local Plan - $25.99/month for unlimited
local calling plus 500 minutes of United States long distance

and Canadian calling.
~ Small Business Unlimited Plan - $69.99/month for unlimited

calling throughout the United States and Canada, including a
free dedicated fax line.

~ Small Business Basic Plan - $39.99/month for 1500 minutes of
calling throughout the United States and Canada, including a

free dedicated fax line.
~ Services and hardware included for free in all Vonage Digital

Voice plans:
o Voicemail
o Caller ID

o Call waiting
o Call forwarding

o Call transfer
o Call return ( 69)

o Caller ID block (*67)
o Repeat dialing

o Area code selection
o International call block

o Bandwidth saver
o Web-based account management, voicemail retrieval

and real-time inbound/outbound calling activity
o International calling at significantly reduced rates,

such as:
~ London 66 per minute

Tel Aviv 6g per minute
Sydney 6II per minute

About Yonage
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oPcontustngtt similar or disparaging terms ls a violation tremors ineeBteotuat propertY rights
 20trt - 2003, Yonage Holdings Corp., Atl Rig+ Reservert..'-
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nettelephone
graphic 2B.

hat onlitke
this topic with
Schoolar of In-Stat/
R on Wednesday at
sn. ET at

aik.usatodayxom

att *YA
,tYA tODAY

vice m favor of an ogenng ~ an In- Makmg phone calls on the internet
ternet phone start-up caged Vonage. has suddenly arrived — and it's posed to

Now his calls travel over the hternet rock the teiecommurucations industry.
via hs cable broadband line. His typical Until about 18 months ago, Internet .

$120 monthly bill has been cut m a flat calls meant tmny, ham-radio like con-
$39ce rate for unlimited local and long- nections over PC microphones and
distance caHs and features such as caller speakers. It was largely the provmce of
ID. Because his physical locadon hobbyists who gladly put up with
is irrelevant for lnterner. phone Icier the lmery voice quality for the
s&rvtce. he was able to choose a chance co beat rhe system. make
number vnth a San Francisco sltPFV tree calls and cultivate a pioneer
area code I 415). ailovnng a close ~ s pmt.
friend in that city to dodge long-dts- But technological advances and
tance charges. Plus. via a PC he can hear broadband's grovnh have made carts on
his voice mad by clicking on e-mail. and the Ner. or internet-like pnvate net-
he can update his call-forwarding, oack works, roughly equivalent to rradtnonaj
lus calls and bills and even change his phone service.
phone number. all on the Web. "It's beginning to rransition from

here was iiutial concern." says jalfe. somermng only a real Internet-savvy
36, noongthedubiousqualrryandreka- person would do into sometlung orCh-
btltty or'Net calhng in «he late 1990s. But, nary iolks can oo." says jupiter Research
'Quality ts phenomena. and ic's verv
cost-etfecnve." Please see COVER STORY next page D

More Web calls
Number oi Us.
consuraers makmg
calls on ine internet:

proiecced. in miuions I

1 4.0 ~
On standard phones

iiia Pcs and
pholle cards

5
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Continued from I B

friend through the internet
seils mt cruet- area on ue service mar ii almost maisiintui nai

works:
ienas . he aaaprer..vrurh unveriL he analog
aaapier. piuec miu a nick- usnai o/a phone cail

.peen Ver u)o ihe digital packets
ed. users 'onnecriun on une:i ihe Internet. canv/mz
iuw io;ud ana ia pnone 'ue cail ania ihe Nei.

Dial a
analyst joe Laszlo.

The number oi'.S. households makmg
Inrernet calls with standard phones ts ex- How it
peered to grow from about ]00,000 roday 'nuse
to 4 million in 2007. says In-StanMDR.

There is a catch: You generally need to al-
ready have a broadband connecnon. winch
;osts about 540 a monrh. The number of
such cable modem and phone company

DSL lines is proiected to dou-
CO+ef ble to about 40 million m

2007. jupiter says.
StOff The technology is not new.

Since rhe mid-I 990s long-dts-
rance comparues have sent a growmg por-
non of thea interaty iraiiic via "Voice over
Internet Protocol ! VolP)" technology,
:hough customers don't realize it. VoiP is
similar!a rhe public internet service offered
by firms like Vonage — Loth convert voice
mto digtnzed packets — but mstead it uses pnvate
networks.

Last year, 10% of international calls used VoIP. says
research firm TeleGeography. Prepaid calling cards
that charge a few pennies a minute use VolP net-
works. And in countries like Brazd and japan, VoiP
calling is taking of.

In the USA. Internet phone calling has been slower
to develop. A handful ofsrart ups, such as Vonage and
Packetg. offer service rhar lers customers plug rhev
traditional phones into company-supplied adapters.
which, in rum. hook into any broadband line.

Verizon spokesman Enc Rabe acknowledges a tran-
sition is canung. bur says it wtlf 'take a long. long c
tune." Far now. he says. "I'd be surprised tf /Internet v
calling) were as rebable and dependable as our ser-
vice."

A rocky start for Web caijing

It certainly wasn't in 1995. when firrns such as C

Vet2Phone star rea lerting people call free from PC to s
PC usmg interner Protocol ! IP) addresses. r

fn the late 1990s. Cisco, Lucenr and orhers built
adapters to convert anaiog voice signals mto packets C
at the caller's home, so regular phones could be used,
They also developed "gateways" to translate packers r
and IP addresses inta voice conversaflans and phone p
numbers ar phone swircfung sranons so calls could
use traditional phone iines. Still. echoes and delays
marred calls. L

Bur the past t'ew years have brought better equip- r
ment. improvea technology and more high-speed p
lines. Ironically. the relecom crash may have spurred e
some of the advances. "Dunng the downrurn, a lor of r
rhe engmeermg went mto cttips and a pplicanons" for
rhe Internet. says jeff Pulver. a founder ofboth Vonage
and Free World Dialup, another internet phone srart-
up. L

Vonage was the first company to leverage the rech- 5
nolagy wah a nationwide otfenng last year. Besides its
540 all-you-can~a/I se. vice. it oiters a 525.99 plan
with 500 nunutes of long-distance. There's a 529.99 c
acnvaaon fee.

Customers can use rhe service v;herever rhev can
piuga phone ana me aaotermtoa broadbandline-
",ot iust at home.: he onone number stays with rhe
device.

Vonage has 34.000 subscnbers. is adding 1,400 a
week and expects ra reacn I mdlion by 2006. Ir re-
cently made darnbunon deals with No,3 Internet c
ervice EarthLink na rwo midner cable lirms.

"vVe gave consumers an expenence that's almost
idenncal to what they'e used to." Vonage CEO jeffrey u
Cirron says.

For EarrhLink.s:ays Vice President Erika jollv. add-
:ng voice ro broaabana semace reauces cusmmer ae-
:ectlofls. i

Cable could drive adoption

But the big market shake-up is expected to come
I'rom heavy markenng by the cable indusr'y, winch
has an existing customer base and can bundle phone
with TV and internet services.

"I think cable corn pain es are going ro take u p to 20 o
market share" from the regional Bells. savs analyst
Norm Bogen ofln-Stat/MDR.

VolP is already making inroads among businesses.
Vearly 10g ofcompanies that use private necworks to
lmk their far-flung lacanons have moved their intra-
oifice voice calls off the public nerwork and onto VolP
connections. Farrester Research says. They are seemg
as much as a 50g decrease in locaf and long-distance
;barges.

That's because inrernet voice nenvorks are 20 to
50% cheaper ro deplov rhan standard ones, experrs
say. Tradinanal cucuit-switched phone networks use
expensive call-rounng computers and wires ro hnk
:ou and rhe person voure calling rbr rhe ennre can-
:ersanon.

internet-based calis break up voice mm dimtizea
-packets." each o! which rakes the most eirimenr
route as it shares wires with other Internet traffic. As
the packets near the desunanon. rney are reassem-
bled as a voice.

'Vithtn 20 years. nearly all caiis will be Net-basea,
experts say, as even rhe Bells phase out old-snile net-
works in tavor or VolP

technology.

'1 doubt there'l be
any more siccant investment m" cacuit-switched
'ear. says Bob Atkinson oi the Caluinbia Insnrure ior
eie-inior nation.

Technological advances make Net
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to another number. then have them ga ro
voice mad if there's na answec And Time
LVarner Cable is looking to provide Caller ID
and voice mad nonfication on your TV
screen. doing away with the need to get up
from the rediner when the phone rings,
says Gerry Campbell, seniar vice president,

i phone for voice far Time Warner. which now has
carhes 'bout 1,600 customers in the Portland.
tithe Maine. and Rochester. N.Y., areas paying

539.95 for an unlimited cafiing service.
"We'e cut our phone bill in half," says

Sandy Franklin, 54. of Gorham, Maine. The
service. she says, had some glitches in the
uunaf weeks. but has worked seamlessly
smce.

Says Cox Communications'ianna Mo-
gelgaard: "We'e looking to be the prunary
telephone provider." And while Cabfevtsion
requires voice customers to aiso subscribe
to high-speed service, Comcast says sub-
scnbers will simply need access to a cable

broadband line.
The technology has drawbacks. Internet-based

phones won't work durmg a power outage. Most ca-
ble companies are considering equipping their mo-
dems with battery packs thar last up m 16 hours.
Cordless regular phones have the same power issue.
however. And the prevalence of celiphones has made
it less ofa concern.

More significanr, Vonage customers must register
f'r 911 service. Even then, dispatchers cannot see the
cager's phone number and address automaricagy, as
rhey do with a call from a traditional phone. For that
reason. many subscnbers use Vonage as a second
phoneline.

But cost alone has businesses already embracmg
Ner calling. Last year. the Appleton School Distnct m
Wisconsm replaced its phone system with a Mitel
Systems IP network hnkmg its 26 schools. Now. phone
calls between the schools travel over the same pri-
vare lines that carry data. slasihng phone bills 40K.

For Crate & Barrel. a simdar IP network from SK for
its Northbrook. Ui.. headquarrers means nor havmg to
run new wires when employees move oifices, says
phone manager Mark Carner. And the system lets
employees use the phone screen to dial a colleague by
clicking on a direcrory name and even ro check
weather and stocks.

5BC also is rolling our a service that would permir
corporate employees to plug their IP phones and lap-
rops mto any broadband line.

One pnce edge for Net-based calls may be short-
lived, however. Because Inrerner traffic;s unregulat-
ed. IP voice customers don't pay most phone taxes.
such as uruversal service fees. But as the market
taws, rhe Federal Communicanons Cammission is

expected to impose such charges.
%so. several states may rave rhe I'ees VolP earners

uch as AT&T pay the Bells to transfer Internet-based
cads to their Ideas networks. bnnyng those cnar«es a
bir closer to reytlar voice calls. Yet IP calls should sng
be cheaper. and observers eventually expect yants
like AT&T and MCI to offer the service — on their own
or bv buying start-ups such as Vonage.

'.Vhen that ha opens. "People are going to sign uo ibr
t .n large voiumes," iavs AT&T Vice President Robert

& Julrm.

. shaoie r;.m sea «:e tram .ucai hhaue cumuahies

.se cail travels aver me Xei io a hub hear the
ail's deshhauah ihe huo converts the call back

.o an analog signai aho funnels u mio the local
phone nerwori&. The loca

network

Citron concedes quality problems m a small per-
centage of calls. Experts say rhacs pardy because
voice packets may somenmes have to yve way to da-
ta packers as they share paths on the Inrernet, delay-
mg the arnval of the voice signal.

Cable comparues say their mare uniform private
networks are able to yve priority to the voice packers.
virtually egnunanng such glitches. While most big ca-
ble companies have dabbled in voice olfermgs using
standard switches. they were nat planning full-scale
rogouts unfil the arnval of reliable VolP.

Now, four of the biggest provtders — Comcasr. Cox
Communications. Time Warner Cable and Cablevision
— plan to launch Net-style voice service across their
regions in the next few years. Small praviders are ex-
pected to parmer vnth suppbers like Ner2Phone and
Vonage.

For cable operators. the low cosr structure of Vo(P
calling makes local phone service "a much more ar-

. tracnve business to be m." says Tanya Van Court, vice
president ofCablevision. which offers service in west-
ern Long Island and expects to offer it by the end of
the year to ali 4 4 nufiion of its customers.

Cablemsion's package is 53495 for unlimited local
and lang-distance and five phone fearures. For a suni-
lar package. the local BeU, Verizon Communications.
charges Long Island customers $59.95. MCI offers a
549 bundle.

Unlike Vonage. which carnes the call across rhe In-
rernet ag the way ta wherever the rempient may be.
cable compames now typicagy pay Iong-distance ear-
ners to transport calls out of their system area, addmg
to their cost. Comcast, however, is budding its own
uauonal IP nenvork ro skirt those fees.

New phone features a draw

Van Court says rhe big selling pomt for Web-based
calling vng be a whole new range of features. "We
think that a year or twa from now. customers won' be
interested in standard telephone service. They'l be
interested in how to enhance theu Inrernet expen-
ence with voice.

She ates inteyated text- and voice-based chats
nd the abdity to use your PC to customize ohone fea-
ures:n real t;me For example. you can torwara calls

t calling more like regular calling
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3usiness travel

Moneyline Spammers'ake sites
Thursday markets Many rargered for!D theft How to avoid identity tht

Dow for the week
USA TODAY Internet 50

.-Business 25
e-Consumer 25

Vasda com site
58vp 500

91.16
92.33 4 1.06
84.18 4 i.38

13230 0 0.23
1663A6 e '.27
985.70 % rI.05

=bond. 30-year yield J.69X t '1.11

.-note,10- ear ieid ..66K 0 c12
=biIL 3-mo., dkcount rate D.SSX + L01

old. oL Cotllex 5351.00 ~ LBO

3iL li t sweet crude. barrel 530A2 a x27
Euroidollars ereuroi 51.1 A79 % '.0067
en oer dollar

Uvv mcvv v '4 vs Ec vv
: 18.24 117

midyear mutual fund report
. I)uarter'5 and year's best and worst. 'B
~ Average fund gained 16.8 in quar ter.. B
~ How the largest funds fared. AB
v i-lealth care tunds on the mend. &B
- Monthly stock fund report. 7-1 OB

investors brace for earnings
- ' noweacnor the stock marxec's '".

..oustrv grouos is faring. Market trenas. I"'.

. -.. ahdea COVeraveat httos mnneVOSatadaVv m

Close Chan e
Dow ones industrial avera e 9070.21 a 2.63 t By ion Swarcz

', USA TODAY

Spam is rurnmg to scam.
As mdlions ot consumers are bombarded with iunx

i e-mail, more of them are rarvets or tdentthcatton
theft.

Customers or Best Buy, Ear thttnk ano Amenca On-'ne re mone recent rargeu rvt &o-v "Ied phisher
sites — nodus LVeb sites that tish tbr oersonai data
uch as credit coro and Social Secunty numbers tram

,'unsusoecnng consumers.
'.Itis takes soam to a tnmmrd heivnt.":avs anaivst

'aul Ritter or rhe Yankee Crouo researcn rirm.
Comolamts are rising —:.85 so iar bus vear .s. 3

:n 2002. the ldenntv Thett Resource Cemer savs,
Enc Wenger. Federat Trade Comnussion atrornev

i avs me problem is oronounceo amone customer n'arve!nternerservice providers ano banxs .vith on-
ine accouncs. It is unclear now manv peooie!.ave tatl-
:n ior rhe scam or how much theli lost. ne .'s. ut
eoorts or sham-reiaced t'rauo nave oicxeo uo ac

v scrunntze return e-mad addresw
i OOK far sloppthess. such as mtsst
.rammar. on bogus 'vveb piet.': to venly a Web sxe hv cantos
:tres OO piione number, thar's a

Coiiecr thformaooh about the site
: te and federal authonues. The.
ussioh can be reached u d T —";

. vvvvconsumerdovnd theft.

( Dpvv I

- Best Buy. In what could be
icn cases. the No. I elecrronics cr
zmiv used spam called "'-. aud ..e
rs Gr ct'colt card and Social ecur:!

::e e-mail. wnich acumen to be
..ecteo consumers to a .veb ".te
ie ComOanV'S Site. KlanVCOntumv
,io contacted Best Buy because m
: iiai data.

:Bl Soeoal Agent Paul iVICCabe'n:tsearlv stages. Ne savs:it ..'

eooie .vere stung. Besr Buy savs i

Calling via Inter
h dd I

iemand for ceilphone gear still weak
he chairman ot Swedish telecom eouiornent n'.ax,—

" 'ricsson said Sunoav that he saw no imorovement
- the:veax manet ior mobile networxs. v he ..nnos
.egest maxer ot mobde networKs scud m Aoril it ex-
.cred the marxet to snrmk more rhan iil'. m ooilar

.*.ms — siimlar ro sennment trom r vais Noina no
iotoroia..uireiess c rners nave cut soenoinv on ner-
.Orxs ano h ve oelaveo buudmg uitrarast networxs
:r mooile internet use. Encsson s no u .vul
nrxiorcenexrvear toa .000.downrrcm»i . ii.
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STATE OF SOUTH CAROLINA

COUNTY OF RICHLAND

)
) CERTIFICATE OF SERVICE

)

The undersigned, Nyla M. Laney, hereby certifies that she is employed by the

Legal Department for BellSouth Telecommunications, Inc. ("BellSouth") and that she has

caused BellSouth Telecommunications, Inc.'s Direct Testimony of John A. Ruscilli in

Docket No. 2002-367-C and 2002-408-C to be served upon the following this July 23,

2003:

F. David Butler, Esquire
General Counsel
S. C. Public Service Commission
Post Office Box 11649
Columbia, South Carolina 29211
(PSC Staff)
(U.S. Mail and Electronic Mail)

Elliott F. Elam, Jr., Esquire
S. C. Department of Consumer Affairs
3600 Forest Drive, 3'loor
Post Office Box 5757
Columbia, South Carolina 29250-5757
(Consumer Advocate)
(U.S. Mail and Electronic Mail)

Steven W. Hamm, Esquire
Richardson, Plowden, Carpenter &
Robinson
1600 Marion Street
Post Office Box 7788
Columbia, South Carolina 29202
(Verizon South Inc.)
(U.S, Mail and Electronic Mail)

John J. Pringle, Jr., Esquire
Ellis, Lawhome & Sims, P.A.
Post Office Box 2285
Columbia, South Carolina 29202
(CompSouth)
(U.S. Mail and Electronic Mail)
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Darra W. Cothran, Esquire
Woodward, Cothran & Herndon
1200 Main Street, 6th Floor
Post Office Box 12399
Columbia, South Carolina 29211
(lviCI WorldCom Communications, Inc. and

MCImetro Access Transmission Services, LLC)
(U.S. Mail and Electronic Mail)

Mr. Stan Bugner
State Director/Reg. & Government Affairs
1301 Gervais Street, Suite 825
Columbia, South Carolina 29201
(Verizon Select Services, Inc.)
(U.S. Mail and Electronic Mail)

Kennard B. Woods
MCI WorldCom, Inc.
Law and Public Policy
6 Concourse Parkway, Suite 600
Atlanta, GA 30328
(MCI WorldCom Communications, Inc. and

MCImetro Access Transmission Services, LLC)
(U.S. Mail and Electronic Mail)

Kay Berry
Coordinator Governmental Affairs
ALLTEL South Carolina, Inc.
2000 Center Point Drive, Suite 2400
.Columbia, South Carolina 29210
(U.S. Mail and Electronic Mail)

Scott Elliott, Esquire
Elliott & Elliott, P.A.
721 Olive Street
Columbia, South Carolina 29205
(United Telephone Company of the Carolinas/Sprint)
(U.S. Mail and Electronic Mail)
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PL Edward Phillips, III, Esquire
Legal Department Mailstop: NCWKFR0313
14111 Capital Boulevard
Wake Forest, North Carolina 27587-5900
(United Telephone Company of the Carolinas/Sprint)
(U.S. Mail and Electronic Mail)
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